=
m
W
m
=
=
(gn)
= =

Stephanie Kurschus

European Book
Cultures



European Book Cultures



Stephanie Kurschus

European Book Cultures

Diversity as a Challenge

@ Springer V5



Dr. Stephanie Kurschus
Frankfurt, Deutschland

Die vorliegende Arbeit wurde vom Fachbereich 05 — Philosophie und Philologie
der Johannes Gutenberg-Universitdit Mainz im Jahr 2013 als Dissertation zur
Erlangung des akademischen Grades eines Doktors der Philosophie (Dr. phil.)
angenommen.

Referent: Prof. Dr. Ernst Fischer
Korreferent: Prof. Dr. Christoph Bldsi
Tag des Priifungskolloquiums: 20.September 2013

ISBN 978-3-658-08059-4 ISBN 978-3-658-08060-0 (eBook)
DOI 10.1007/978-3-658-08060-0

Library of Congress Control Number: 2014957490

Springer VS

© Springer Fachmedien Wiesbaden 2015

This work is subject to copyright. All rights are reserved by the Publisher, whether the whole or
part of the material is concerned, specifically the rights of translation, reprinting, reuse of illus-
trations, recitation, broadcasting, reproduction on microfilms or in any other physical way, and
transmission or information storage and retrieval, electronic adaptation, computer software, or by
similar or dissimilar methodology now known or hereafter developed.

The use of general descriptive names, registered names, trademarks, service marks, etc. in this
publication does not imply, even in the absence of a specific statement, that such names are
exempt from the relevant protective laws and regulations and therefore free for general use.
The publisher, the authors and the editors are safe to assume that the advice and information in this
book are believed to be true and accurate at the date of publication. Neither the publisher nor the
authors or the editors give a warranty, express or implied, with respect to the material contained
herein or for any errors or omissions that may have been made.

Printed on acid-free paper
Springer VS is a brand of Springer Fachmedien Wiesbaden

Springer Fachmedien Wiesbaden is part of Springer Science+Business Media
(Www.springer.com)



Preface

With regard to the field of book studies, the present work addresses two topics
which have previously not often been discussed. For instance, it applies the
transnational approach to book studies; an approach that is frequently used in the
context of economics. The present work attempted to dissolve the established
national perspectives, that are often the basis for studying the book, and to follow
the example of recent studies, such as Reading Beyond the Book', which focused
on the UK, USA and Canada. Secondly, the combination of theoretical and sta-
tistical analyses is new to books studies: statistical methods to understand and to
analyse book culture have never been applied before, especially since there has
been no common concept of book culture.

Since the completion of this work in the February of 2013, two major de-
velopments have taken place, which would have had an impact on the results of
the analyses. The special status awarded to books within the European Unions
member states has recently been illustrated by developments in France. As its
second largest book store chain Chapitre had to declare bankruptcy, the French
government decided to augment the already comprehensive programs for the
promotion of books and the book industry: Within 2014, it has announced to
additionally reduce the value added tax on books and to endow the program
offering loans to book stores with more funds.

Furthermore, in 2013, Croatia has joined the European Union as a full
member. In consequence, any future analyses of European book cultures will
have to include the new member state. Other developments could only be ex-
plored on the surface due to the limited scope of this work, for example the con-
sequences of the financial crises, especially in the Southern European states, and
their impact on the programs for book promotion as well as on the book industry
in general. However, these points serve to stress the importance of a continued
monitoring of the development of the different factors of book culture.

This work would not have been possible without the continued and loving
support of a great number of people. First, I want to thank my advisors Prof. Dr.
Ernst Fischer and Prof. Dr. Christoph Blisi for their patience and ready exper-

1 Danielle Fuller and DeNel Rehberg Sedo (2013): Reading Beyond the Book. The Social Prac-
tices of Contemporary Literary Culture. Routledge Chapman & Hall.
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tise, especially in assisting to obtain the sponsorship of the Stipendienstiftung
Rheinland-Pfalz. The Stipendienstiftung Rheinland-Pfalz 1 would like to thank
for their sponsorship and, especially, Waldemar Kowalczyk for his advice in all
things practical. For his active support in the realization of the statistic analyses
and for explaining the statistical 101, I want to thank Prof. Dr. Hanno Beck. For
inspiration, many brainstorming sessions and patient listening I want to thank Dr.
Juliane Schwoch, Dr. Anke Vogel, Dr. Corinna Norrick, Laura Neuhaus and
Markus Resch. Last but certainly not least, thanks to my family for their contin-
uous support.

Stephanie Kurschus
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1 Book Culture — Approaching an Elusive Concept

The history of the book has been inextricably linked with the development of civi-
lizations for more than two thousand years. With regard to aesthetics and practica-
bility, the book is still considered to be the perfect form for the dissemination of
information. Yet the recent media revolutions have challenged the book and it has
lost its role as the primary medium. Is the culture of the book outdated, to be re-
placed by a net culture?

The future of the printed book is discussed emotionally in newspapers, at con-
ferences or on any other occasion. Often, the participants of the discussion feel
threatened by the internet and its possibilities. Book culture, the book as a medium
and its advantages have never been reflected and discussed as intensely as today —
paradoxically, it was the digital media revolution itself which has generated the
increased interest in the printed book and its future. The faster such cultural change
is conducted and the more people feel threatened by the loss of their cultural and
individual identity, the more they will hold on to traditional values and the symbols
of these values.” The printed book is one of these symbols. Nevertheless, there is
neither a comprehensive definition of the book nor of book culture. Instead, there
seems to be a preconception of both that is shared by the participants in the discus-
sion. It is one of the aims of this study to substantiate the concept of book culture.
This preconception of the book and book culture is complemented by a number of
other preunderstandings and prerequisites which make up the framework of this
study. These will be introduced in the following.

A second preconception is the existence of a »Western< or »European< book
culture. Yet Europe, especially cultural Europe, equally is a difficult and abstract
concept. One of the objectives of this study is the identification of what compris-
es this European book culture. To avoid an arbitrary approach to book culture, a
concept of culture was chosen that is based on the concept employed in ethno-
logical and social studies. According to Kroeber and Kluckhohn, culture may be
described as a blend of values, rituals and traditions as well as institutions up-
holding and developing this specific culture.® The first part of this study centers
on this developed concept including the current challenges posed to book culture.

2 Burke, Peter (2005): What is Cultural History? Cambridge: Polity, p. 65.

3 Kroeber, Alfred Louis; Kluckhohn, Clyde (1952): Culture: A Critical Review of Concepts and
Definitions. Harvard University Peabody Museum of American Archeology and Ethnology Pa-
pers 47.

S. Kurschus, European Book Cultures, DOI 10.1007/978-3-658-08060-0_1,
© Springer Fachmedien Wiesbaden 2015
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This work will provide an overview of European book culture and how it is
protected and promoted. Therefore, it will go beyond a Central or Western Europe-
an perspective. The political manifestation of the European idea is the European
Union. In consequence, this study will include all member states of the European
Union. To illustrate the aspects of book culture presented within the context of this
work, examples from the member states will be provided. Switzerland completes
the sample, since, on a small scale, the country is challenged by what a European
cultural policy and a common approach to book promotion will face: different
languages, different cultures and values, which have to be considered and incorpo-
rated in a book policy that allows for adaptations to the need of the individual
communities. In theory, Switzerland provides an ideal example for book promotion
that integrates as well as fosters.

The book as a medium is fraught with positive and a few negative attributes.
Overall, its image and the image of reading are positively connoted throughout
Europe. Thus, the image of the book is no longer discernible from its actual func-
tions. These, though, have become limited in the course of the digital revolution.
For instance, the book has lost its role as the primary medium of information. The
characteristics attributed to the book are rooted in traditions and a complex value
system. Hence, the concept of book culture, as established in this work, is based on
the function of the book not only as a technical medium for the storage of infor-
mation but also on its important role in constructing identity. Given the current
status of technical innovation, the book as a storage medium may very well be
obsolete soon. However, the attached value system may probably not allow a quick
substitution of the book by the digital communication and storage technologies.
The values, and perhaps, myths, ascribed to the book by the individual European
nations and the role, which has been played by book culture in the construction of
national identities, will be presented. These values and roles explain the various
measures employed by governments, lobby groups and independent organizations
to save the value system >book« from the substitution by other media.

The increasing mediatization of everyday life changes the structures of hu-
man interaction and, thereby, the structure of society and culture.* Book culture
is a part of media culture and, as such, a part of the changes and developments in
communication. According to Hepp, there are individual national media cultures.
Of these, the national book culture is a sub-culture. Regarded as a heterogenic

4 The term mediatization reflects the increasingly complex media environment. The importance,
the number of media and the potential for communication increases as the functions of the old
media change. In consequence, the human relationships also change. Krotz, Friedrich (2006):
»Konnektivitit der Medien: Konzepte, Bedingungen und Konsequenzen.« In: Andreas Hepp et
al. (Eds.): Konnektivitit, Netzwerk und Fluss. Konzepte gegenwdrtiger Medien-, Kommunikati-
ons- und Kulturtheorie. Wiesbaden: VS Verlag fiir Sozialwissenschaften | GWV Fachverlage
GmbH Wiesbaden (Springer-11776 /Dig. Serial]), pp. 21-41. Here: p. 33.
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but in some characteristics as a unified whole, European book culture can be
described as deterritorialized.” As a consequence of globalization, >Europeanc
culture has become an identification factor complementary to those of national
cultures or book cultures. According to Hobsbawm, national cultures and identi-
ties were created and emphasized »to fill the emotional void left by the retreat or
disintegration, or the unavailability of rea/ human communities and networks,
but the question still remains why, having lost real communities, people should
wish to imagine this particular type of replacement.«® National cultures and iden-
tities have gained importance in creating a feeling of belonging. On a meta-level,
they have been complemented by what is perceived as European culture. There-
fore, cultural policies supporting the book and book culture in its manifestations
have become increasingly important. In consequence, the politics and book poli-
cies of the individual member states have to be a part of this study.

Based on the preconception of a common European book culture with shared
characteristics, the harmonization efforts of the European Union to create a single
internal market as well as a common legislative basis seem sensible. Yet cultural
policy and therefore book policy are within the responsibility of the individual
member states. This situation leads to a scattered approach to book policy. With a
view to a shared European book culture, a subsequent harmonization of book poli-
cies within the member states of the EU should also be advantageous, particularly
with regard to the increasing internationalization of the book markets. While the
book markets have remained language markets, the publishing houses and distribu-
tors, which were formerly active on the national markets only, have become global
companies to some extent. There are still small national publishers but the media
conglomerates, which operate across borders and have interests in a multitude of
countries as well as in the film, publishing and music business, have gained influ-
ence. Similarly, in the distribution sector the independent booksellers have been
losing ground to major chain stores and to the online distributors like Amazon. As
the markets are developing towards increasing concentration and globalization, the
national policy makers arrive at the limits of their influence. Book policy should be
effective on a transnational level — in theory, the developments can be balanced
and counteracted more efficiently this way.

5 For the definitions of local, that is national and territorialized, cultures as opposed to translocal
and therefore deterriorialized cultures, see Hepp, Andreas (2006): »Translokale Medienkul-
turen. Netzwerke der Medien und Globalisierung.« In: Andreas Hepp et al. (Eds.): Konnektivi-
tit, Netzwerk und Fluss. Konzepte gegenwdrtiger Medien-, Kommunikations- und Kulturtheo-
rie. Wiesbaden: VS Verlag fiir Sozialwissenschaften | GWV Fachverlage GmbH Wiesbaden
(Springer-11776 /Dig. Serial]), pp. 43—68. Here: p. 56.

6 Hobsbawm, Eric John (2006): Nations and Nationalism since 1780. Programme, Myth, Reality.
2" edition. Cambridge: Cambridge University Press, p. 46.
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The relationship between book culture and the book market is ambivalent.
The book market may be seen as the economic dimension of book culture. It can
have detrimental as well as beneficial effects on book culture as a whole. On the
one hand, the free market economy favors the development and amplification of
negative trends such as a focus on literature of dubious quality and a consolida-
tion in the distribution sector. On the other hand, the market is the part of book
culture that is easiest to quantify and thereby allows to draw conclusions on the
overall situation of the book in a given country, for example with regard to book
sales and the categories of books that are sold. The market is governed by the
dynamics of supply and demand which may initiate an advancement of book
culture. Georg Jager even claims that there is no cultural theory without a com-
plementary monetary theory.” The centrality of the book market is further em-
phasized by the fact that measures which promote the book and book culture
often concentrate on the market participants. To exclude the book market and its
participants from a concept of book culture is therefore inadvisable.

However central the book market may be to book culture, market trends and
the digital media revolution have resulted in developments that make state inter-
vention in the book market seem expedient. Therefore, book promotion measures
such as a reduced value added tax on books are applied by all member states of
the European Union. These measures and projects are considered to balance
detrimental market effects such as a loss of diversity because of consolidation.
Thereby, they address the ambivalent nature of the book as a product and a cul-
tural asset. In this study, the range of these promotion measures is presented and
the problems inherent in book promotion are assessed. If shared characteristics of
a common European book culture can be identified, adequate and efficient pro-
jects from all European member states could be selected to form a recommenda-
tion for European book policy.

Based on these assumptions of a common >European< book culture that in-
tegrates the book market as an essential aspect and employs book promotion as
balancing instrument, the scope of this work has been set. First, the elements and
characteristics of book culture will be identified. The resultant concept of book
culture is expected to be quite complex. Subsequently, the current challenges to
book culture will be presented as well as its legal and economic framework with-
in the European Union. To put this concept of book culture on a sound basis, it
will be reduced to a number of variables. These are collected for all member
states and Switzerland. By statistical analysis, in this case clustering, the shared
characteristics of European book culture should be identified.

7 Cf. Jager, Georg (2005): »Keine Kulturtheorie ohne Geldtheorie.« Grundlegung einer Theorie des
Buchverlags. In: Monika Estermann et al.(Eds.): Buchkulturen. Beitrige zur Geschichte der Lite-
raturvermittlung; Festschrift fiir Reinhard Wittmann. Wiesbaden: Harrassowitz, pp. 59-78.
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Yet it is expected that no common European book culture is discernible. Ra-
ther, a number of different types will emerge during the course of the analysis.
For example, these types could be based on shared characteristics or on a certain
regional development of book culture. For the European book markets, Appel-
man and Canoy have identified a similar typology in their essay »Horses for
Courses: why Europe should not harmonise its book policies.«® If the analysis
results in the identification of different types of book cultures, there are conse-
quences for book promotion, too. A certain type of book culture will require a
specialized set of measures for an adequate promotion. It could be advisable to
form diverse models of book policies, which are adaptable to the individual re-
quirements and objectives of the given book cultures.

The second statistical analysis continues with a focus on book promotion.
By regression analysis, the effectiveness of book promotion measures on book
culture in general will be analyzed. Such an analysis is necessary since, up until
now, book promotion projects have been assessed for their direct effects only.
For example, a well-developed author grant system may support a higher number
of authors. The indirect effects for book culture, such as a greater variety in the
title production, are hardly quantifiable, not only because book culture has so far
remained such an elusive concept.

1.1 Literature and Sources

With regard to the concept of book culture, no comprehensive scholarly work
has been published yet. Instead, the term book culture is often used without an
explanation.” This necessitated a diversified approach to the topic, which is mir-
rored in the wide range of literature and sources. Four works are exemplary for
this wide range: Ernst Fischer recapped different measures, such as a reduced
VAT and a fixed book price, and highlighted the difficulty in deciding on a Eu-
ropean book policy in his article »Buchpolitik in européischer Perspektive«."

8 Appelman, Marja; Canoy, Marcel (2002): »Horses for Courses: Why Europe should not har-
monise its book politics.« In: De Economist (150,5), pp. 583—-600. Available online http://
www.springerlink.com/content/q743463q628x4m54/, last retrieved January 5"2011.

9 For example by Jeannette Bohme in her work Schule am Ende der Buchkultur. Even though
book culture is mentioned in the title, she neglects to give a concise explanation of book cul-
ture. Bohme, Jeanette (2006): Schule am Ende der Buchkultur. Medientheoretische Begriin-
dungen schulischer Bildungsarchitekturen. Bad Heilbrunn: Klinkhardt.

10 Fischer, Ernst (2008): »Buchpolitik in européischer Perspektive. Das Buch und die Neuen
Medien.« In: Monika Estermann et al. (Eds.): Parallelwelten des Buches. Beitrige zur Buchpo-
litik, Verlagsgeschichte, Bibliophilie und Buchkunst. Festschrift fiir Wulf D. von Lucius. Wies-
baden: Harrassowitz, pp. 99—144.
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The importance of a concerted approach to book politics to balance the effects of
the free book market was emphasized by André Schiffrin in his two works, The
Business of Books'" and Words and Money'. He cautions European policy makers
against the developments that have taken place in the American publishing indus-
try during the last decades. He describes how the increasing conglomeration and
consolidation of the market have resulted in a loss of diversity. Although an overall
European perspective seems prudent, Miha Kova¢ pointed out the necessity to
include the smaller European nations in an overview of European book culture in
his article »Small is Beautiful«'’, since the book market and book culture have
particularly close relationship in these countries. In addition, his trenchant mono-
graph Never Mind the Web examines the role of the book in the current society."
All in all, the topic book culture can be approached from a number of perspectives:
cultural theory, media theory, history, economy and so forth. A selection of the
literature and sources used within the context of this work is presented hereafter.

For the development of a new concept, the definition and concepts of cul-
ture provided a starting point. Peter Burke’s work on the theory of culture and
cultural exchange provided a starting point."> The concept of culture employed in
this study was based on Alfred Kroeber and Clyde Kluckhohn’s fundamental
work of 1952: Culture: A critical review of concepts and definitions."’ Bettina
Beer’s article on »Ethnos; Ethnie; Kultur« added a comprehensive list of the
characteristics of culture, such as culture being learned."”

The theoretical concepts of culture were complemented with media theory,
for example by the general work Theorien der Medien. Von der Kulturkritik bis
zum Konstruktivismus, edited by Stefan Weber.'® More perspective was provided
by Matthias Karmasin and Carsten Winter in their work Kulturwissenschaft als
Kommunikationswissenschaft. Projekte, Probleme und Perspektiven.” As the

11 Schiffrin, André (2000): The Business of Books: How International Conglomerates Took Over
Publishing and Changed the Way We Read. New York: Verso Books.

12 Schiffrin, André (2010): Words and Money. New York: Verso Books.

13 Kova¢, Miha (2010): »Small is Beautiful: The Role of the Book Industries in Small European
Countries.« In: Knygotyra 54, pp.279-290. Available online http://www.leidykla.vu.lt/
fileadmin/Knygotyra/54/279-290.pdf, last retrieved May 17" 2010.

14 Kovac, Miha (2008): Never Mind the Web. Here Comes the Book. Oxford: Chandos Publishing.

15  Burke, Peter (2005): What is Cultural History?

16 Kroeber, Alfred Louis; Kluckhohn, Clyde (1952): Culture: A critical review of concepts and defi-
nitions. Harvard University, Peabody Museum of American Archeology and Ethnology Papers
47.

17 Beer, Bettina (2003): »Ethnos; Ethnie; Kultur.« In: Hans Fischer, Bettina Beer (Eds.): Ethnologie.
Einfiihrung und Uberblick. 5" revised edition. Berlin: Dietrich Reimer Verlag, pp. 53-72.

18  Weber, Stefan (Ed.) (2009): Theorien der Medien. Von der Kulturkritik bis zum Konstruktivis-
mus. 2™ edition. Konstanz: UVK Verl.-Ges.

19  Karmasin, Matthias; Winter, Carsten (Eds.) (2003): Kulturwissenschaft als Kommunikations-
wissenschaft. Projekte, Probleme und Perspektiven. 1* edition. Wiesbaden: Westdt. Verl.
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current development of book culture is influenced by the new media, media theory
with a focus on the information society was included, too. For example by the vital
works of Manuel Castells (The Rise of the Network Society, The Information So-
ciety and the Welfare State)™, and by the excellent overview work by Andreas
Hepp et al. on current theories on the relationship of media, communication and
culture’'. The role of the book in communication theory was illustrated by Ursula
Rautenberg and Dirk Wetzel in Buch. Grundlagen der Medienkommunikation 11.*

Works on book culture in general are virtually non-existent. An exception is
the critical approach to book culture that has been taken by Michael Giesecke in
his work Von den Mythen der Buchkultur zu den Visionen der Informationsgesell-
schaft Although his criticism sometimes appeared overwrought, his monograph
on the myths of book culture was a useful corrective lens in a discussion that is
often without objectivity, ideologically colored and led with an undue personal
involvement.

Starting from these general works on the book, media relationships and on
culture, a perspective on past book cultures was supplied by the following works:
Jack Goody evoked The Power of the Written Tradition® throughout time and
emphasized the importance of documentation and the book for the development
of humankind. The book culture of Antiquity was described, for example by
Horst Blanck’s Das Buch in der Antike” and Otto Mazal’s Griechisch-romische
Antike*®. The Middle Ages were at the center of attention in the compilation
edited by Stolz et al. Buchkultur um Mittelalter”” and of Malcom Parkes’ mono-
graph Scribes, Scripts and Readers. Studies in the Communication, Presentation

20  Castells, Manuel; Himanen, Pekka (2002): The Information Society and the Welfare State. The
Finnish Model. Oxford: Oxford University Press. And Castells, Manuel (2000): The Rise of the
Network Society. The Information Age: Economy, Society and Culture, Vol. 1. 2™ edition.
Oxford: Blackwell Publishing.

21 Hepp, Andreas et al. (Eds.): Konnektivitit, Netzwerk und Fluss. Konzepte gegenwdirtiger Medien-,
Kommunikations- und Kulturtheorie. Wiesbaden: VS Verlag fiir Sozialwissenschaften | GWV
Fachverlage GmbH Wiesbaden (Springer-11776 /Dig. Serial]).

22 Rautenberg, Ursula; Wetzel, Dirk (2001): Buch. Grundlagen der Medienkommunikation 11.
Tiibingen: Max Niemeyer Verlag.

23 Giesecke, Michael (2002): Von den Mythen der Buchkultur zu den Visionen der Informations-
gesellschaft. [Trendforschungen zur kulturellen Mediendkologie]. Frankfurt am Main: [Suhr-
kamp] (stw, 1543).

24 Goody, Jack (2000): The Power of the Written Tradition. Washington: Smithsonian Inst. Press.

25  Blanck, Horst (1992): Das Buch in der Antike. [Beck’s Archdologische Bibliothek]. Miichen:
C.H. Beck.

26 Mazal, Otto (1999): Griechisch-romische Antike. [Geschichte der Buchkultur, 1]. Graz: Aka-
demische Druck- u. Verlagsanstalt.

27  Stolz, Michael et al. (Eds.) (2005): Buchkultur im Mittelalter. Schrift — Bild — Kommunikation.
Berlin: de Gruyter.
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and Dissemination of Medieval Texts.”® The transition to the book culture of the
Early Modern Period and the importance of the book for movements such as the
Reformation and the Enlightenment were described by Elizabeth Eisenstein’s
important work on The Printing Press as an Agent of Change.”’

Based on its history, the different roles and functions of the book emerged.
These were elaborated on by Eric Hobsbawm, who viewed the book as an integral
vehicle in the formation of national identities and nation states.”” Ursula Rauten-
berg, on the other hand, described the book as an aspect of everyday culture in her
article Das Buch in der Alltagskultur which was published in Buchkulturen by
Monika Estermann et al.>' The fact that the book has become part of everyday
culture was supported by the role of the book within the religions, as David Jeffrey
points out in his work People of the Book. Christian Identity and Literary Cul-
ture.* During the process, the book become more than its content and material
form, as Margaret Bridges explains in her article »Mehr als ein Text. Das unge-
lesene Buch zwischen Symbol und Fetisch.«* Just as book culture has developed
historically, so has the literary scene as a participant thereof. Its actors create and
communicate trends. An exemplary description of the German literary scene is
presented by Heinz Arnold and Matthias Beilein in their revised edition of Litera-
turbetrieb in Deutschland.>*

Sources for the manifestation of book culture in the various European
member states complemented the literature on the role of the book in general and
other aspects of book culture. For example, Miha Kova¢ described the role of the
book and the publishing industry as identity-establishing for the small Eastern
European nations.”> Ann Kennard also focused on the Eastern European states in
Old Cultures, New Institutions. Around the New Eastern Border of the European

28  Parkes, Malcolm Beckwith (1991): Scribes, Scripts and Readers. Studies in the Communica-
tion, Presentation and Dissemination of Medieval Texts. London: Hambledon Press.

29  Eisenstein, Elizabeth L. (1997): Die Druckerpresse. Kulturrevolutionen im frithen modernen
Europa. Wien: Springer.

30  Hobsbawm, Eric John (2006): Nations and Nationalism since 1780. Programme, Myth, Reality.
2" edition. Cambridge: Cambridge University Press.

31  Rautenberg, Ursula (2005): »Das Buch in der Alltagskultur. Eine Anndherung an zeichenhaften
Buchgebrauch und die Medialitit des Buches.« In: Monika Estermann et al. (Eds.): Buchkultu-
ren. Beitrdge zur Geschichte der Literaturvermittlung; Festschrift fiir Reinhard Wittmann.
Wiesbaden: Harrassowitz, pp. 487-516.

32 Jeffrey, David L. (1996): People of the Book. Christian Identity and Literary Culture. Grand
Rapids, Cambridge: Wm. B. Eerdmans Publishing Co.

33 Bridges, Margaret (2005): »Mehr als ein Text. Das ungelesene Buch zwischen Symbol und
Fetisch.« In: Michael Stolz et al. (Eds.): Buchkultur im Mittelalter. Schrift — Bild — Kommuni-
kation. Berlin: de Gruyter, pp. 104-121.

34 Arnold, Heinz Ludwig; Beilein, Matthias (Eds.) (2009): Literaturbetrieb in Deutschland. 3™
revised edition. Munich: edition text + kritik.
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Union.® Aile Moldre, in turn, presented the situation in Estonia’’, while Fritz
Panzer and Elfriede Scheipl describe the book market in Austria.”® More articles
on the individual states are supplied by The Oxford Companion to the Book;
however, these center on the history of the book in the given states.*

In order to broaden the perspective after a review of the individual nations, in-
formation on the European Union was collected. General sources, for example, for
cultural policies, legislation and treaties are found on the excellent information
websites of the European Union: EUR-Lex*, Europa — Summaries of EU Legisla-
tion*', the website of the European Commission** and culturalpolicies.net®. Sec-
ondary information was provided by Paul Craig and Grainne de Burca and their
work EU Law. Text, Cases, and Materials.** For individual aspects of EU legisla-
tion, specific works were consulted. Among them were, for example, Benjamin
Apt’s essay »On the Right to Freedom of Expression in the European Union«*® and
Yolande Stolte and Rachael Craufurd Smith’s article on The European Union and
Media Ownership Transparency: the Scope for Regulatory Intervention.*®

Whereas the legislative and economic framework of the European Union is
defined and extensively documented, the question of a cultural Europe is intense-
ly discussed. The German [nstitute for Foreign Relations (Institut fiir Auslands-

36  Kennard, Ann (2010): Old Cultures, New Institutions. Around the New Eastern Border of the
European Union. Berlin: LIT. Aivailable online http://deposit.d-nb.de/cgi-bin/dokserv?id=
3479607 &prov=Mé&dok_var=1&dok_ext=htm, last retrieved February 22"2011.

37  Moldre, Aile (2005): Publishing and Book Distribution in Estonia in 1940-2000. Ed. by Tli
Kirjastus. Tallinn. Available online: http://www.tlulib.ee/files/arts/95/moldrf036803013949
a37f18cd57653194624.pdf, last retrieved June 23 2010. See also: Information Spreadsheet
Estonia: Annex, p. A-40.
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39  Suarez, Michael; Woudhuysen, H. R. (Eds.) (2010): The Oxford Companion to the Book. 2
Vols. Oxford, USA: Oxford University Press.

40  EUR-Lex. Available online eur-lex.europa.eu/de/index.htm, last retrieved January 21st 2013.
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index_en.htm, last retrieved January 21* 2013.
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trieved January 21* 2013.
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4 Columbia Journal of European Law 69.
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beziehungen) in cooperation with various foundations regularly publishes reports
on the concepts for a cultural Europe, for example the series Culture Report
Progress Europe. The 2010 edition of the report focused on literature and the
book in Europe.” Among others, it featured articles by authors from all over
Europe, like Ulrike Draesner and her essay »Old but not necessarily clever, in
which the author presents her take on the development of a cultural Europe.*®
With regard to the economy, one of the most important achievements of the
European Union was the creation of the internal market. The book markets of the
European Union, however, have remained national, language-based markets so far.
How book markets in general function is presented by Marcel Canoy et al. in their
paper The Economics of Books.** Information on the book markets and the publish-
ing industry of the European Union are provided by a variety of sources, for in-
stance, by the Federation of European Publishers®® as well as the European Com-
mission’’. Riidiger Wischenbart puts the European markets into an international
perspective in his article »The Global Ranking of the Publishing Industry 2009«.>*
His work is complemented by the very thorough study of the European market by
the Media Group from the Turku School of Economics in Finland. This study,
which was conducted in cooperation with the consultancy Rightscom Ltd., includ-
ed an analysis of the strengths, weaknesses, opportunities and threats to the Euro-
pean publishing industry.>® The book sector was granted an individual report.>*
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Publishing Research Quarterly (26), pp. 16-23. Available online http://www.springerlink.
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54  Media Group Turku School of Economics; Rightscom Ltd (Eds.) (2004): Publishing Market
Watch. Sectoral Report 2: Book Publishing. Brussels: European Commission. Available online
http://www.rightscom.com/Portals/0/European%20Book%20Publishing%20Report.pdf, last re-
trieved December 10™2010.



1.1 Literature and Sources 29

These reports provided background information on the situation of the Eu-
ropean book markets. For the statistical analysis of book culture, the collection of
data not only on the book markets but also, for example, the public libraries as
well as contextual information was necessary. The difficulties inherent in this
collection of statistical data have been described in detail by Riidiger Wischen-
bart and Holger Ehling in their reports 4 Methodology to Collect International
Book Statistics. Framework — Indicators — Methodology & Strategies — Ground-
work for a Test Run® and A Study on International Book Statistics®®. The statisti-
cal data for the work at hand was acquired first and foremost from the statistical
institute of the European Union, eurostat. For instance, the publication Cultural
Statistics’” contained valuable information on the publishing industry; contextual
information was supplied by the Population Statistics™ and by the statistics on
the spending on education within the EU.” Unfortunately, the Book Production
Statistics that were published by the UNESCO were outdated since the most
current information dates to 1998 or 1999.% With regard to the role of books and
book reading, the European Commission’s Special Eurobarometer 278 on the
European Cultural Values®' demonstrates the advantage of trans-national sur-
veys. The questionnaire was identical throughout Europe and delivered compa-
rable results. This is especially important since the Cultural Values survey pro-
vided the number of readers and the number of individuals considering literature
to be part of culture for the regression analysis. Statistics on the number and the
use of public libraries are made available by the International Federation of
Library Associations and Institutions (IFLA)* as well as by the Council of Eu-

55  Wischenbart, Ridiger; Ehling, Holger (2008): A Methodology to Collect International Book
Statistics. Framework — Indicators — Methodology & Strategies — Groundwork for a Test Run.
Wien/Frankfurt am Main: UNESCO.
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rope via the portal culturalpolicies.net.”> Additional statistical information on
national book markets was supplied by the respective statistical institutes and
professional associations.

Additional sources provided information on the various measures of book
promotion employed within the member states of the European Union. Cultural
policy is the key to book policy and to book promotion. As in some countries
there exists only a general cultural policy without specific regard to book policy,
an analysis of the cultural policies of all European Member states was conducted.
The series Compendium — Cultural Policies and Trends in Europe made availa-
ble the necessary basic information on the legislation, the organizational struc-
ture as well as the individual programs.®* The web edition is constantly updated
and, in addition, provided the opportunity to compare countries or structures
easily. However, as the gaps in some of the overview tables show, not all coun-
tries were able to supply the full information, for example on the individual
budget items. These reports were complemented by articles on book promotion
in individual countries, such as the study on book promotion measures in Swit-
zerland® that was supplied by the working group Selektive Forderung: Buch-
und Literaturpolitik.’® Individual measures were described and critically assessed
by works such as Marc Baruch and Jean Richard’s The Book Sector and the
State: Relationships in Change.”’

In the end, all book promotion measures and all collections of statistics are fu-
tile, if new ideas on the future of the book are not incorporated into the policies.
There were several works that provided inspiration and scenarios for potential
futures of the book. Rafael Capurro in his work Buchkultur im Informationszeit-
alter (Book Culture in the Information Age)®, Wunderlich and Schmid in their
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work on the future of the Gutenberg Galaxy® as well as Michael Roesler-Graichen
(Gutenberg 2.0)"° and Tobias Hierl (Gutenbergs Zukunfi)'' suggested future devel-
opments of book culture. Maryanne Wolf and her study on the reading brain
(Proust and the Squid)’* added the neuroscientific context for some of the ideas
presented by the authors above. Geoffrey Nunberg’s The Future of the Book™
contributed valuable insight into alternative values and functions of the book (for
example Debray’s The Book as Symbolic Object’* and Paul Duguid’s Past and
Futurology of the Book™) as well as statements on the book’s future.

Based on this wide range of sources and literature, a characterization and
classification of book culture was conducted. A detailed presentation of the spe-
cific national characteristics of book culture in Europe would have gone beyond
the scope of the work at hand. Nevertheless, information sheets with the most
important facts regarding the individual book cultures are provided in the annex.

1.2 Methodology

Book culture is an elusive concept. For its characterization, the subordinate con-
cept of culture needs to be examined. Starting from the different concepts for
culture, a basis is to be built for the development of a concept of book culture.
When a list of characteristics of culture is identified, evidence of their existence
is provided by examples from all European member states. The resulting concept
is expected to be complex and to reflect the diversity of book culture. In a second
step, the role of books in current society is examined to understand the impera-
tive to preserve book culture. This preservation, or promotion, has become nec-
essary as book culture has to meet the challenges of the digital revolution and, at
the same time, preserve its diversity and individual national manifestations. With
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regard to the book market, there are other trends, such as an increasing consoli-
dation, which are perceived to affect book culture negatively. Following this
characterization of book culture and its role, the framework of book culture with-
in the European Union is outlined.

To supplement the theoretical examination of book culture and book promo-
tion, empirical methods were introduced. By statistical analyses, the common
European book culture is to be identified and the effectiveness of book promo-
tion is to be assessed.”® The basis for these analyses is the concept of book cul-
ture which has been developed in the first main chapter. This complex concept
has to be reduced to a number of variables to enable a statistical analysis. Exam-
ples for a selection of indicators have been provided by Wischenbart and Eh-
ling”’, Kova¢”™ and Appelman and Canoy” in their analyses of book markets.
Yet as the aim is to examine book culture, the number of variables was extended
to include cultural indicators in addition to the general market variables. To col-
lect the data on book culture proved to be difficult. There are no standardized
methods of collection and in some cases, there is no consensus as to the defini-
tion, for example what constitutes the number of public libraries. The difficulties
described by Wischenbart and Ehling, for example, could not be satisfactorily
resolved.*® In consequence, the analyses conducted within the context of this
work have to be considered a statistical experiment to demonstrate the potential
inherent in the analysis of a reliable, differentiated data basis. For the analysis of
the collected data, two well-established descriptive statistical methods were cho-
sen: clustering and regression analysis. Both methods are documented extensive-
ly and comprehensible. They are part of the descriptive statistics toolkit used to
uncover hidden structures in large quantities of data.

The data used as basis for both analyses constitutes a one year sample. For
potentially more conclusive results, a time series analysis would be necessary —
however, most countries have only made available data from the 1990s on. To
ensure the reliability, the year 2007 was taken for the provision of the sample.
Further difficulties included the different ways data is collected, which obstructs
country comparisons.®’ Detailed information on the data basis is available in
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1.2 Methodology 33

chapter 3.3.1 and in the overview tables of the annex*. As book culture is
formed by cultural and economic aspects, both were included in the analysis.
This called for a combination of hard facts, that is easily quantifiable information
such as the turnover of the book industry, and soft facts, that is, for example,
hardly quantifiable information such as the role books played in the construction
of a given nation’s national identity. Therefore, the analysis represents a com-
promise that takes the different aspects of book culture into account.

The time frame of the analysis excludes any developments in consequence
of the financial crisis that began in 2008. However, developments for the cultural
sector had not been positive before, especially with regard to budget cuts in gov-
ernment programs for cultural promotion. If the situation of 2007 was far from
adequate, one must assume that it has deteriorated ever since. This provides even
more reason to identify effective promotion instruments that will maximize ef-
forts with minimal financial involvement.

To identify the common characteristics of a European book culture, cluster
analysis was applied. Cluster analysis is a statistical data analysis which is used
to discover structures within data. It cumulates in an abstraction from the indi-
vidual data sets. The clustering can be achieved by a number of algorithms.
These differ according to the notion of what constitutes a similarity and a differ-
ence between data sets.*> A cluster analysis assigns a set of given objects; in this
case the 27 member states of the European Union and Switzerland, into groups.
Related data sets and less related or unrelated sets are grouped together. The
greater the similarity or difference between the data sets, the more distinct is the
resultant clustering.** The groups form so-called clusters. They are constructed
of similar data sets and are joined on subsequent levels by the next similar data
set, in this case countries. This clustering is achieved by a number of distance
computations. The result is best visualized by a so-called dendrogram which
resembles a tree with twigs branching out. A dendrogram not only illustrates the
similarities but also the distances at which the differences are to be found. A
scale above the lines of the dendrogram shows at which distance the groups
exhibit no more differences, the longer the lines, the greater the difference.

82  The overview tables are found from page A-3 onward in the annex.

83  Wiedenbeck, Michael; Ziill, Cornelia. (2001): Klassifikation mit Clusteranalyse: Grundlegende
Techniken hierarchischer und K-means-Verfahren. (ZUMA How-to-Reihe, Nr. 10). Mannheim:
Zentrum fiir Umfragen, Methoden und Analysen. Available online: http:/www.wip-online.org/
public/13/clusterananalyse.pdf, last retrieved November 18"2011. Here: p. 2.

84  »Cluster Analysis: Basic Concepts and Algorithms.« In: Tan, Pang-Ning et al. (2005): Intro-
duction to Data Mining. Addison Wesley, 7" edition, p. 487-568. Here: p. 490. The chapter
gives a more complete overview on the definition of clustering and the different methods
which can be employed. It is available online http://www-users.cs.umn.edu/~kumar/dmbook/
ch8.pdf, last retrieved November 22™2011.
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Based on the results of the cluster analysis, the requirement of an effective
and balanced book promotion has been identified as different types of book cul-
tures require an individualized approach to book promotion. To identify effective
measures, an overview of book promotion is presented which is followed up by
an analysis of the efficiency of book promotion. To analyze the effects and the
efficiency of book promotion and environmental conditions such as the level of
education on book culture, a regression analysis was chosen. It focuses on the
relationship between a dependent variable and a varying number of independent
variables. In this case, the dependent variables are selected indicators of book
culture whereas the independent variables are the measures of book promotion
and environmental conditions. The regression analysis is employed to understand
how the value of the dependent variable is affected when one or more of the
independent variables are changed. It provides a simple method for the investiga-
tion of functional relationships but it does not infer causal relationships.*® The
result of a linear regression analysis is a function of the independent variables.
The function represents a straight line with the least possible distance from the
points representing the relationship of dependent and independent variables with-
in a coordinate system. The results of the regression analysis could suggest a
more efficient book promotion that balances the demands of culture and econo-
my, producers and recipients, and preservation and innovation.

The statistical analyses are expected to reveal interesting aspects of book
culture and the relationships between the indicators. Conclusions on the diversity
of book culture in Europe, the efficiency of book promotion measures and the
consequent challenges for book policy may be drawn. However, the analyses
remain an experiment, which cannot answer questions beyond a certain point.
Instead, a concept of book culture has to establish a much broader basis to reflect
its inherent diversity. Therfore, at the beginning, a survey of the different con-
cepts of culture is indispensable.

85  Chatterjee, Samprit; Hadi, Ali S. (2006): Regression Analysis by Example. 4™ edition. New
Jersey: John Wiley and Sons, p. xiii. The authors describe the basic model of a regression anal-
ysis as well as alternatives and applications.
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»What role can literature play in European relations? The answer can be summed
up in a single sentence: Literature provides an opportunity to explore the many
faces of normality that people who speak a different language and who live in a
different region experience.«*® Literature and book culture serve as a form of iden-
tification for European values and enable a formation of national and individual
identities. Yet book culture is a difficult concept to grasp. To describe European
book culture is to generalize the individual national manifestations of book culture.
Such a dscription must start with a definition of the two components of book cul-
ture: culture and the book.

To define >culture« is a task of monumental complexity, a task which has
not yet been accomplished. The definition of culture and the way it is constituted
vary depending on the branch of science that is asked to define it. One basic
concept is most common: fine arts and humanities are often identified as consti-
tuting culture. The term >culture« is considered to describe a degree of taste and
refers mostly to high culture in contrast to mass culture. Culture may also be
used to describe a common set of attitudes, beliefs, and values of a specific group
of people or even a company (i.e. corporate culture or business culture). Another
basic concept describes culture as a pattern of knowledge, behavior and belief.
All three concepts are frequently used and are sometimes intermingled in the
public discourse on culture. An extensive discussion on the concepts of culture
and their historic origin would require a far deeper analysis than this study is able
to offer. Indeed, the concepts of culture are complex and in constant redefinition.
Therefore, the following chapters shall only provide a short overview and a sys-
tematic presentation. It is to be the basis of a concept of book culture.

2.1 Definitions of »Culture«<

The usage of the term culture in an abstract context was established by Cicero. He
employed the expression cultura animi to describe an individual’s education in

86  Grill, Andrea (2010): »Like colleagues, at least.« In: Institut fiir Auslandsbeziehungen et al.
(Eds.): Europe Reads — Literature in Europe. Stuttgart: ifa [Culture Report Progress Europe,
3], last retrieved October 142011, pp 164—168. Here: p.165.

S. Kurschus, European Book Cultures, DOI 10.1007/978-3-658-08060-0_2,
© Springer Fachmedien Wiesbaden 2015
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philosophy.*” Not until the 18" and 19" century did the term culture come to de-
scribe a collective of individuals. It was then adopted to define human civilization
in contrast to nature. With the rise of anthropology in the beginning of the 20"
century, culture attained a far more complex meaning. Talcott Parson described
culture in his 1949 Essays in Sociological Theory as consisting »in those patterns
relative to behavior and the products of human action which may be inherited, that
is, passed on from generation to generation independently of the biological
genes.«™ Anthropology started to define culture as a representation of all aspects
of the human being which are not determined by genetics; that is objects, symbols,
the meaning of these symbols, norms, values and beliefs that constitute social in-
teraction. Language is recognized as the essential carrier of culture.

2.1.1 Different Concepts of Culture

This view is reflected in current academic definitions of culture. Rudi Renger
and Michael Giesecke, for example, define culture in a similar way: Renger
describes culture as being comprised of tradition, habitus, way of life, and the
memory of societies.®” Giesecke defines culture as »die Werte, Uberzeugungen,
das Wissen und die Routinen, die unser Handeln lenken.«*® A widely recognized
and often repeated definition of culture was given by Alfred Kroeber and Clyde
Kluckhohn in Culture: A critical review of concepts and definitions:

Culture consists of patterns, explicit and implicit, of and for behavior acquired and
transmitted by symbols, constituting the distinctive achievements of human groups,
including their embodiments in artifacts; the essential core of culture consists of tra-
ditional (i.e. historically derived and selected) ideas and especially their attached
values; culture systems may, on the one hand, be considered as products of action,
and on the other as conditioning elements of further action.’’

87  Beer, Bettina (2003): »Ethnos; Ethnie; Kultur.« In: Hans Fischer and Bettina Beer (Eds.)
Ethnologie. Einfiithrung und Uberblick. (5. Vollstindig verinderte Neufassung) Berlin: Dietrich
Reimer Verlag, pp. 53-72. Here: p. 61.

88  Parsons, Talcott (1964): Essays in Sociological Theory. Glencoe: Free Press. Revised edition,
original was published in 1949. Here: p. 8.

89  Renger, Rudi (2009): »Kulturtheorien der Medien.« In: Stefan Weber (Ed.): Theorien der
Medien. Von der Kulturkritik bis zum Konstruktivismus. 2™ edition. Konstanz: UVK Verl.-
Ges., pp. 154-179. Here: p. 155.

90  Giesecke: Von den Mythen der Buchkultur, p. 226.

91  Kroeber, Alfred Louis; Kluckhohn, Clyde. (1952). Culture: A critical review of concepts and
definitions. Harvard University Peabody Museum of American Archeology and Ethnology Pa-
pers 47, p. 357.
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Current academic definitions, as exemplified by the three quotations above, trans-
cend the simple contrast of nature versus civilization or genetics versus learned
abilities and thought patterns. Apart from these academic concepts, there are three
additional ways of defining culture, as well as a fourth, slightly different one:

a. Culture as a common corpus of the arts and humanities (this definition in-
corporates in great part what is defined as culture in public discourse and
cultural politics)

b.  Culture as a set of static and clearly differentiated characteristics that define
people with a common heritage (this definition originates from Herder and
is no longer used since culture is now seen as being in constant change and
development).”

c.  Culture as a social category which defines the way of life of a specific group

d. Culture as an academic concept, especially in anthropology and ethnology”

The third definition is in accordance with the subject of the so-called culture
studies which identifies culture as a shared pattern of behavior and interactions
within a social group. This group is formed not only by a common ethnic back-
ground but may also be shaped by a common taste in art, music, film, food,
sports, clothing or hair style. The concept is used to describe sub-cultures and
popular or mass culture.

The fourth concept does not refer to a single academic definition of culture
but to a multitude of concepts that differ according to the objective and the sub-
ject of the research. Some scholars of anthropology or ethnology even try to
eliminate the concept of culture from their studies.

Culture as an academic concept depends on the context and the focus of the
study.94 Bauer, for example, describes culture as a ykommunikatives Konstrukt, es

92 Johann Gottfried Herder developed, esp. in his work Ideas on the Philosophy of Mankind, the
concept of individual cultures which is characterized by three elements: social homogenization,
ethnic consolidation and intercultural delimitation. Cf. Welsch, Wolfgang (1999): »Transcultu-
rality — the Puzzling Form of Cultures Today.« In: Spaces of Culture: City, Nation, World. Ed.
by Mike Featherstone and Scott Lash. London: Sage, pp. 194213. Available online http:/www.
westreadseast.info/PDF/Readings/Welsch_Transculturality.pdf, last retrieved May 20™ 2012.
Here: p. 194.

93 These four basic concepts are described by Beer: Ethnos; Ethnie; Kultur, p. 60f and Krotz, Fried-
rich (2003): »Kommunikationswissenschaft, Kulturwissenschaft. Gliickliches Paar oder Mes-
alliance.« In: Matthias Karmasin and Carsten Winter (Ed.): Kulturwissenschaft als Kommunika-
tionswissenschaft. Projekte, Probleme und Perspektiven. 1% edition. Wiesbaden: Westdt. Verl.,
pp. 21-48. Here: p. 23. He cites Chris Jenkins’ work Culture (1993) Routledge, London.

94  Hammel, Lina (2007): »Der Kulturbegriff im wissenschaftlichen Diskurs und seine Bedeutung
fiir die Musikpadagogik. Versuch eines Literaturberichts.« In: Jirgen Vogt (Ed.). Zeitschrifi fiir
Kritische Musikpddagogik. Available online http://home.arcor.de/zfkm/07-hammell.pdf, last
retrieved January 24"2012.
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bildet und versteht sich im Modell der Kommunikation, es bewahrt (symbolisch)
Vereinbarungen zur Realitit.«*> Saxer, with reference to the theoretical context of
functional-systems, defines culture as a functional system, »das fiir die mentale
Strukturierung der Gesellschaftsmitglieder verantwortlich ist, indem es die verhal-
tenssteuernden Orientierungsmodelle hervorbringt.«’® Bauer and Saxer both repre-
sent the structuralist approach to defining culture. According to Kroeber and
Kluckhohn, there are other types of defining culture in an academic context —
enumerative and descriptive. Both focus on the characteristics of a certain culture;
the historic, which emphasize the tradition and learning of culture; the normative,
with a focus on the internal rules of a certain culture; the psychological, in terms of
adapting to a given environment; the structural, such as Bauer and Saxer, with a
high degree of abstraction; and the genetic definitions, which focus on the origins
of culture.”

In summary, while there is no accepted definition of culture that has been
agreed upon, there are a number of characteristics of the concept of culture that
have been consented upon. They are principally based on the definition by
Kluckhohn and Kroeber. Bettina Beer lists these characteristics according to
their frequency within academic concepts: culture is learned; it is part of a group
and not an individual; it is historically developed and subject to constant change;
it is a structured whole of knowledge and habits; it is hardly delimitable, yet
heterogenic and an abstract.”® In consequence, each culture is structured by a set
of values and traditions, which are on the one hand historically developed but on
the other hand in change. The individual culture is both kept alive by rituals and
habits as well as through institutions that celebrate these actions and values at-
tributed to that given culture.

Two aspects of culture will be important for this study. The first one is the
concept of culture as a »set of attitudes, beliefs, customs, values and practices
which are commonly shared by a group.«’® This concept relates to a description
of what constitutes book culture. The description will be based on a set of values,
on the rituals, traditions and actions relevant to book culture, and on the institu-
tions upholding, preserving and developing them.

95  Bauer, Thomas A. (2003): »Vom Strukturblick zum Kulturblick. Entwiirfe zu einem Blended
Theory-Modell.« In: Matthias Karmasin and Carsten Winter (Eds.): Kulturwissenschaft als
Kommunikationswissenschaft. Projekte, Probleme und Perspektiven. 1% edition. Wiesbaden:
Westdt. Verl., pp. 127-167. Here: p. 153.

96  Saxer, Ulrich (2010): »Buchwissenschaft als Medienwissenschaft.« In: Ursula Rautenberg
(Ed.): Buchwissenschaft in Deutschland. Ein Handbuch. Berlin: de Gruyter [Vol. 1: Theorie
und Forschung], pp. 65-104. p. 82.

97  Varieties of definition are related according to Beer: Ethnos; Ethnie; Kultur, p. 81-140.

98  Beer: Ethnos; Ethnie; Kultur, p. 66f.

99  KEA European Affairs et al.: The Economy of Culture in Europe, p. 2.
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The cultural sector is the second important aspect. In defining the cultural
sector and the market for cultural products, the term culture is employed as an
adjective to describe activities that »involve some form of creativity in their
production; they are concerned with the generation and communication of sym-
bolic means; their output potentially embodies at least some form of intellectual
property.«'” The European Union defines culture in more pragmatic terms. This
working definition agreed upon by the Member states of the European Union is
relevant as the basis for a cultural policy and promotion within the European
context. The EU definition as well as a selection of national definitions will be
presented in the following chapter.

2.1.2 Working Definitions

Alongside the discourse on culture and its abstract definitions, there are several
working definitions of those who pursue cultural policy. These definitions are
not necessarily philosophic but pragmatic:

Owing to the lack of a robust definition of culture (or to an over-abundance of defi-
nitions), the pocketbook [the statistical pocketbook edited by the European Statisti-
cal Institute eurostat] relies on the pragmatic definition generally agreed upon during
the earlier work by the European Leadership Group (LEG).'"!

This definition by the Statistical Institute of the European Union encompasses
artistic and monumental heritage, archives, libraries, books and press, visual arts,
architecture, performing arts and audiovisual/multimedia art. There are other
working definitions such as the ones set by the World Conference on Cultural
Policies (Mexico 1982), the World Commission on Culture and Development
Report (1995) and the Intergovernmental Conference on Cultural Policies for
Development (Stockholm 1998.)

The 1982 World Conference on Cultural Policies agreed on the following
definition of culture:

That in its widest sense, culture may now be said to be the whole complex of distinc-
tive spiritual, material, intellectual and emotional features that characterize a society
or social group. It includes not only the arts and letters, but also modes of life, the
fundamental rights of the human being, value systems, traditions and beliefs. That it
is culture that gives man the ability to reflect upon himself. It is culture that makes
us specifically human, rational beings endowed with a critical judgment and a sense

100 KEA European Affairs et al.: The Economy of Culture in Europe, p. 2.
101 eurostat: Cultural Statistics, p. 5.



40 2 A Concept of »Book Culturec

of moral commitment. It is through culture that we discern values and make choices.
It is through culture that man expresses himself, becomes aware of himself, recog-
nizes his incompleteness, questions his own achievements, seeks untiringly for new
meaning and creates work through which he transcends his limitations.'*

Later conferences did not change this essential definition of culture but focused
on the objectives and recommendations for cultural policy.'*

While at an international level the definition for culture has to be broad to en-
compass all national characteristics or peculiarities, on a national level there may
be differing definitions. Most countries, such as the United Kingdom'*, do not
have an official definition of culture: »British culture, with its national, regional
and linguistics distinctiveness and multi-cultural diversity, is not regarded as a
single entity.«'” Others employ more than one definition, such as Finland'®,
where culture is described, in a broad definition, as the product of all cultural in-
dustries irrespective of content, professional education in the arts as well as all
museums, scientific libraries and archives. The narrower definition covers

first the arts, which means creative and performing arts, the work of individual art-
ists and related branches of the cultural industries (fiction publishing, feature film
production, classical music recordings, and record industry, broadcasting, video and
multimedia production) with sufficiently high level of cultural contents.'"’

It also includes the main domains of the so-called cultural services such as librar-
ies, heritage and international cultural co-operation. The individual national
definitions of culture of the European member states have been collected in the
table below.

102 UNESCO (1982): Mexico City Declaration on Cultural Policies. World Conference on Cultur-
al Policies Mexico City, 26 July—6 August 1982.Available online: http://portal.unesco.org/
culture/en/files/35197/11919410061mexico_en.pdf/mexico_en.pdf. Last retrieved January 23"
2012. Here: p.1.

103 The results of the 1998 Intergovernmental Conference on Cultural Policies for Development
are summed up in the final report by the UNESCO (1998): Final Report. Intergovernmental
Conference on Cultural Policies for Development. Stockholm 30 March — 2 April 1998. Avail-
able online http://unesdoc.unesco.org/images/0011/001139/113935¢e0.pdf. Last retrieved Janu-
ary 23"2012.

104 Information Spreadsheet United Kingdom: Annex, p. A-101.

105 Fisher, Rod; Leyssen, Ledy (2008): Country Profile United Kingdom. Ed. by Council of Eu-
rope. Brussels [Compendium — Cultural Politics and Trends in Europe]. Available online
http://www.culturalpolicies.net/web/unitedkingdom, last retrieved July 12" 2011. Here: p. 8.

106 Information Spreadsheet Finland: Annex, p. A-95.

107 Mitchell, Ritva; Heiskanen, Ilkka (2008): Country Profile Finland. Ed. by Council of Europe.
Brussels [Compendium — Cultural Politics and Trends in Europe]. Available online http://
www.culturalpolicies.net/web/profiles-download.php?pcid=1280, last retrieved June 23" 2010.
Here: p. 22.
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Following the broader concept of culture, the next chapters shall focus on
the specific subculture of books and reading. The definition of culture as a con-
cept which encompasses values and traditions as well as a way of life common to
a specific group of people which is upheld by certain institutions will serve as the
working basis of this study. Book culture, as a subculture, derives from this con-
cept of culture. It is, in a manner of speaking, a subsystem of the cultural concept
of the European Nations. According to Jutta Gallenmiiller-Roschmann, cultural
concepts are social constructs and are communicated subjectively with symbols
and representatives.'” When examining book culture as a concept of constructs,
symbols and representatives, this definition is validated.

Table I: National Definitions of Culture

Country National Definition of Culture*
1971 third constitutional review: culture covers the fields of
protection and illustration of language; encouragement of re-
searcher training; fine arts (incl. theater and cinema); cultural
Belgium heritage, museums and other cultural scientific institutions;
libraries; radio and television broadcasting; youth policy; con-
tinuing education and cultural animation; physical education,
sport and outdoor life; leisure and tourism
All activity and the results of this activity which are related to
Bulgaria the creation, study, dissemination and protection of cultural
values
Culture is defined as supporting intellectual, emotional and
moral development. It also integrates an individual into society.
First and foremost it creates the individual’s identity. — very
abstract
Four concepts of culture: as humanistic concept of art and
Denmark enlightenment; as anthropological and sociological concept, as
experience economy and as national identity
»The term >culture< today, thus encompasses contemporary
creative and artistic activity (both inside and outside the
framework of the traditional cultural institutions) as well as the
culture of everyday life.«'”

Czech Republic

Germany

108 Gallenmiiller-Roschmann, Jutta; Wakenhut, Roland (2001): »Kulturelle Identitét: Einfiihrung
und sozialwissenschaftliche Beitrige zur Entwicklung kultureller Identititen in Italien.« In:
Jutta Gallenmiiller-Roschmann (Ed.): Kulturelle Identitiiten in Italien. Frankfurt am Main:
Lang, pp. 11-56. Here: p. 18.

109 Wagner, Bernd; Blumenreich, Ulrike (2009): Country Profile Germany. Ed. by Council of Eu-
rope. Brussels. (Compendium — Cultural Politics and Trends in Europe). Available online http://
www.culturalpolicies.net/web/profiles-download.php?pcid=1280, last retrieved June 23 2010.
Here: p. 12.
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Table 1:  National Definitions of Culture (continued)

Estonia

Culture as the Living-Space of Estonian-ness — mostly
national identity aspect

Ireland

No official definition of culture, though the arts are defined in
the 2003 Arts Act as »any creative or interpretative expression
(whether traditional or contemporary) in whatever form, and
includes, in particular, visual arts, theatre, literature, music,
dance, opera, film, circus and architecture, and includes any
medium when used for these purposes.«' '

Greece

No official definition of culture though there are indirect refer-
ences which include the establishment of freedom of artistic
expression

Spain

No national definition of culture

France

No national definition of culture since this would be excluding,
elitist and totalitarian

Italy

No national definition of culture

Cyprus

Latvia

»Culture may now be said to be the whole complex of distinc-
tive spiritual, material, intellectual and emotional features that
characterise a society or social group. It includes not only the
arts and letters, but also modes of life, the fundamental rights of
the human being, value systems, traditions and beliefs. Despite
the all embracing definition, the Ministry of Culture takes
responsibility only for the particular art fields, such as copy-
right, architecture, libraries, museums, music, fine art, folk art,
theatre, literature and books, film arts, cultural education, and
the protection of monuments and archives.«'""

Lithuania

No national definition, covers traditionally as fields of artistic
creation and presentation

Luxembourg

Hungary

No national definition of culture

Malta

National definition is oriented along the descriptions offered by
UNESCO and Council of Europe

Netherlands

Culture is understood to include the arts (visual arts, design,
architecture, film, performing arts, amateur arts and arts educa-
tion); cultural heritage (museums, historic buildings and sites,
archaeology, archives) and the media (broadcasting, printed
media) and literature and libraries

110 Fitzgibbon, Marian (2010): Country Profile Ireland. Ed. by Council of Europe. Brussels [Com-
pendium — Cultural Politics and Trends in Europe]. Available online www.culturalpolicies.net,
last retrieved March 31% 2010. Here: p. 4.

111 Tjarve, Baiba (2009): Country Profile Latvia. Ed. by Council of Europe. Brussels [Compendium —
Cultural Politics and Trends in Europe]. Available online http://www.culturalpolicies.
net/web/latvia.php, last retrieved June 23" 2010. Here: p. 13f.
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Table 1:  National Definitions of Culture (continued)
No national definition of culture; various definitions in the
individual Bundesldnder »usually highlighting the regional
specificity of those cultural activities which are to be promot-
ed.«'"?
Official definition in discussion, unofficially two aspects of
Poland culture: social life which helps to create values and artistic
creation
Culture essential for development of intellectual capabilities
Portugal and key instrument for critical understanding — this is NOT a
definition
Pluralistic definition which includes culture as a factor in social
Romania development and instrument for the accomplishment of eco-
nomic and social objectives
Slovenia Defines only cultural activities not culture
No national definition of culture, but an official document
defines culture as »involving knowledge, faith, art, law, morals,
customs and any and all other abilities and traditions which
humanity has acquired during its historic development.«''?
No national definition but for the sake of statistics there are a
Finland narrow and a broad definition: narrow .s text and broad also s.
text.
»Culture is viewed as a public benefit uniting society, a central
condition for democracy and a basic resource for individual
well-being and collective welfare, which should be distributed
and enjoyed on equal terms throughout the nation.«''* — enter-
tains a certain quality expectation and excludes commercial
mass culture from state support
United Kingdom No national definition of culture
Culture is defined as permanent effort to keep the diverse cul-
tural aspects of country alive

Austria

Slovakia

Sweden

Switzerland

*Source: If not otherwise indicated, all definitions are taken from the Compedium — Cultural Politics
and Trends in Europe Series.

112 Cf. Ratzenbock, Veronika et al. (2010): Country Profile Austria. Ed. by Council of Europe.
Brussels [Compendium — Cultural Policy and Trends in Europe]. Available online http://www.
culturalpolicies.net/web/austria.php, last retrieved October 4"2012. Here: p. 4.

113 Smatlak, Martin (2007): Country Profile Slovakia. Ed. by Council of Europe. Brussels [Compen-
dium — Cultural Politics and Trends in Europe]. Available online http://www.culturalpoli
cies.net/web/slovakia.php, last retrieved July 5"2011. Here: p. 3.

114 Harding, Tobias (2010): Country Profile Sweden. Ed. by Council of Europe. Brussels [Com-
pendium — Cultural Politics and Trends in Europe]. Available online http://www.culturalpoli
cies.net/down/sweden_122010.pdf, last retrieved June 20" 2011. Here: p. 4.
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2.2 Describing Book Culture

Similar to cultures and sub-cultures in general, the concept of book culture is
complex and in constant development. Moreover, book culture is a blend of
individual national cultures and media culture. It is in part trans-national, for
there are aspects to book culture which are common to all countries. For exam-
ple, the values attributed to a book are shared by all European book cultures. At
the same time, book cultures are local as they are intertwined with the national
culture and identity of any given nation. Therefore, the description and structure
of book culture, as it is presented in this chapter, cannot claim to be all-
encompassing since national book cultures may feature unique characteristics.

A description of book culture has to start with defining its key medium.
However, this is where the first obstacle presents itself. The definition of »book«
is under constant discussion. A former consensus, such as the UNESCO defini-
tion'"”, has often been agreed to be outdated and incomprehensive. The varying
definitions shall not be put here in detail at this point, but it has to be noted that

Wenn wir heute das Wort Buch verwenden, konnen verschiedene Formen seiner
korperlichen Erscheinung gemeint sein. In jeden Fall reden wir aber iiber einen In-
halt, den man sich auf unterschiedliche Weise aneignen kann und der in unterschied-
lichen Formen vermarktbar ist.''®

A book can be much more than its material whole: »Zierliches Objekt der Sam-
melleidenschaft, quasi-erotischer Fetisch, Wertgegenstand, modisches Acces-
soire, Bestandteil von juristischen und anderen Ritualen — all das vermag ein
Buch oder Schriftstiick unabhingig von seinem schriftlichen Inhalt zu sein.«'”
Vincent Kaufmann tries to define the book in its complexity with a list of
characteristics that are part of its uniqueness. According to this list, the book is
unique because it uses one language, one form of writing, one storage medium

115 The UNESCO defines non-periodical publications with more than 49 pages as a book. Cf.
UNESCO (1964): Section 6(a). Recommendation concerning the International Standardization
of Statistics Relating to Book Production and Periodicals. Available online: http://portal.
unesco.org/en/ev.php-URL ID=13068&URL DO=DO_TOPIC&URL SECTION=201.html,
last retrieved January 24" 2012.

116 Bluhm, Detlef (2009): Von Autoren, Biichern und Piraten. Kleine Geschichte der Buchkultur.
Diisseldorf: Artemis & Winkler, p. 20.

117 Bridges, Margaret (2005): »Mehr als ein Text. Das ungelesene Buch zwischen Symbol und
Fetisch.« In: Michael Stolz et al. (Ed.): Buchkultur im Mittelalter. Schrift — Bild — Kommu-
nikation. Berlin: de Gruyter, pp. 104-121. Here: p. 121. Bridges refers to the role of the book in
the Middle Ages. How these role attributions are still effective today is emphasized in Ursula
Rautenberg’s 2005 article »Das Buch in der Alltagskultur«. In: Monika Estermann; Ernst Fischer;
Ute Schneider (Eds.): Buch Kulturen. Beitrdge zur Geschichte der Literaturvermittlung; Fest-
schrift fiir Reinhard Wittmann. Wiesbaden: Harrassowitz, pp. 487-516.
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(paper), one format, one binding and fixation, one means of printing. These are
all material aspects, but Kaufmann extends his list by adding abstract features as
well. The book is also defined by its advantages of structure; of having institu-
tions who decide on the publication process; of its author; of the market it is
determined for and of the institutions of the market.''®

The material aspects turn the book into a marketable good, as well. In these
terms, the book is an experience good whose quality can be discovered by the
buyer only after he has consumed it.'"® There are other consequences of the book
being marketable — for example, there is a whole industry thriving on the produc-
tion and sale of books. However, the book is set apart from average goods: In con-
sent, the Council of Europe has acknowledged the book as a cultural good.'* Yet
there are economists, who argue in favor of the book being treated as a regular
good. Canoy, for example, argues that a book is reproductive and easy to spread. In
contrast to a visit to the opera, a book is not a luxury good; and the social aspect in
promoting and subsidizing the book is not as high as in supporting theater and
opera since the book is readily available to everyone through libraries.''

Whenever a state intervention to subsidize the book in all its forms is dis-
cussed, the dual nature of the book as a cultural and material good is used by
both sides of the argument. The book is to be distinguished from the general
economic product »by the wide variety of forms, as testified by the considerable
number of titles published in most European countries.«'** Richard Baruch adds
that the book’s main asset »is its almost universal nature, its ability to reflect a
municipality of opinions, attitudes and expressions and therefore its capacity to
become a fundamental vehicle for the promotion of cultural diversity.«'* In his
description, Baruch stresses the cultural aspect of the book while Miha Kovaé

118 Kaufmann, Vincent (2008): »Der Parameter der Autoritit.« In: Werner Wunderlich and Beat
Schmid (Eds.): Die Zukunft der Gutenberg-Galaxis. Tendenzen und Perspektiven des Buches.
1* edition. Bern: Haupt [Facetten der Medienkultur, Band 7], pp. 33-47. Here: p. 37f.

119 Lengsfeld, Jorn H. B. (2008): »Das Fernsehen als Medium der Verlagswerbung.« In: Werner
Wunderlich and Beat Schmid (Eds.): Die Zukunft der Gutenberg-Galaxis. Tendenzen und Per-
spektiven des Buches. 1* edition. Bern: Haupt [Facetten der Medienkultur, Band 7], pp. 131—
146. Here: p. 133.

120 »Culture constitutes a final product of consumption, which is either non-reproducible and
aimed at being consumed on the spot (a concert, an art fair, an exhibition) or aimed at mass re-
production, mass-dissemination and export (a book, a film, a sound recording) .« KEA Europe-
an Affairs et al.: The Economy of Culture in Europe, p.2.

121 Canoy et al.: The Economics of Books, p. 17.

122 Baruch; Jean: The Book Sector and the State, p. 1.

123 Ibid, p. 1.
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states that the dichotomy between market and cultural aspect is »something the
book was born with.«'**

Even though some economists argue in favor of treating the book as any
other product of the experience economy'?, just with its special set of character-
istics, some cede that there are characteristics that make the book unique. Canoy
adds the possibility of cross-subsidizing one product by another as equally
unique. Although, »these potentially welfare-enhancing cross-subsidies can be
thwarted by non-branch shops (typically supermarkets) which might use books
as a [regular] sales product.«12

Not only the afore mentioned material aspects set the book apart. Reading is
regarded as a cultural activity as well as entertainment and is thereby seen less as
consumption and more like a private investment in one’s own advancement and
within culture. Similarly, public good nature can be associated with the cultural
values of books. Canoy describes these values as national identity, social cohe-
sion, national prestige, the development of criticism and experiments. »None of
these values are (fully) reflected in the price, so that indeed the total value of
books is higher than the sum of its prices.«'?” The values attributed to the book
and book culture shall be presented in the following paragraphs.

Sometimes, the term book culture is used to negate the economic aspects of
the book. This will not be the object of this study. To the contrary, the economic
side of the book and the book industry will be treated in detail in the chapter on
the structure of the European book market'?®. As related above, the definition of
culture depends on the focus of its description — this study shall at least attempt
to describe all major aspects of book culture. One of these aspects is the role of
the book and book culture in our society. The evolution of writing and the subse-
quent introduction of the printing press provided the foundation for the develop-
ment of human civilization — documentation, codification, organization of
knowledge and information and consciousness of oneself and others. With the
printing press, the democratization of knowledge progressed even more rapidly.

124 To emphasize his theory that this dichotomy has always been part of the book, Kovac relates
the shared responsibility of the initial printing enterprise between Gutenberg (cultural) and Fust
(purely financial interest). Kovac: Never Mind the Web, p. 27.

125 The term >experience economy< was coined as the concept following the agrarian, the industri-
al and the current service economy, thereby describing the predominant sector of the industry.
In the experience economy, events and the memory of experiencing these events create value.
That is the case for education, concerts and many other sectors, such as tourism. The first in-
depth description of the experience economy may be found by Joseph Pine and James Gilmore
(1999): The Experience Economy. Boston: Harvard Business School Press.

126 Canoy: The Economics of Books, p. 11.

127 Ibid, p. 12.

128  See chapter 3.2.
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2.2.1 A Brief History

A culture of books had already emerged in antiquity. The amassing of knowledge
in Alexandria’s famous library, as one of its highlights, and the appearance of the
codex are important focal points of the book cultures of Greece'”” and Rome. The
history of book culture is very much the same as the history of the book: In order
to understand current book cultures, it is necessary to take the aspects and devel-
opments of book culture in antiquity into account — by then, the book had already
started to influence the lives of humans and the development of humankind in
general.

The materiality of the book has always been an important aspect of book
culture. It is reflected in the aesthetics of the book today and is one of the central
values attributed to the book. From the start, the materiality of the book also
always reflected the changes and developments in book culture. From the clay
tablets of Mesopotamia to the E-Book, the materials that make a book mirror the
technical development and innovation of humankind. Even the etymology of the
term »book< is based on its materiality. Supposedly, the term is similar to the
word for bast fiber in Sanskrit, which is regarded as one of the earliest writing
materials. However, wax or wooden tablets are more evidence of early writing
materials. With the development of the Greek civilization, the scroll became the
primary material form of texts.

2.2.1.1 Antiquity

For all the countries that were to become part of the European Union, ancient
Greece is the cradle of their respective book cultures. The technique of writing
existed long before Greek civilization in East Asia or in the Mesopotamian cul-
tures where materials such as bark and clay tablets were used to record poetry as
well as administrative texts. With the introduction of the Greek alphabet and the
establishment of a public education (although not in a school environment but
rather as private tutorship) by the 7™ century BC, the foundations of the ancient
book culture were laid.”** Even though some people, even the likes of Socrates,
disapproved of writing by regarding it as a threat to the traditional oral teaching
and learning, the new cultural techniques of writing and reading succeeded. Insti-
tutions for education by reading and writing emerged, the so-called gymnasiums,

129  For information on modern Greek book culture, cf. Information Spreadsheet Greece: Annex,
p. A-46.

130 Blanck, Horst (1992): Das Buch in der Antike. Beck’s Archidologische Bibliothek. Miichen:
C.H. Beck, p. 23.
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which granted access to book collections and were often sponsored by wealthy
citizens for the public good."' With the spread of education, private collections
of books were established, a prerequisite for a book trade in ancient Greece.
During the time Greece was governed by foreign rulers such as the Ptolemies
from Alexandria, these private collections were integrated into larger collections
such as the famous Library of Alexandria."** Other great libraries in Greece, for
example the collections of Antioch and Pergamum, became Roman war loot.'*?

The downfall of the Greek book culture is paralleled by the rise of the Ro-
man Empire. During the 3" century, the Roman society developed an interest in
Greek culture. At the same time, the foundations of the Roman literary tradition
were laid."** These developments are connected as literature was created either
by Greeks in Rome or by Greco-Romans, whose poetry was subsequently pro-
duced in Latin. Roman civilization remained bilingual and Roman libraries were
usually divided into a bibliotheca graeca and a bibliotheca latina. During the
reign of Augustus and his descendants of principates, Rome superseded Alexan-
dria and Pergamum as the cultural center of antiquity."** In Rome, private collec-
tions were complemented by public libraries. The first was founded by Gaius
Asinius Pollio succeeding where Gaius Julius Caesar failed, as Caesar died be-
fore his library plans were put into construction.

Copies of handwritten texts of antiquity were made by slaves or profession-
al scribes, either for private collections or for institutions such as libraries,
booksellers and, much later, cloisters. Only during the Early Modern period and
after the invention of the printing press, the writer’s importance diminished."*® In
consequence, no work from Greece or Rome is, apart from a few exceptions,
available as an autograph.

Roman book culture was enlivened publicly with readings in libraries by
reading circles or by authors themselves. Booksellers functioned as nodes of social
life. With the downfall of the Roman Empire, the first public book culture disap-
peared. The public libraries, the open readings, and the first systematic book trade
perished and it would take a few hundred years until such an encompassing culture

131 Mazal, Otto (1999): Griechisch-romische Antike. Graz: Akademische Druck- u. Verlagsanstalt
[Geschichte der Buchkultur, 1], p. 38.

132 For detailed information on the most famous of ancient libraries, see Luciano Canfora’s The
Vanished Library: A Wonder of the Ancient World. Canfora includes a detailed discussion on
the destiny and the often disputed date of the final destruction of the collection.

133 Mazal: Griechisch-romische Antike, p. 51.

134 1Ibid, p. 43.

135 Mazal: Griechisch-romische Antike, p. 49.

136 Ibid, p. 153.
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would flourish again. For the time being, the church and its cloisters kept the tradi-
tion of the book and monopolized social and spiritual education.'*’

The downfall of the Roman book culture and the emergence of the codex
overlap. The latter may not have been induced by the first, however Roman book
culture was inseparably connected with the scroll as the major material form of a
book. With the disappearance of the Roman culture, the scroll vanished. Scrolls
were made of papyrus, leather or parchment and allowed a great variability. They
had an average length of six to ten meters and an average width of 25 to 30 cen-
timeters.'**

Book culture appears to be tied to a certain material form of the book and
the transitions from one form of book culture to the next are marked by technical
innovation that invariably lead to the formation of a new form of book culture.
The codex as a book form had already existed in ancient Greece. It was made up
of different wax or wooden tablets. Yet the form was more often used in Rome.
From the 4" century onward, the codex became the primary book form and sym-
bolized a step into a new era: the Middle Ages.

2.2.1.2 The Middle Ages

A book of the Middle Ages was first and foremost a product of craftsmanship.'*
More than today, representative aspects dominated the book culture of these
centuries. The book was part of their rite and tradition and was used to represent
the wealth of its owner as well as his authority.'* It only functioned in part as an
assistant to memory. The two more important functions were: first, the advance-
ment of the Christian religion by creating an object that directly represented God
and His words on earth. Second, the book functioned as a legitimization of au-
thority as well as an object of self-representation. In religion, the book was sub-
jected to ritual reverence, as it, in the eyes of the mostly illiterate and uneducated
worshippers, »magische Bedeutung gewann.«'*' As part of religion it was the

137 Bluhm: Von Autoren, Biichern und Piraten, p. 36.

138 Mazal: Griechisch-romische Antike, p. 101.

139 Bridges, Margaret (2005): »Mehr als ein Text. Das ungelesene Buch zwischen Symbol und
Fetisch.« In: Michael Stolz et al. (Eds.): Buchkultur im Mittelalter. Schrift — Bild — Kommuni-
kation. Berlin: de Gruyter, pp. 104-121. Here: p. 104.

140 Stolz, Michael et al. (Eds.) (2005): Buchkultur im Mittelalter. Schrift — Bild — Kommunikation.
Berlin: de Gruyter, p. 5.

141 Bruggisser-Lanker, Therese (2005): »Ritus und Memoria. Die Musik im liturgischen Buch.«
In: Michael Stolz et al. (Eds.) (2005): Buchkultur im Mittelalter. Schrift — Bild — Kommunika-
tion. Berlin: de Gruyter, pp. 18—41. Here: p. 18.
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bearer of heavenly revelation.'** To fulfill the function of representing the wealth
of the members of nobility, literacy of the intended audience was not a necessity.
Indeed, book ownership and literacy did not usually go together,'* neither were
cloisters, as a refuge of faith and knowledge, free from the desire for representa-
tion. Monastery libraries were as much a shelter for knowledge as they were
treasure chests. Some abbies even kept separate accounts for sales, acquisitions
and the making of books.'** The roles and function of the book in the Middle
Ages may in part be rediscovered by regarding the functions we assign to the
book in society today. The book can be an object of collector’s passion and an
object of value but at the same time also a fashion accessory as well as an inte-
gral part of legal and religious rituals. All these functions are independent of the
actual content.'*

During the 12™ and 13™ century, literacy expanded and, therefore, initiated a
change in the book production and book culture.'*® Amateur scribes began produc-
ing books and the scriptoria in the monasteries were expanding as well.'*” By the
late 14™ century, the demand for books was nearly impossible to satisfy. By intro-
ducing paper instead of parchment as a material for writing, and later printing, the
book lost part of its exclusivity and its sacred aura. It developed into the medium of
the growing urban elites, who on their part started to free themselves from the
paternalism of the clerics.'** Reading was no longer an elite practice; the spreading
literacy also led to a socio-cultural differentiation in different reader groups. The
professional reader was a scholar, a man of letters, mostly found in church circles
but in the first universities and among the nobility. The cultivated reader read pure-
ly for pleasure and recreational purposes. Last among them was the pragmatic
reader who needed literacy and writing abilities to conduct business transactions.'*’
Malcolm Parkes pinpoints the emergence of a general reading public as early as the
13™ century: »What ever date one wishes to assign to the emergence of the general

142 Mettauer, Adrian (2005): »Orthokratie und Orthodoxie. Der Dagulf-Psalter als Geschenk Karls
des Grossen an Papst Hadrian I.« In: Michael Stolz et al. (Eds.) (2005): Buchkultur im Mittelal-
ter. Schrift — Bild — Kommunikation. Berlin: de Gruyter, pp. 41-65. Here: p. 61.

143 Bridges: Mehr als ein Text, p. 107.

144  Kock, Thomas (2002): Die Buchkultur der Devotio moderna. Handschriftenproduktion, Litera-
turversorgung und Bibliotheksaufbau im Zeitalter des Medienwechsels. 2" revised edition.
Frankfurt am Main: Lang [Tradition — Reform — Innovation. Studien zur Modernitét des Mit-
telalters, 2], p. 17.

145 Bridges: Mehr als ein Text, p. 121.

146 Dondi, Christina (2010): »The European Printing Revolution.« In: Michael Suarez, H. R.
Woudhuysen (Eds.): The Oxford Companion to the Book. 2 Vols. Oxford, USA: Oxford Uni-
versity Press, pp. 53-61.

147 Kock, Die Buchkultur der Devotio moderna, p. 10.

148 Bluhm: Von Autoren, Biichern und Piraten, p. 48.

149 Parkes, Malcolm Beckwith (1991): Scribes, Scripts and Readers. Studies in the Communica-
tion, Presentation and Dissemination of Medieval Texts. London: Hambledon Press, p. 275.
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reader, the process began in the 13th century, when the pragmatic reader began to
look beyond his immediate professional horizons.«'*

2.2.1.3 The Early Modern Period and Changes in Book Culture

The growing demand during the transitional phase between the Middle Ages and
the Early Modern period was a prerequisite for innovations in book culture such
as Gutenberg’s printing press with moveable types.'”' Whereas the early printers
tried to imitate handwritten scripts'*?, the advantages of printed over handwritten
productions were quickly identified. The printed book allowed a nearly unlimited
print run with undistinguishable features."

The printing press offered chances not only for the reproduction of single
sheet prints, a major characteristic of the reformation. Another characteristic of the
printing revolution was the development of national, even regional languages, and
at the same time the development of standardized language.'™* The need for stand-
ardization became evident with a growing customer base and trans-regional trade.
The language used in books could no longer use arbitrary grammar or only reflect
local dialects.

Despite the innovations achieved by the spread of literacy and knowledge,
not everyone embraced this progress wholeheartedly. One of the most prominent
critics of the print culture was Abbot Trithemius of the Monastery of Sponheim,
who lauded the beneficial effects of handwriting in his essay De laude scriptori-
um. He considered the printed book to be the downfall of book culture, since
printing produced cheap mass material."> His claim should seem familiar to
those following the debate on the modern book culture, especially with regard to
the e-book. Similar to the difficulty people experience today with adjusting to

150 Parkes: Scribes, Scripts and Readers, p. 297.

151 Cf. Parkes, Scribes, Scripts and Readers, p. xx and Bluhm: Von Autoren, Biichern und Piraten,
p. 60.

152 Braun, Hans C. (2005): »Von der Handschrift zum gedruckten Buch.« In: Michael Stolz et al.
(Eds.): Buchkultur im Mittelalter. Schrift — Bild — Kommunikation. Berlin: de Gruyter, pp. 225—
250. Here: p. 233.

153 Bluhm: Von Autoren, Biichern und Piraten, p. 67.

154 Hartweg, Frédéric (1981): »Buchdruck und Druckersprachen der frithneuhochdeutschen Perio-
de.« In: Hans-Joachim Kéhler (Ed.): Flugschriften als Massenmedium der Reformationszeit.
Beitrdge zum Tiibinger Symposium 1980. Stuttgart: Klett-Cotta [Spétmittelalter und Frithe
Neuzeit, 13], pp. 43-64. Here: p. 43.

155 Braun: Von der Handschrift zum gedruckten Buch, p. 234 and Bluhm: Von Autoren, Biichern
und Piraten, p. 76.
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digital texts and the possible domination of e-books over printed books, the ac-
ceptance of the new medium >print« in part depended on age.'®

There are other factors that influenced the progress of printing. According
to Michael Giesecke, the emergence of a free market, the generation of more
knowledge to be disseminated, alternate production forms of information by
authors as well as — one of the most important factors — the alphabetization of the
general public led to the development of a book market that catered not primarily
to institutions but directly to the buyer (and therefore, to the reader).'”” With new
audiences, new types of literature came into existence.

Carla Hesse summarized the print and book culture of the Early Modern pe-
riod:

Print culture, that is, the stabilization of written culture into a canon of authored
texts, the notion of the author as creator, the book as property, and the reader as an
elective public — were not inevitable historical consequences of the invention of
printing during the Renaissance, but, rather, the cumulative result of particular social
and political choices made by given societies at given moments.'*®

Certainly, there is more to the history of the book and book culture than can be
relayed in this context. However, it is important to note the continued development
of book culture. It developed away from a medieval culture of the handwritten,
sumptuously illustrated text that was used for representation and worship just as
much as it was necessary for education and the conservation of knowledge and
tradition. In the Early Modern period, the book functioned as a communication and
discussion forum of scientific discourse and self-education. The book has gone a
long way from the papyri of the Roman elite to the medium of the masses. With
technological change, a new stage in the life-cycle of book culture has been
reached.

This brief diachronic reflection of book culture has made apparent that book
culture has never been a static concept. Its history is characterized by a continu-
ous development. Book culture adapted to a broad range of changes: the material
form of the book has developed from scroll to codex, the social groupings partic-
ipating in book culture have changed and a variety of genres has been estab-

156 »During the early years of the sixteenth century, the readiness of many people to accept and
use the new medium of printing depended in part on one’s chronological age.« Cole, Richard
G. (1981): »The Reformation Pamphlet and Communication Processes.« In: Hans-Joachim
Kohler (Ed.): Flugschriften als Massenmedium der Reformationszeit. Beitrdge zum Tiibinger
Symposium 1980. Stuttgart: Klett-Cotta [Spétmittelalter und Frithe Neuzeit, 13], pp. 139-162.
Here: p. 141.

157 Giesecke: Von den Mythen der Buchkultur, p. 57.

158 Hesse, Carla (1996): »Books in Time.« In: Geoffrey Nunberg (Ed.): The Future of the Book.
Berkeley: University of California Press, pp. 21-36. Here: p. 21.
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lished. Throughout time, book culture has reflected and absorbed societal trends,
such as secularization. The values attributed to the book represent these trends in
great diversity. Similarly, the principle of diversity becomes manifest not only in
the diachronic examination of book culture but also in its horizontal study within
the European Union.

2.2.2 Values Attributed to the Book

Culture is determined by the traditions, values and beliefs that have been at-
tributed to it. The book as the central object of book culture is associated with a
number of values, too:

An das Buch kniipft sich, wie an jedes Medium, ein komplexes Geflecht von Zu-
schreibungen und Wertungen, die individuell, sozial und kulturell bedeutend sind.
Diese erwachsen aus erlernten Vorstellungen iiber den Wert und die Bedeutung ei-
nes Mediums, aber auch aus dem alltédglichen Umgang mit diesem, den Erfahrungen,
die nicht nur mit seinem Informationsangeboten gemacht werden, sondern auch den
Bedingungen, unter denen diese Informationsentnahme méglich wird."*’

The question arises what values or value patterns are. Based on the systems theo-
ry, Georg Jager defines them as »generalisierte und symbolische Versprechen,
weil sie fiir ein noch nicht niher bestimmtes zukiinftiges Handeln stehen.«'®
Values are not necessarily qualities or characteristics of an object, but are a part
of structuring an action. There is a hierarchy between values attributed to the
book as an object, to the content of a book and to the book as an object to obtain
a certain value, such as prestige.'®’ Only by communication and institutionaliza-
tion (in case of the book by authors, libraries and critics) these values become
characteristic to a specific culture.'®® Canoy establishes that a book may have
waesthetic, decorative, spiritual, social identity, historical or symbolic value.«'®
Indeed, there may even be more values attributed to the book.

159 Rautenberg: Das Buch in der Alltagskultur, p. 490f.

160 Jdger, Georg (2005): »Keine Kulturtheorie ohne Geldtheorie. Grundlegung einer Theorie des
Buchverlags.« In: Monika Estermann et al. (Eds.): Buch Kulturen. Beitrdge zur Geschichte der
Literaturvermittlung; Festschrift fiir Reinhard Wittmann. Wiesbaden: Harrassowitz, pp. 59-78.
Here: p. 61f.

161 Cf. the theory of utility and value as presented by Faulstich, Werner (2002): Einfiihrung in die
Medienwissenschaft. Probleme — Methoden — Domdinen. Miinchen: Wilhelm Fink Verlag, p. 307.

162 Jdger: Keine Kulturtheorie ohne Geldtheorie, p. 62.

163 Canoy et al.: The Economics of Books, p. 20.
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2.2.2.1 Aesthetic Value

When considering the material aspects of the book and book culture aesthetic and
decorative values are the focus. As tastes differ, the aesthetic value of a book can
hardly be judged objectively. However, the aesthetic aspects of the book’s materi-
ality are an important part of book culture. This is not only emphasized by those
who identify the uniqueness of the book in part by its materiality (such as Vincent
Kaufmann who was quoted above in the paragraph defining the book) but also by
the prizes awarded to the most beautiful or to the best designed book of the year in
some countries. Examples of these competitions are the 25 Best Designed Estonian
Books'®, the British Book Design and Production Awards'®, which also focus on
various aspects of book design, and the Swiss Federal Design Awards'®. The
materiality of the book, especially when compared to the heretofore rather drab
designs offered by e-books, is one of the advantages of the printed book.

The aesthetics of the book address all senses, as detailed in the following
chapter on the sensuality of books. They are also divided in two approaches. One
the one hand, the aesthetic of a book is based on the technical functionality. A
book may have aesthetic value because its design follows specific rules and allows
the functions of the book to be fulfilled. On the other hand, the aesthetics of the
book are directorial in an overabundance of materials and an elaborate design.'®’
Haptics, odor and sound, the rustling of pages for example, are a part of these aes-
thetics and may be designed accordingly. The most common aesthetic aspects of
the book are found in visual design. Cover, bractlet, binding, and perhaps an ex
libris represent the visiting card of a book. The typography is essential to the com-
fort of reading and may convey additional information by choice of setting and
font. The effects different qualities of paper and font may achieve are exemplified
and detailed, for example, by Hans Peter Willberg in his work Lesetypographie'®.

The aesthetics of a book are also reflected in the spaces designed for books.
The interior design of libraries as well as their architecture is an important indi-

164  An illustrated list of the winners of 2010 is available online: 25 Best Designed Estonian Books.
http://www.nlib.ee/15638, last retrieved March 5" 2012. Information Spreadsheet Estonia: Annex,
p. A-51.

165 More information and categories: British Book Awards. http://www.britishbookawards.org/
2011/categories.aspx, last retrieved March 5" 2012.

166 More information on the category The Most Beautiful Swiss Books is to be found on http:/
w]ww.swissdesignawards.ch/beautifulbooks/ZO10/about/index.html?lang=en, last retrieved March
5%2012.

167 Cf. Fischer, Ernst (2009): »Von der Schonheit des Buches. Elemente anspruchsvoller Buchge-
staltung, am Beispiel der »Anderen Bibliothek«.« In: Renner, Gerhard et al. (Eds.): Buch- und
Provenienzforschung. Festschrift fiir Murray G. Hall zum 60. Geburtstag. Wien: Prasens-Ver-
lag, pp. 77-96.

168  Willberg, Hans Peter (2005): Lesetypographie. 2™ edition. Mainz: Schmidt.
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cator of the status awarded to the book. Since the development of the first book
cultures, the architecture and interior design of the libraries reflected the usage
and the status of books. The knowledge stored in these representative buildings
signified power. Accordingly, library buildings tended to have an imposing ar-
chitecture. The interior designs of the Anna Amalia Library in Weimar and the
Trinity College Library in Dublin represent the classic ideal of splendor. They
are both exemplary in their rows of shelves filled with beautiful leather bound
books complemented by dark wood shelving and marble busts. The intent of the
design not only serves as a space of collection but displays the collection to its
best advantage at the same time. Library buildings with a modern construction
look comparatively drab, as the design often follows function rather than aesthet-
ics. The age of imposing library architecture appeared to have passed. However,
projects such as the impressive new national library building Castle of Light'” in
Latvia'” give evidence to the contrary. Another dazzling example of new library
architecture are the plans for the new Czech national library. The design is to
represent the freedom of ideas and the democratic values of the Czech Repub-
lic.'"”" Current developments which focus on the social capital of libraries as well
as their new functions of collectors of books and digital data will influence the
future architecture of libraries.'”

When considering a book purely for its decorative value, the book may be
substituted for empty volumes with nice bindings. Books are perceived as deco-
rative objects because they have a nimbus; they are attributed to values and func-
tion as symbols for a certain kind of lifestyle. If the book’s value lay only in the
way it makes a living room look good, we would no longer need it and could
substitute it for the empty shells of furniture stores. Nevertheless, the aesthetic
aspects of the book cannot be underestimated. There may be tendencies to
choose a printed book over an e-book for the aesthetic harmony of paper, typog-
raphy and content. Isolated and reduced to its aesthetic aspects, however, the
book will become a designer object or a collector’s item. None of these functions
are compatible with the aspiration of being the medium of the masses.

169 A presentation from blueprint to the building site as well as extensive information on the
project may be found on the Castle of Light webpage by the Ministry of Culture. Available
online http://www.gaismaspils.lv/gp/index.php?1=en, last retrieved October 4" 2012.

170 Information Spreadsheet Latvia: Annex, p. A-60.

171 The plans for the new building have been stopped due to irregularities in the architectural
competition. In In 2009, the architect of the winning design, Jan Kaplicky, died. Nevertheless,
pictures of the winning design may be viewed on the architectural Wiki, available online http://
en.wikiarquitectura.com/index.php/National Library of the Czech Republic, last retrieved Oc-
tober 42012. The Information Spreadsheet Czech Republic: Annex, p. A-32.

172 An exhibition in the Pinakothek der Moderne in Munich illustrated the history and architecture of
library buildings: Nerdinger, Winfried (Ed.) (2011): Die Weisheit baut sich ein Haus. Architektur
und Geschichte von Bibliotheken. Publikation zur Ausstellung des Architekturmuseums der TU
Miinchen, in der Pinakothek der Moderne 14. Juli—16. Oktober 201 1. Miinchen: Prestel.
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2.2.2.2  Sensuality

In its materiality and fixity, the book appeals to our senses as well as to our mind
and heart. The haptics of a book is an important factor in the appeal of the book
beyond its content. The very real boundaries of a book’s materiality stand in
contrast to the unlimited existence of the internet. The existence of a concrete
object leads to an experience of sensuality but it can also lead to an idealization
of this materiality.

Two forms of idealization are connected haptics according to Landow: People
beyond a certain age tend to idealize the book for its offered sensual pleasures of
the well-designed, well-printed, well-bound morocco volume of our ideal.«'”
This ideal of a book seldom exists in the bookshelves of the average reader; still,
our ideal of the sensual book is usually defined by well-designed pages and the
smell of leather. On the other hand, the generation of digital natives'™* does — ac-
cording to Landow — consider books to be »ill-designed, short-lived objects [...]
They have lost much of the experience of the book as we recall — and occasionally
idealize — it.«'”

For people not of a digital generation, the book is not only a sensual experi-
ence, as Ursula Rautenberg puts it'”®, but it also provides a form of emotional
security. Régis Debray describes the origin of this perceived emotional security:

And it is perhaps also because the text could take the rigid form of an architectural
enclosure, be closed up into an ordered and clearly demarcated rectangle, because it
could be held and weighed in the hand, leafed through by thumb and forefinger, be
prominently displayed in its place for all to see, become a permanent fixture, be
hoarded, incorruptible, spatially delimited that the order of books was able for so
long to provide so much emotional security.'”’

Apart from the emotional security and the haptics which appeal to the sensuality
of the reader and buyer, the book may also offer a form of respite. It is, on the
one hand, the experience of sole reading where one is allowed to progress at the

173 Landow, George P. (1996): »Twenty minutes into the future, or how are we moving beyond the
book?« In: Geoftrey Nunberg (Ed.): The Future of the Book. Berkeley: University of California
Press, pp. 209-238. Here: p. 211.

174  Digital natives are the generation of children and young people who have grown up with the
possibilities and opportunities of the internet. The term was coined by Marc Prensky in his essay
Digital Natives, Digital Immigrants in On the Horizon. MCB University Press, Vol.9 No.5, Octo-
ber 2001. Available Online http://www.marcprensky.com/writing/Prensky%20-%20Digital%20
Natives,%20Digital%20Immigrants%20-%20Part1.pdf, last retrieved January 31% 2012.

175 Landow: Twenty Minutes Into the Future, p. 211.

176 Rautenberg: Das Buch in der Alltagskultur, p. 511.

177 Debray, Régis (1996): »The Book as Symbolic Object.« In: Geoffrey Nunberg (Ed.): The
Future of the Book. Berkeley: University of California Press, pp. 139—152. Here: p. 144.



2.2 Describing Book Culture 57

pace comfortable to one’s individual understanding of the text. On the other
hand, it also is the concept of the book as »a rare advertisement-free oasis in the
highly commercialized world of contemporary media«'”® which offers a form of
recreation appreciated in the television world of ten minute breaks between every
thirty minutes of plot development. To experience the content in a linear, struc-
tured and non-interrupted whole may become one of the luxuries of our time.
There are more aspects of a book’s materiality that appeal to our senses. A
book’s history may manifest itself in the condition of the book itself; signs of han-
dling, symptoms of decline, side notes, ex libris, the cover — all these converge to
impress a book with its individual characteristics.'”” Also, Landow already men-
tioned the smell of a book that stimulates our senses, either with its newness or the
smell of leather or must in very old books. How much the smell of books may
appeal to our senses is certified by the creation of a perfume named Paper Passion,
which was presented at the design fair in Milan."™ The fact that a commercial
exploitation seems to be promising to the stakeholders of the project (among oth-
ers, Karl Lagerfeld and the publisher Gerhard Steidl) does not only speak volumes
about how many potential consumers may appreciate the content but also about the
sensual aspects of a book. Heribert Tenschert, a dealer of antique books, summa-
rized his experiences with the sensual appeal of books in the following quotation:

So sehr ich Walter Benjamin schétze, muss ich ihm doch widersprechen: Je linger
das Zeitalter der technischen Reproduzierbarkeit des Kunstwerks andauert, desto
mehr gewinnt die Aura des Originals an Wirkkraft. Deshalb muss man es so radikal
sagen: Das E-Book ist ein Buch ohne Sinnlichkeit, ohne Geschichte, ohne Leben. Es
ist das ausgezehrteste Buch, das sich denken ldsst, die Reduktion der Reduktion.!'®!

2.2.2.3 Prestige

The decorative and sensual values go hand in hand with the prestige a book of-
fers to its owner — or to its author. The book »represents a relatively cheap means

178 Kovac: Never Mind the Web, p. 131.

179  Schmitz, Wolfgang (2008): »Die Bibliothek in der Gutenberg-Galaxis.« In: Werner Wunderlich,
Beat Schmid (Eds.): Die Zukunfi der Gutenberg-Galaxis. Tendenzen und Perspektiven des Bu-
ches. 1* edition. Bern: Haupt [Facetten der Medienkultur, Band 7], pp. 149-159. Here: p. 158.

180 »Der Duft der Biicher.« (20. April 2012) In: Siiddeutsche Zeitung. Online Edition. Available
online http://www.sueddeutsche.de/stil/weltweit-erstes-parfuem-mit-papiergeruch-der-duft-der
-buecher-1.1337832, last retrieved April 23" 2012.

181 Spiegel, Hubert (August 10® 2012): »Haben Sie Angst vor dem E-Book, Herr Tenschert?
Gespréach mit einem Antiquar.« In: Frankfurter Allgemeine Zeitung. Online Edition. Available
online: http://www.faz.net/aktuell/feuilleton/buecher/gespracch-mit-einem-antiquar-haben-sie-
angst-vor-dem-e-book-herr-tenschert-11851232.html, last retrieved August 13"2012.
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to confer a certain intellectual status.«'*> How much prestige can be contributed

to having written and published one’s own work is illustrated by so-called celeb-
rities of show business or politics who have either published their biography or
some kind of guidebook to how they have attained their current position.'
Prime examples for the prestige (and, of course, profit) gathering segment of C-
list celebrities, who were never associated with books or literature before and
after, are Katie Price (United Kingdom, model, singer, and already an author of
two autobiographies) and Gracjan Rotocki (Poland'®, singer, comedian, adver-
tisement star). Being a writer legitimizes their career and position; publishing an
autobiography adds seriousness to their otherwise frivolous life styles. These
people emphasize the concept of utilizing the authorship of a book to gain pres-
tige: »Unverkennbar ist der Stolz, Autor zu sein. »Autor< definiert sich hier als
Mitglied kunsthandwerklicher Zirkel und lebt von der Aura, mit der unsere Ge-
sellschaft Kiinstler umgibt.«'

There are other aspects of prestige that can be represented by books. Partic-
ipating in book culture is considered a prestigious way of life. The possession of
books represents a symbol of this lifestyle, since it hints at learning and at
knowledge acquired by reading all of these books displayed on the shelves. A
private collection expresses a cultural standard.'®® The e-book does not threaten
these »status books« as these do not to represent their content but the owner and
his cultured mode of living: »[...] Luxury — and a preference for luxury is offen a
preference for an older, handmade product without any prejudice toward the
general utility or inevitability of mass-produced goods [...].«'*" Also giving a
book as gift illustrates how pertaining to book culture represents a certain way of
life. To give a book may, on the one hand, be a sincere gift to a friend, but on the
other hand, adds to the prestige of the giver and receiver, since both move in
circles where books are considered to be adequate, intellectual gifts.

This notion is also supported by George Landow when he states that garner-
ing support for the book is difficult since one has to keep in mind that the book,
as it is presented by bibliophiles and cultural crusaders, does not correspond to

182 van der Weel: Covergence and its Discontents, p. 150.

183 Cf. Wunderlich, Werner; Schmid, Beat (2008): »Von Gutenberg zu Gates.« In: Werner Wunder-
lich; Beat Schmid (Eds.): Die Zukunft der Gutenberg-Galaxis. Tendenzen und Perspektiven des
Buches. 1 edition. Bern: Haupt [Facetten der Medienkultur, Band 7], pp. 11-24. Here: p. 13.

184 Information Spreadsheet Poland: Annex, p. A-81.

185 Gobel, Wolfram (2009): »Die neue Vilefalt.« In: Heinz Ludwig Arnold and Matthias Beilein
(Eds.): Literaturbetrieb in Deutschland. 3" revised edition. Miinchen: edition text + kritik,
pp. 279-291. Here: p. 284.

186 Rautenberg: Das Buch in der Alltagskultur, p. 501.

187 O’Donnell, James J. (1996): »The Pragmatics of the New: Trithemius, McLuhan, Cassiodorus.«
In: Geoffrey Nunberg (Ed.): The Future of the Book. Berkeley: University of California Press,
pp. 37-62. Here: p. 42.
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the reality of a younger generation. He claims that the book is often depicted as
venerable leather bound tome, artfully crafted and an aesthetic object in itself.
The reality for the majority takes the form of cheaply bound paperbacks that are
only produced to be sold and read once:'*® A material good not worth protecting.

However, there are trends reinstating the book and its values of aestheticism
and prestige: »Inmitten der digitalen Revolution kehrt sie [die Buchkultur] zu
ihren Anfangen zuriick. Das Buch wird wieder, noch einmal zum auratischen,
zum kostbaren Gegenstand.«'** Freund’s opinion is corroborated by Carlos Ruiz
Zafon’s description of the cemetery of books in his widely acclaimed novel The
Shadow of the Wind:

Welcome to the Cemetery of Dead Books, Daniel. [...]Every book, every volume
[...] has a soul. The soul of the person who wrote it and of those who read it and
lived and dreamed with it. Every time a book changes hands, every time someone
runs his eyes down its pages, its spirit grows and strengthens.'”

It is not the poetic description of the book having a soul.'”! This, at least, may be
expected from an author with Zafon’s quality of language. It is the fact that a
neuroscientist like Maryanne Wolf quotes this author’s words in order to under-
line the importance of the book.

Rudi Renger concludes from this continuing emphasis on the aesthetics and
prestige of the book that it may be regarded in part as a reaction to the increasing
globalization and internationalization of what is perceived as culture. In his opin-
ion, the concept of having book culture has returned into public awareness and
discussion only because its loss has become imminent.'”* Peter Burke agrees with
Renger when he states that an accelerated cultural change with its pandering to the
loss of identity accounts for an increasing interest in and a clinging to traditions.'”?

188 Landow: Twenty Minutes Into the Future, p. 210.

189 Freund, Wieland (2010): »Alle Biicher werden Zauberbiicher.« In: Die Welt. Online Edition
(14.03.2010). Available online http://www.welt.de/die-welt/debatte/article6764224/Alle-Buecher-
werden-Zauberbuecher.html. Last retrieved October 142012,

190 Quoted by Wolf: Proust and the Squid, p. 139.

191 Couriously, Prof. Vincent Kaufmann from the University of St. Gallen gave a lecture on the
soul of a book at the annual conference of the International Society for Book Studies in Munich
in 2012.

192  Cf. Renger: Kulturtheorien der Medien, p. 156.

193 Cf. Burke: What is Cultural History? p. 65f.



60 2 A Concept of »Book Culturec

2.2.2.4 Structure

Among a book’s most recognized values are the nimbus and prestige it may
offer. Yet another important value of the book is the structure it introduces. For
the first time, the book allowed to structure an argument, making it reproducible
and comprehensible for others. This is especially true for the origins of scientific
literature, which was characterized by detailed descriptions and anticipatory
formulations, ensuring comprehension and contradicting possible objections, as
well as the development of more complex scientific illustrations.'”* Printing also
led to scientific results being made comparable and discussable for a broader
audience, making it possible to correct mistakes made by another scholar in his
studies.'”” Elizabeth Eisenstein also adds that the innovations brought by printing
primarily benefitted the comfort of the reader by using chapter headings, and
superscripts as well as footnotes and other forms of references.'°

Scientific discourse and popular discussion have left the realm of the book,
first by being spread through the newspapers and now embracing the internet as
the ultimate space for discussion. Yet the book will remain

ein Medium [...], das zutiefst menschlichen Bediirfnissen entspricht. Das spezifisch
menschliche Verlangen nach einer tiberschaubaren Welt, nach klaren Strukturen und
Ordnungsmustern kann vom Buch, gleichviel in welcher Erscheinungsform, am
chesten befriedigt werden."’

The linear form of argumentation, with its consistency and clear demarcation,
added speed and accuracy to a budding scientific discourse. »A new balance was
established between the fluidity and fixity of texts.«'*® Texts were made easily
comparable and far more durable than before. This allowed for a better readabil-
ity and a dialogue on their content. However, this balance between fixity and
fluidity (a book’s fluidity lies in the possibility to correct mistakes in new edi-
tions) as well as its other crucial attributes, linearity and demarcation,199 are
substituted by the constant fluidity text on the internet offers. It creates connec-
tions between singular elements of knowledge through links that only become
effective when used to navigate. The links between two elements only exist for a
short period of time thereby eradicating demarcation, linearity and fixity.

194 Tbid, p. 67.

195 Eisenstein, Elizabeth L. (1997): Die Druckerpresse. Kulturrevolutionen im frithen modernen
Europa. Wien: Springer, p. 48.

196  Eisenstein: Die Druckerpresse, p. 21.

197  Wunderlich; Schmid: Von Gutenberg zu Gates, p. 19.

198 Kovac: Never Mind the Web, p. 23.

199 Cf. Bazin, Patrick (1996): »Toward Metareading.« In: Geoffrey Nunberg (Ed.): The Future of
the Book. Berkeley: University of California Press, pp. 153—168. Here: p. 158.
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The clearly demarcated structure of a book and its content serve as a com-
fort zone for those becoming increasingly embedded in the fragmented reality of
the digital world:

Deshalb bin ich davon iiberzeugt, dass das, was ein Buch ausmacht, ndmlich seine
Linearitdt, Endlichkeit und Abgeschlossenheit gegeniiber anderen Diskursen (zu-
mindest im Moment, in dem wir lesen und im Roman versunken sind), zunéchst
einmal nichts ist, das veraltet und deshalb verbessert gehért.200

The book may no longer serve as the primary medium for scientific discourse or
for the publication of research, but the value inherent in its clear structure still
serves a purpose: the book provides a fixed node in this world of constant change.
The ordered hierarchy of beginning and end, of cover, chapter and page may allow
a respite from the fluent qualities of hypertext: » There is something about a book
that fits the eye, the hand — the mind,« Jacques Barzun told a Boston audience in
1976. >It has achieved perfect form, which cannot be transcended.«"'

2.2.2.5 Constructing Authority and Veracity

Based on its history and the values associated with the medium, for a long time
the book was the dominant medium of scientific and public discourse. Newspa-
per and TV may have damaged its key role, but only since the digital revolution
the book has lost its primary role: Information is gathered on the internet — a
place where both public as well as scientific discourses take place. Kaufmann
declares that the book has slipped from an »Autoritdtsfunktion in eine Un-
terhaltungsfunktion.«*” How its role has altered is demonstrated by the changed
and changing reading habits in countries such as Latvia and Estonia. There, the
act of reading books has long been regarded as a means of social improvement,
just as it used to be in Finland during the Swedish occupation.”” Since the Baltic
States achieved their objective of integration within the European Union and the

200 Hettche, Thomas (2012): »Von der Notwendigkeit des Buches. Wahre Literatur ist riicksichts-
los.« In: Frankfurter Allgemeine Zeitung (Online Edition of June 4™ 2012). Available online
http://www.faz.net/aktuell/feuilleton/debatten/urheberrecht/die-notwen..., last retrieved June
4"2012.

201 Cf. Jacques Barzun’s speech »The Bibliophile of the Future: His Complaints about the Twenti-
eth Century.« [Boston: Trustees of the Public Library of the City of Boston, 1976.] quoted by
Clark, Bernadine (1993): Fanfare for Words: Bookfairs and Book Festivals in North America.
Derby, PA: Diane Publishing, p. 10.

202 Kaufmann: Der Parameter der Autoritit, p. 39.

203 Hobsbawm: Nations and Nationalism since 1780, p. 118.
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European markets and currency”™, leisure habits have changed. The book has
now fulfilled its function to provide social improvement and has been trans-
formed into a form of entertainment. As a form of entertainment, however, it has
to compete with television and the internet. This fact explains the constant de-
cline in readership in the Baltic States during the last decade.

A further quality and value attributed to the book has lost its standing amongst
the population of the Baltic States — namely, the book as a medium of resistance,
propagating the truth. During the occupation, readers could rather access different
truths than the official version of the truth propagated by the governments. Viha-
lemm describes it as a compensatory function rather than a value attributed to the
book: »For people deprived of political and economic freedom, reading books, as
well as the cultural press performed an important compensatory function [...].«**
This belief in the book and in its message is anchored in the tradition and the mate-
riality of the book.

Ursula Rautenberg attributes the trust the book evokes to its role as a reliable
written record, of which its content is public and also publicly assessable.”*
Giesecke calls this aspect the innate veracity of typography: detection and revision
of mistakes and the reproducibility of results have become possible due to the wide
dissemination of printed works.””” The veracity associated with printed books no
longer carries its original weight, but the trust in the book has remained.

That is especially true when the book is compared to the digital medium of
the internet. While publishing houses have a vested interest to publish good qual-
ity works (however it is really achieved in the end), »on the Net, there is no
strong material or economic incentive to rule out prolixity or to window redun-
dant postings, and the breadth and openness of the discussions and the interest in
quick turnaround militate against the screening for accuracy.«*® It is not only
Cornelia Funke, a renowned German children’s book author, who considers the
process of the editorial office necessary for the genesis of a good book.*” Paul
Duguid also defines the cycle of production and distribution of a book as a form

204 Estonia introduced the Euro as currency on January 1% 2011.

205 Vihalemm, Peeter (2006): »Media Use in Estonia. Trends and Patterns.« In: Nordicom Review
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of purification, since private manuscripts lack form and are not considered to be
generally consumable by him.*'°

Apart from the quality of language of a produced book, there are other qual-
ities that are affected by an editorial process as well:

On the Web, that is, you can never have the kind of experience that you can have
with the informational genres of print, the experience of interpreting a text simply as
a newspaper or encyclopedia article without attending to its author, its publisher, or
the reliability of its recommender.*"!

Geoffrey Nunberg explains in detail that the material form of a document on the
net is insufficiently informative in order to judge the quality of its content. He
claims that with time and the adequate skills, every page may look official *'> For
the sake of argument, he omits the fact that printed books are not immune to
manipulation either. Apart from printing false facts, and thereby manipulating
content, it is also easily possible to manipulate the material of a book by making
it look either official or like an antique edition.

Structure and order imposed on the book by its material form are a part of
the values appreciated by its audience. Due to the long tradition of learning and
research accepted as the book’s innate history by the public, the book and its
content possess veracity and a certain authority.

2.2.2.6 Symbolism and Constructing Identity

This category encompasses two aspects of book culture. A book is attributed a
number of values and, at the same time, serves as a symbol for these very same
values: »Thus, a book is both less and more than its contents alone.«*'* The least
of these symbolic qualities is connected to the previously mentioned value of
prestige. While the book, the reading of books but foremost the possession of a
book was part of the habitus of a certain social strata, the book is currently used
differently, too. In its physical, printed form, the book is still a part of a gesture
of differentiation: » Andere Menschen hingegen kokettieren mit diesen Dingen.

210 Duguid, Paul (1996): »Material Matters: The Past and Futurology of the Book.« In: Geoftrey
Nunberg (Ed.): The Future of the Book. Berkeley: University of California Press, pp. 63—102.
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212 Ibid, p. 127.

213 Cummings, Brian (2010): »The Book as Symbol.« In: Michael Suarez, H. R. Woudhuysen
(Eds.) (2010): The Oxford Companion to the Book. 2 Vols. Oxford, USA: Oxford University
Press, pp. 63—65. Here: p. 63.
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Sie begreifen jeglichen mobilen Krimskrams als Teil ihres Styles und geben sich
alle Miihe, diesen zu kultivieren: Das aus der Parkatasche ragende Foucault- oder
Jack Kerouac-Buch.«*'"* Rautenberg describes the book as an accessory, a fash-
ion statement. It is part of the » Abzeichen einer Gruppenidentitit«*'”. The reader,
who strives to display a form of intellectualism and retro-style, is a part of such a
group. Whether this style is conveyed by a certain style of glasses or by the cloth
binding of one’s current reading material does not matter. It is not the book that
conveys prestige; it is merely an accessory to the overall picture that imparts a
certain group identity. Geoffrey Nunberg agrees with Rautenberg. He claims the
new function of expressing an identity will prolong the books life:

Social practice has turned the physical properties of the book — its bulk, its palpable
inscription in space, its materially discrete pagination, its covers — into both interpre-
tive and social resources. In fact, [...] the book may have a long life left in it.*'°

The role of the book as a symbol for one’s identity — or at least the part of one’s
identity one wishes to convey and demonstrate to others — is not a new one. It
has just been reactivated in our times of a digital change. More than showing off
an unchanging iPod, the book is, with its multitude of covers, able to show with-
out explicitly telling. By using a small, coverable book shelf during the Bieder-
meier period women were given, »eine Moglichkeit, Stimmungen und Wiinsche
zu formulieren, ohne dass die Dame sie explizit ansprechen miisste.«*'”

Above all, the book is attributed a key role in the formation of national
identities, since the history of the printed book is so closely related to the for-
mation and standardization of national languages. Regional language varieties
were first recorded in works by individual printers, and then disseminated by
readers. Standardizations became necessary to make books available and under-
standable for the greater masses, while opening the market for a broader mass of
customers and differentiating one group from another at the same time. As it has
played a central role in the Reformation, the book is linked and interlaced with
the movements of the National Awakening that spread across Europe in the late
18™ and 19" century. National languages became significant especially for those
ethnic groups that perceived themselves to be under a foreign rule. The Baltic
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States which were ruled in turns by Germany*'®, Sweden®'’ and Russia, but also
emerging nations such as Slovenia®, serve as an example. Indeed, Slovenia
honored the book’s contribution to the formation of its national identity and
finally recognized these achievements by introducing the Publishing Law of
1978 which »attached special social importance to publishing and included the
right to subsidization.«**' Vida Zei literally claims that »book publishing con-
tributes enormously to the sense of Slovene national identity.«*** Miha Kova¢
corroborates this assessment of the book’s role in establishing Slovene national
identity: the book took on the role of a »carrier of national identity and a medium
with a subversive social and political potential.«**’ In continuing, he emphasizes
this statement by describing the book as a »bastion«®** of the national identity.
This can be especially accounted for small language communities — that is as true
for today’s globalized world as it was in the course of history, when small lan-
guage communities were only a part of larger multilingual empires.

Other nations, who assign a special role to the book, are Austria®®’, which
justifies its fixed book price with the w»besonderen Status des >Kulturguts
Buch«*®; or Spain®*’ which claims among its cultural objectives to »promote
reading, to defend cultural diversity in order to provide mechanisms which guar-
antee a plural supply of publishing companies and bookshops, and to adapt the
book concept to changes facilitated by the new technological changes.«*** Being
so closely associated with the construction of national identity has led to a curi-
ous identity crisis for the book itself. After the collapse of the Soviet Union and
the subsequent phase of nation building, the book has lost its role in society. At
the same time it has been privatized in global publishing and has been protected
as a cultural good by the European Union and the national governments: » This

218 Information Spreadsheet Germany: Annex, p. A-37.

219 Information Spreadsheet Sweden: Annex, p. A-98.

220 Information Spreadsheet Slovenia: Annex, p. A-90.

221 Zei, Vida (2004): »Slovenia.« In: Mary Kelly et al. (Eds.): The Media in Europe. The Eurome-
dia Research Group [The Euromedia Handbook]. 3™ edition. London: SAGE Publ., pp. 214—
224. Here: p. 217.

222 Zei: Slovenia, p. 217.

223 Kovac: Small is Beautiful, p. 280.

224 Ibid, p. 280.

225 Information Spreadsheet Austria: Annex, p. A-78.

226 Panzer, Fritz; Scheipl, Elfriede (2001): Buchverlage in Osterreich. Marktteilnehmer — Buchpro-
duktion — Umfeldbedingungen. Forschungsauftrag des Bundesministeriums fiir Verkehr, Innova-
tion, Technologie. Sektion V: Innovation und Technologie. Wien: Buchkultur-Verl.-Ges., p. 17.

227 Information Spreadsheet Spain: Annex, p. 49.

228 From the Act for Reading, Books and Libraries, passed in June 2007. Villarroya, Anna (2010):
Country Profile Spain. Ed. by Council of Europe. Brussels [Compendium — Cultural Politics
and Trends in Europe]. Available online http://www.culturalpolicies.net/web/spain.php, last re-
trieved June 28"2011. Here: p. 49.



66 2 A Concept of yBook Culture«

rather controversial process of simultaneous enthronization and protection creat-
ed an identity crisis that has not yet been fully and successfully resolved.«**’ To
the contrary, the crisis has been reinforced by the digital shift. As for the values
as a symbol attributed to the book, Miha Kova¢ introduces his remarks on the
history and future of the book by stating that the book »can be defined as unique
symbol[s] of intellectual and cultural continuity in Western civilisation.«**"

There are far more denotations of the book as a symbol. For some, the book
in its capacity for linearity and the choice of the individual’s reading tempo is
also the symbol for a certain mode of temporality, for reflection upon action.'
Taken out of context of the constant flow of information, the reader is able to
reflect and transcend. This leitmotif is taken up by a more spiritually colored
symbolism. Debray relates this spiritual aspect of the book as being enforced by
the religions of the book; Judaism, Islam and Christianity.”” Debray claims that
»to believe in the book was to believe in God.«**> Debray’s concept may have
been overcome by the overall loss of followers of the great world religions.
However, the concept of the holy book is still anchored in religions of the book.
It is an object to be revered as the word of God himself. That this concept does
not protect all books is demonstrated by such recurring events as the burning of
books. For example, versions of the Qur’an or Bibles, which are not considered
as truthful, are burned by fanatic religious groups today.**

Birgit Dankert lists a variety of positive concepts linked to and symbolized
by the book. In her essay she claims that books offer worldly wisdom, imagina-
tion, ideals, conflict resolution, self-discovery and help in a self-identification
process, distance, causality and a structured world and quality language.”*> Yet
this list is more an idealistic concept than the reality of the book. For instance,
Dankert does not distinguish between characteristics of content and of medium.
While the book in its material form may support some of these notions, such as
structure or quality language due to an editorial process, these are by no means
concepts that apply to the book alone.

There are two quotations that conveniently mirror the two sides of the dis-
cussion on the future of the book. This future is essentially tied to its symbolic
values and functions. Ursula Rautenberg diagnoses a rather bleak reality and a

229 Kovac: Small is Beautiful, p. 280.

230 Kovac: Never Mind the Web, p. 10.

231 Hesse: Books in Time, p. 27.

232 See chapter 2.2.3.

233 Debray: The Book as Symbolic Object, p. 141.

234 For example, the Amazing Grace Baptist Church in North Carolina holds an annual book burning
on Halloween. The <event> is announced and commented on their website: Amazing Grace Baptist
Church. http://amazinggracebaptistchurchkjv.com/Download100.html, last retrieved February 1%
2012.

235 Dankert: Biicher sind doch 6d und langweilig, p. 19.
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correspondingly bleak outlook: »Die gegenwértige Realitdt des Buchzeichens ist
sein schoner Schein.«**® According to her, the book is reduced to its functions as
an accessory and conveys a certain lifestyle and definition of identity. Werner
Waunderlich contradicts this outlook in his essay on the future of the Gutenberg
Galaxy. He claims that the printed book will maintain its »auBerordentliche Be-
deutung fiir Kultur und Zivilisation auch unter verdnderten technologischen
Vorzeichen [...].«*’

There is a third concept related to Wunderlich’s assertion that the book will
maintain its extraordinary status. Freund declares the book to have emerged as
the loser of a competition among the media. At the same time, he announces that
there is a new function: »Wenn Biicher aber gegen Computerspiele helfen, er-
scheinen sie nicht mehr als Medien, sondern als Anti-Medien.«**® Freund’s con-
cept of the book as an anti-medium is supported by the notion of the book as a
respite in the world of constant acceleration and a constant flow of information.

2.2.2.7 Generation and Dissemination of Knowledge

Books are linked to a generation and dissemination of knowledge yet are also asso-
ciated with its destruction and manipulation. While the monks of the Middle Ages
preserved a great number of texts from Antiquity, at the same time they destroyed
countless other texts written on reused parchment. Sometimes, manuscripts were
destroyed or texts manipulated, because their impact on humankind was feared.
The generation of new ways of thinking and researching becoming available with
the printed book was more significant than the keeping of a tradition of knowledge
from Antiquity. Elisabeth Eisenstein’s work The Printing Press as an Agent of
Change enlarges upon the effects of that particular invention in great and unsur-
passed detail. Others have discussed the development as well: Jeanette Bohme
considers the introduction of typographic writing to be the prior condition to the
process of generating meaning and relevance.”>” Maryanne Wolf agrees that

the evolution of writing provided the cognitive platform for the emergence of tre-
mendously important skills that make up the first chapters of our intellectual history:
documentation, codification, classification, organization, interiorization of language,
consciousness of self and others, and consciousness of consciousness itself. >’

236 Rautenberg: Das Buch in der Alltagskultur, p. 515.
237 Wunderlich: Von Gutenberg zu Gates, p. 18.

238 Freund: Alle Biicher werden Zauberbiicher, p. 2.
239 Bohme: Schule am Ende der Buchkultur, p. 51.
240 Wolf: Proust and the Squid, p. 221.
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Printing took the development one step further: not only the need to formulate
for one recipient but a multitude of possible readers made it necessary to add
extensive descriptions. For a full understanding of the topic discussed, validation
and visualization were essential as well.**'

During such a century-long development, a typographical main memory had
been created which, on principle, allowed access to everyone independent of
their status, profession, or moral attitude and so forth.**> Unprecedented quanti-
ties of text had been made available. The book allowed a democratization of the
knowledge generated due to its ability to be disseminated easily and — due to the
early scholarly language of Latin — to be read.

While a generation and dissemination of knowledge, but more so of infor-
mation, has been adopted by the new media such as the internet, the book has pre-
served its tradition of reflection and critical analysis. Miha Kova¢ even describes
the book as a unique symbol »of intellectual and cultural continuity in Western
civilization.«*** Wolf fears for loss of the ability to analyze critically, she writes
»that many of our children are in danger of becoming just what Socrates®** warned
us against — a society of decoders of information, whose false sense of knowing
distracts them from a deeper development of their intellectual potential.«**’

Josef Trappel deems that the most important value of the book is the analy-
sis of and dispute with and about a living environment**® One of Europe’s most
renowned authors and critical thinkers agrees with Trappel: Umberto Eco pro-
nounces books to be »machines that provoke further thoughts, they improve and
challenge memory.«**’

There are more opinions that support the argument of Trappel and Eco. Sa-
rah Wollberg delineates the consensus on the book’s value from the National
Book and Reading Symposium (VII Forum Nazionale del Libro e della Promo-
zione della Lettura):

241 Cf. Giesecke: Mythen der Buchkultur, p. 67.
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dass Biicher zu jeder Zeit wichtige Lebensgefdhrten sowie Begleiter bei individuel-
len und gesellschaftlichen Wendepunkten sind, dass sie zur tiefen Selbstanalyse die-
nen und die Kraft haben eine Vorstellungswelt zu evozieren, die weit liber die Enge
unserer eigenen Welt hinaus fiihren kann.>*®

Luisa Marquardt adds that reading should not be taught for the sake of reading a
book but also for the sake of establishing a habitual, critical and conscious con-
duct.** Maryanne Wolf voices the apprehension that searching for deeper levels
of meaning in the text has become anachronistic, because the internet offers
information with immediacy and seeming comprehensiveness that is available
without apparent critical effort. She asks »whether our children are learning the
heart of the reading process: going beyond the text.«*>” Rephrased and applied to
students she explains:

Many students who have cut their teeth on relatively effortless Internet access may
not yet know how to think for themselves. Their sights are narrowed to what they
see and hear quickly and easily, and they have too little reason to think outside our
newest, most sophisticated boxes.?!

Even though the values claimed by Eco, Wolf and others revolve around the
concept of critical thought and reflection, some have not abandoned the idea of
the book as a medium for knowledge dissemination. Miha Kovac links economic
success in today’s knowledge-based economy to the number of readers in an
individual country. He identifies books as a motor for innovation.

The fact that book reading is most prevalent in competitive environments could
therefore be seen as evidence that the book still plays an important role both in the
dissemination of information and in the education of individuals who can most suc-
cessfully play their professional roles in knowledge-based economies.**

Since all European societies are gradually becoming information societies, based
on knowledge, the above aspect of the book should not be underestimated.
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2.2.2.8 Timelessness

The materiality of the book, although criticized for its lack of immediacy, timeli-
ness and quick modification or adjustment, does have an advantage over the
digital storage of data:

Even if printed on acid paper, which lasts only seventy years or so, they are more
durable than magnetic supports. Moreover, they do not suffer power shortages and
blackouts, and are more resistant to shocks.?

Umberto Eco’s statement from 1996 originates from the >middle ages«< of the
computer. The internet had just reached the average user and only gave a hint of
its capability of incomparably rapid dissemination within a few years. Data was
stored on magnetic tapes, which were susceptible to changes in different envi-
ronmental conditions. Data storage has changed profoundly within the last years
and gigantic server farms are now less susceptible to damage. Power shortages
have lost their threat owing to the development of UPS (uninterrupted power
supply) devices. Even though, the differing developments in data formats as well
as the power of commercial companies, who control data streams, have led to a
continuing uncertainty.

The book, it seems, still has some strengths left in it. The experienced time-
lessness of information printed on paper is linked to the authority and veracity
attributed to the. Once printed, a text is unchangeable — at least in the one edi-
tion. Later editions may correct many a mistake or censor content, but the origi-
nal still remains. Thereby, an aura of permanence has been created around the
printed book. It suggests a sustainability of content that is an illusion.

2.2.2.9 Reality or Myth — The Book and Its Value System

This chapter listed some, but certainly not all, values that are attributed to the
book. Some are connected with the materiality of the printed book; others are
attributions rather associated with the text, the content, than with the book as a
medium. It appears to be difficult even for scholars to differentiate between at-
tributes of the book and of the content. Some values, such as timelessness, are
difficult to verify in reality and belong to the so-called myths of book culture.
Michael Giesecke criticizes these myths to be prevailing in the debate about the
future and the advantages of the book. There is a tendency by scholars and the
participants in the discussion on the future of the book to include only positive

253 Eco: Afterword, p. 299.
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associations with the book. An objective argument is not possible if ideology and
prejudice prevail.

It is an inherent characteristic of culture to exist in the exclusion or marginali-
zation of others. Often, groups define themselves by differences, not common
ground. Book culture is sometimes presented as an elitist culture. Values attributed
to the book, like aesthetics and prestige, emphasize such a view. Therefore, a criti-
cal debate on the values associated with the book and book culture is essential.
Nevertheless, the empowering effects of the book, for instance in facilitating the
access to information and the development of social cohesion, contrast the former
and point to a democratic culture that allows the participation of everyone.

The overabundance of values attributed to the book is symptomatic of the
need of a modern society to sacralize the objects attached to cultural memory. As
literature and the book are closely linked to the creation of national identity and,
therefore, cultural memory, the sacralization of the object »print book« can in part
be made responsible for the emotional chargedness of the debate on the future of
the book. However, the future of the book will focus on values such as aesthet-
ics, the sensual aspects of a book. So far, the haptic of paper cannot be substitut-
ed by a screen. Other aspects of book culture and the book are more clearly asso-
ciated with the book itself. For example, the material form of the book is the
focus of the rituals and traditions.

2.2.3  Between Spiritualism and Pragmatism — Traditions and Actions

Traditions and rituals are an important part of every description or analysis of
culture. Some of the traditions and rituals linked to book culture are a part of
larger contexts — such as, for example, the celebration of the anniversary of a
certain author, which is a part of the larger context of national culture and identi-
ty. Others are linked with the values attributed to the book and have been pre-
sented in the previous chapter.

The examples presented in the following chapters are a selection only. Of-
ten, the presentation of the rituals, traditions and actions of book culture focuses
on positive aspects. Yet there are rituals and actions that are perceived as nega-
tive: Alongside the urge to preserve the book, there has always been the corre-
sponding urge to destruction.”>* Book burnings are an example. Although the
burning of books is certainly a condemnable act, it emphasizes the symbolic
quality of a book at the same time. The material book stands in lieu of its con-
tent, which is considered to be worthy of destruction. Censorship is another ac-
tion that is employed within the context of book culture. There are different

254 Cummings: The Book as Symbol, p. 64.
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forms of censorship, for instance there is political, clerical and self-censorship as
well as a new form, the corporate censorship®”. Nevertheless, the positive asso-
ciations with the book predominate in Europe. Books are even perceived as an
element in cure™® and as a means of bettering criminals.>’

An example for a ritual centered on the book is the so-called Bibliomancy:
the practice of opening a book at random to foretell the future. Some are inclined
to attribute the practice to St. Augustine. In a moment of desperate indecision he
is supposed to have heard the voice of a child instructing him to »take it and read
it<. St. Augustine took an edition of scripture, opened it at random and supposed-
ly found guidance. But it is not only the Bible which was and is used to tell the
future or seek guidance for difficult decisions:

For centuries, men and women had randomly opened revered cultural texts such as
the lliad or the Aeneid as oracles of wisdom. In many Christian countries, including
the United States, this practice of haphazardly opening a book came to center pri-
marily on the Bible. Such randomly chosen passages were believed to have an al-
most magical power to reveal the future and answer difficult questions.”®

Other rituals and traditions focusing on the book have a similar symbolic quality.
As in Bibliomancy, books are attributed to a supreme form of knowledge and au-
thority. These attributes are founded on the role of the book in the major religions
and on the authority attributed to legal documents throughout the Middle Ages.*

255 Corporate censorship is introduced in chapter 2.4.4 as one of the challenges to book culture.

256 Books are used in Bibliotherapy to help patients with mental issues. More information: Lehr,
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mafBnahmen fiir Jugendliche.« In: Siiddeutsche Zeitung. Online Edition. Available online http:/
www.sueddeutsche.de/kultur/strafmassnahmen-fuer-jugendliche-leviten-lesen-1.13883, last re-
trieved December 18"2012.

258 Jonassen cites Paul Gutjahr, p. 41 from Gutjahr, Paul C. (1999): An American Bible: A History
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ber 15"2012.
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2.2.3.1 Scripture Religions — The People of the Book

Religious texts are the basis of almost all religions. Some of these are the so-
called scripture religions which focus their beliefs and teachings on one central
text. For Judaism, it is the Torah, for Christians the Bible and for Islam the
Qur’an. The term >People of the Book« is used in Muslim teachings to designate
non-Muslim adherents to faiths which are based on a scripture older than the
Qur’an. The same term is used in Judaism to refer to Jewish people, the Torah
and the written Jewish law. While the Catholic Church prefers the term >Religion
of the Word of Gods, other Christian denominations have adopted People of the
Book for their followers.**

Frank Peters describes the Islamic concept of a People of the Book as a notion

that goes back to the Qur’an [and] lies at the heart of the Muslims’ successful crea-

tion of a political society that was understood in the first instance as a community of

believers, but also included within its expanding frontiers significant religious diver-
261

sity.

A more detailed survey of the concept of the People of the Book may be found in
the Encyclopedia of the Qur’an.**

The vocabulary used in a religious context clearly emphasizes the im-
portance and the centrality of the book that is the revealed word of God. The
Bible is also called the >Holy Book« or the »Book of Books«. The last term was
not originally used in a comparative way, but it refers to the fact that the Bible is
wafter all an anthology, a book composed of many books.«**> Even the term
Bible itself has its origins from the word book: ta biblia in the Septuagint Greek
of Daniel 9:2 refers to the books, which is to be understood as the general body
of Jewish scriptures.”®* According to Jeffrey, the subtle shift from books to the
book took place as late as the 13™ century, when the Latin neuter plural biblia
became the feminine singular biblia: “an almost unnoticed shift from >the books«
to >the Book« in the textual tradition of western tradition.«*®

260 »People of the Book.« In: Wikipedia, the free encyclopedia. Online available http://en.wikipedia
.org/wiki/People_of the Book, last retrieved April 25"2012.
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In time, the attribute »holy« was added to emphasize the central position of
the Scripture. For the authors of the following centuries, the Bible became simp-
ly the Book. Chaucer is quoted as referring to »oure Book, the foundation text
which gives rise to a whole world of books.«**® Translations of the Bible are
available in more than 2100 languages, a result of the missionary efforts to re-
produce the language of the local people, of Africa or Asia for example, to pro-
vide a written translation of the Bible. For missionaries the book itself became a
unified locus of authority, and unsurprisingly, according to Jeffrey, People of the
Book »translates in many an early vernacular name for Christian missionaries
among African, Asian, and Native American people.«*®’

The role played by the Scripture in the Christian faith is mirrored in the cen-
tral meaning of the Torah and the Qur’an for the other monotheistic as well as
some polytheistic world religions. All these are based on a book of scripture. In
nations, in which the cultural tradition is rooted in either of these religions, the
book is naturally held in a high regard. The cultural and religious identity of these
nations is fundamentally based on the Torah, Qur’an or the Bible, allowing a natu-
ral focus on the written — and later printed — word. The Bible has become the
founding text of many a national literature. That is especially true for those nations
in which a written language was not used before the advent of the Christian mis-
sion. The continuing importance of the Bible as the book of books in all nations
with a Christian tradition is reflected in the fact that the Bible was among the first
printed works and other religious texts as well as those needed for the study of
religious texts (Latin study books). For example, the ensuing Reformation and
Counterreformation ensured a continued demand for more reading material, setting
in motion a development that would cumulate in modern book culture over time.

The cultures and traditions of Western Europe are deeply influenced by the
Christian faith, explaining the long-time focus on the Bible. With their need for
differentiation and the subsequent decision to reproduce the Scripture in the form
of the codex, the early Christians even influenced the modern material form of
the book.”® The written word of the Bible may no longer be the locus of God’s
authority; and society no longer attributes the book the status of divine revelation
and complete inerrancy as the logocentrists would do. As religion has lost its
appeal, so has the printed book, especially in comparison to the dazzling possi-
bilities of the digital world.

266 Geoffrey Chaucer, quoted by Jeffery: People of the Book, p. xiii.
267 Ibid, p. xiv.
268 Mazal: Griechisch-romische Antike, p. 132.
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2.2.3.2 Taking a Corporal Oath

Intimately connected with the sacred status of the book in the major religions of
the world is the book’s role in the ritual of taking an oath. People are required to
take on oath in legal proceedings, as a sign of fealty or an investiture in an office
for example. An oath is a statement or promise that calls in something that is
sacred to the promise maker. As such, it is older than the Christian tradition and
may be found in various other cultures.

A corporal oath is a bodily oath as opposed to a »mere declaration by word of
mouth, and also to a mere written testimony.«*** While taking an oath, the promise
maker swears on something that is sacred to him: »The essence of a divine oath is
an invocation of divine agency to be a guarantor of the oath taker’s own honesty
and integrity in the matter under question. By implication, this invokes divine
displeasure if the oath taker fails in their sworn duties.«*’" To symbolize this
pledge, a physical object standing in place of the divine agency is touched. In
Western societies with a Christian tradition, this is often a book of Scripture.””!

For people of the Christian tradition, the Bible is not only the written word
of God. It also symbolizes the hope of salvation after death. In the case of per-
jury, the oath taker would forfeit eternal life. The Greco-Roman tradition knew
the corporal oath for investiture. Rome adopted the Christian tradition of swear-
ing on the Scripture. The Christian tradition itself was probably adopted from the
Jewish ritual of laying a hand on the book of the Law to ensure a binding oath —
it is important to note that touching the Torah is forbidden for lay men in the
Jewish tradition; oaths were sworn on the Book of Law. The adoption of the
Christian tradition within a Roman practice may have established a standardized
practice of oath-taking.

A variation of the traditional oath taken with a hand on the Bible was rec-
orded in the late Middle Ages. Laying a hand on the Scripture and swearing was
only completed by kissing the book. »Kiss the book« even became proverbial for
taking an oath as shown by the Middle English dictionary, which lists the entry
kissen bok for taking an oath.”’> The usage of the proverb has been documented;
one example may be found in Shakespeare’s The Tempest in a scene of mock

269 Tyler, James Endell (1834): Oaths, their Origin, Nature, and History. London: John W. Parker,
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swearing of fealty between Caliban, Trinculo, and Stephano.’” To escape the
binding oath, people have been known to kiss the thumb of the hand holding the
book instead of the book.

Until recently, an oath on the Bible was a common practice in civil, crimi-
nal and international law. There have been controversies on the practice, since
some courts had required witnesses to reveal their religious belief when they had
refused to swear on the Bible.?’* In the case of taking an oath, the book involved
is a symbol of a higher or divine power. The ritual emphasizes and explains the
values of authority and veracity that are attributed to the book. Even though the
oath is often replaced by a solemn affirmation today, the image of the oath taker
with a raised hand and a second hand on the Bible is deeply engrained in the
Western pop culture due to the frequent usage of this image in films.

Taking a corporal oath has lost its importance just as the book as medium has
lost its nimbus of authority. Institutional religion is replaced by individualized sets
of belief. Regardless, the ritual is still part of book culture and was an important
milestone in consolidating the status of the book in the Western society.

2.2.3.3 School Education and the Textbook

Even though the texts that were intended for education had already existed in
Antiquity, it was the printing press and its ready supply of Latin grammar books
like Ars Minor (which had, in fact, existed a long time before the printing press)
that had founded a century-long tradition of teaching from textbooks. Even in
today’s age of digital technology, the textbook still is an integral part of each
student’s learning activity. Associating learning and school with books may not
always be a positive experience, but it paves the way to a close association with
books. Textbooks both serve as initiation into book culture as they introduce
children into adult worlds.”” Surprisingly, the history of textbooks — except for
some individual titles — is not covered in book history or the history of pedagog-
ics very well. A short overview is provided in the following paragraphs.

Before the era of printing, textbooks often consisted of an original text with
a glossary, a commentary, and annotations. Students were required to supply
themselves with textbooks, usually by writing down the lectures of their teach-
ers. It was only with the shift from an individual tutoring to classroom work,

273 Shakespeare, William: The Tempest, Act 11, Sc. 2, 1. 125-130.
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which made use of textbooks, they became an instructional aid for teachers (such
as alphabet books) or tools for an individual self-instruction.

There were different styles of textbooks; the earliest were intended to teach
literacy:

One very popular style — apparently invented by Aelius Donatius in the fourth century
A.D. — was question and answer in the form of a catechism. A teacher would read a
question and the students would recite the answer, both of which were found in the
text.2’®

Standardized textbooks developed with the introduction of compulsory education
and the need to develop shared characteristics, knowledge and manners among
students from different social backgrounds.””’

According to the Oxford English Dictionary, the term textbook did not ac-
quire its modern meaning until the end of the 18" century, when the books were
in the hands of teachers as well as students. Since the 19" century, textbooks
have been and still are a primary teaching instrument. Current textbooks serve as
medium in the sense of an agent and a mediator: they, on the one hand, introduce
students to the medium book and, on the other hand, they also confront the
learned with knowledge and the didactic principles of an individual author.””®
Modern education is on the verge of embracing digital technology such as white-
boards, laptops or touch pads into a class environment. At the moment, teachers
still have to resort to and to rely on textbooks for teaching. Current textbooks are
a combination of object teaching, inductive questioning and exercises mixed
with an exposition. Inferences are either to be made through direct experience or
what has been experienced in the form of narration, illustration or example.””
The diversity of textbooks has cumulated to the fact that making a critical selec-
tion almost seems impossible for teachers, especially when considering the fact
that textbooks often have an, albeit hidden, agenda.280

276 Wakefield, John F. (1998): 4 Brief History of Textbooks: Where have we been all these years?
Paper presented at the Meeting of the Text and Academic Authors (St. Petersburg, FL, June
12-13, 1998). Available online http://www.eric.ed.gov/PDFS/ED419246.pdf, last retrieved
April 26"2012. Here: p. 5.

277 Wakefield: A Brief History of Textbooks, p. 21.

278 Cf. Borck, Karin (2001): »Der Micha vom Prenzlauer Bergy. Prophetenbilder in Religions-
biichern der Sekundarstufe 1. Dissertation im FB Geschichts- und Kulturwissenschaften der
Freien Universitit Berlin. Available online http://www.diss.fu-berlin.de/diss/servlets/MCRFile
NodeServlet/FUDISS derivate 000000000383/1 _METHODIK.pdf?hosts=, last retrieved April
26"2012. Here: p. 11.

279 Wakefield: A Brief History of Textbooks, p. 12.

280 Borck: Der Micha vom Prenzlauer Berg, p.10.
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The textbook continues to be the central element of school education, even
though multimedia now dominates our everyday life. Jeanette Bohme describes
this situation as the outdated education monopoly of the book, since the forced
typographic monomediality prohibits an active and critical examination of sub-
jects, questions and problems of the trans-medial network society.”®' Then again,
she acknowledges Neil Postman’s position that the textbook serves as a ritual of
initiation into book culture and as a method to interpret and understand the adult
world **

Considering the increasing multimediality of everyday life, the textbook
will need to and has already adapted to the changing situation. Therefore, Wake-
field considers the future of the textbook to be secure:

As the situations and problems have changed [meaning in the classroom], so have
textbooks. In themselves, textbook have not resolved these problems, but they have
been written, edited and marketed as teaching and learning aids. They represent a
genre of writing that through a combination of practical use and market forces must
respond to a particular kind of situation.”**

He imagines that future textbooks will adapt and specialize in teaching infor-
mation management and critical assessment of information. Further insights
might be gained through the studies of the history of schoolbooks undertaken by
the Georg-Eckert-Institute for International Textbook History (Georg-Eckert-
Institut fiir international Schulbuchforschung)™* and by the development of new
variations of textbooks which will primarily function on tablet computers or e-
reading devices — a welcome respite for the backs of millions of school children
who sometimes carry backpacks that seem heavier than themselves.?*

Textbooks are in some cases a child’s first introduction into the world of
books. Depending on the textbook — and, of course, the teacher — the experience

281 Cf. Bohme: Schule am Ende der Buchkultur, p. 7.

282 Ibid, p. 37.

283 Wakefield: A Brief History of Textbooks, p. 23.

284 Georg-Eckert-Institut fiir internationale Schulbuchforschung. More information available
onlhine http://www.gei.de/wissenschaft/arbeitsbereich-gtm/geschichte.html, last retrieved April
23"2012.

285 Movement recently came into the market with the announcement of the collaboration between
Microsoft and American bookseller chain Barnes & Nobles: MS will invest heavily into B&Ns e-
reader Nook focusing on the lucrative textbook market. As a result, the regular brick and mortar
book shop business of B&N is worth almost nothing while stock value of the e-book department
soared. More information: Piper, Nikolaus (May 1¥ 2012): »Microsoft steigt ins E-Book-Geschift
ein.« In: Siiddeutsche Zeitung. (Online Edition). Available online: http:/www.sueddeutsche.
de/wirtschaft/gemeinsam-gegen-Amazon-microsoft-steigt-ins-e-book-geschaeft-ein-1.1345997,
last retrieved May 2"2012.
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may vary in quality and, thereby, affect the future reading habits. Through its
exposure to books and the critical assessment of texts, school education stands in
the tradition of book culture — a tradition which will have to adapt in order to
achieve the best possible education of future readers.

2.2.3.4 Reading to Children

There is another tradition associated with the book that, on the one hand, allows for
the comfortable well-being of childhood memories and, on the other hand, has very
real effects: reading out to children. The nightly ritual of one story before bedtime
is one of the fondest memories recited by adults. The book and the act of reading it
aloud are associated with a sense of security, with parental attention, and beloved
stories. Maryanne Wolf supports this thesis: »Decade after decade of research
shows that the amount of time a child spends listening to parents and other loved
ones read is a good predictor of the level of reading attained years later ... [A
child] can learn to associate the act of reading with a sense of being loved.« ** In
addition, there is a very real benefit to reading aloud to one’s children. Studies
have shown that children who were read to have a bigger chance of becoming
readers themselves and are also more likely to succeed in school. One of these
studies is the Vorlesestudie 2011 commissioned by the German Stifiung Lesen in
cooperation with other companies such as Deutsche Bahn and DIE ZEIT. The
study’s central result attributes reading aloud to children with positive indications
such as pleasure, forming own reading habits, likeliness to enjoy exercise, likeli-
ness to be creative or musical, and success in school 2’

Being read to is of great significance to a child’s development and its pref-
erences as an adult. The act of reading as such is one of the central aspects of
book culture. While the book stands for the primary medium and the material
aspects, reading is the integral activity— without the ability to read one may not
participate in book culture. Other activities associated with book culture are
public readings, interpretation and criticism. However, all these are connected
with the central act of solitary reading.

286 Wolf: Proust and the Squid, p. 82.

287 Vorlese Studie 2011 (2011). Ed. by Stiftung Lesen; Deutsche Bahn; ZEIT. Die Bedeutung des
Vorlesens fiir die Entwicklung von Kindern. Available online http://www.stiftunglesen.de/
vorlesestudie, last retrieved February 2"2012. Here: p. 7.
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2.2.3.5 Reading as the Key Action of Book Culture

Reading is one of the most important aspects of book culture, sometimes the act
is even used as a synonym for the book and vice versa. Reading has its own
symbolism and iconography. Selected aspects associated with reading and the
book shall be presented. After all, the values attributed to reading are subjective
and vary from individual to individual and from culture to culture accordingly.

Naturally, the act of reading is no longer limited to the book. Reading is not
only required for the decoding of information in print but also in a digitalized form.
It is the basis of new media literacy as it remains the basis for a classic literacy.**®
Therefore, reading and the ability to understand what is read are still considered
among the most important skills. Reading is regarded as one of the so-called basic
competencies essential to participate in public, social and cultural life.

The act of reading is defined as an active reconstruction of the meaning of a
text as opposed to the passive reception of information.”® The act follows a fixed
pattern of letter, word, sentence and line. Its characteristics are irreversibility,
sequence and linearity. Thereby, reading achieves a classification and segmenta-
tion of information that culminates into a hierarchy and evaluation.””

As mentioned above, reading is an integral part of social integration. Panzer
regards the reading of fiction or autobiography texts as a form of socialization.
Reading can assist in expressing or finding the adequate vocabulary for one’s
own emotions. He claims that media such as TV or the internet cannot perform
this integration. Panzer’s argument has to be regarded with a grain of salt: there
also are books which do not promote an adequate way of handling emotion and
feeling.””! Maryanne Wolf supports Panzer’s thesis in general. She explains in
detail that books and stories teach children a repertoire of emotions:

[...] through stories in books we can learn what it feels like. In this process we step
outside ourselves for ever-lengthening moments and begin to understand the >otherx,
which Marcel Proust wrote lies at the heart of communication through written lan-

guage.””

288 Cf. Kontiainen, Kristiina; Sulin, Hannu (2006): »Finland’s Public Library Strategy imple-men-
ted in Projects.« In: Barbro Wigell-Ryynanen; Tarja Mékinen (Eds.): Scandinavian Public Li-
brary Quarterly, Vol. 39 No. 2. Helsinki: Nordic Public Library Authorities. Available online
http://www.splq.info/issues/vol39 2/04.htm, last retrieved February 19™2008. Here: p. 2.

289 Cf. Bohme: Schule am Ende der Buchkultur, p. 79.

290 Cf.Ibid, p. 97.

291 Cf. Panzer: Buchverlage in Osterreich, p. 211.

292 Wolf: Proust and the Squid, p. 86.
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She adds that

while reading, we can leave our own consciousness, and pass over into the con-
sciousness of another person, another age, another culture. [...] reading enables us to
try on, identify with, and ultimately enter for a brief time the wholly different per-
spective of another person’s consciousness.””

Reading enlarges our world and our repertoire almost automatically — not only in
terms of emotion but also with additional vocabulary and grammatical structures.
Bohme, on the other hand, explains that in order to benefit from the initiation
reading may provide, one has to learn it first. She considers the introduction to
book culture a method to open doors into the adult world — a method, however,
that needs an able door opener in contrast to television. An agent, such as a
teacher, is necessary, since children will not learn to read by themselves.”*

Apart from learning to read in order to understand and cope with the adult
world, there are other aspects of reading that are as important for a successful
integrating into society. While, as Bazin explains, book culture

that is, a certain way of producing knowledge, meaning and sociability — is quite

definitely fading a little further from view with every passing day. From another

perspective, the syndrome of textuality and its corollary, reading, is becoming omni-
295

present.

The ability to read is, therefore, becoming more important than the choice of which
medium to read. Panzer explains how the promotion of reading is an integral part
of media competence in general. He regards the reading of books and how inten-
sive and extensive this reading is done as an indicator for how active and infor-
mation-oriented the user will employ all media. He claims that »mit steigender
Buchleseintensitit werden alle Medien hiufiger genutzt und ihre Informativen und
bildenden Funktionen iiberdurchschnittlich wahrgenommen.«**® To Panzer’s as-
sessment of reading, Marquardt adds that reading should not serve as a function
only but should be learned as a habitual, critical, and conscious behavior.?’

There are aspects to the act of reading, which are not agreed upon to be
generally positive. It is often criticized that reading is a solitary occupation. The
act of reading is not shared with a community or is even communicated at all.
Gunhild Kiibler describes reading quite esoterically as a return to the inner self,

293 Thid, p. 7.

294 Bohme: Schule am Ende der Buchkultur, p. 37.

295 Bazin: Toward Metareading, p. 153.

296 Panzer: Buchverlage in Osterreich, p. 217.

297 Cf. Marquardt: Die Netzwerke der italienischen Schulbibliotheken.
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the fulfillment of wishes, the conquest of new worlds, or the embrace of a
stranger.””® More pragmatic, Michael Giesecke claims that the information and
communication media of book culture only address an individual. In the end, it is
the individual who learns or is entertained by a book.””

The solitary experience of reading is contradicted by current trends, howev-
er. Reading groups have been popular in the United States for some years and the
phenomenon has spread to Europe, as well. Reading becomes more communica-
tive — whether in the reading group at the local café or in internet forums. As the
book becomes more and more of a »lifestyle« object, the act of reading has equal-
ly developed into a public action. The iconography of reading has changed, too.
While the readers of past centuries were depicted as solitary figures, deep in
contemplation inside their rooms or in a natural environment, the current reader
is amongst people ready to communicate about what has been read. Testimonial
to that need to celebrate the book and the act of reading are picture blogs such as
bookshelfporn.com or the blog People Reading™". Solitary reading no longer
dominates the approach to literary texts. In consequence, literary texts and books
may change.**

A second aspect of reading that is often criticized is the attitude of >reading
for reading’s sake«. This attitude may be frequently encountered in the discus-
sions on the book and its demise as well as in general debates on the downfall of
society. Representatives of this opinion often express ideas such as: if children
would read more than spend time sitting in front of the TV/the computer etc.
This attitude towards reading is criticized as having an idealized vision of read-
ing as a remedy against societal ailments or the behavioral problems of children.

One of these attitudes, which are especially encountered in discussions about
the digital change and consequent developments, Freund presents as the following:
»So mancher Verteidiger der Gutenberg-Kultur legt heute eine Wagenburg-Menta-

298 Kiibler, Gunhild (2008): »Was ist ein Buch?« In: Werner Wunderlich; Beat Schmid (Eds.): Die
Zukunft der Gutenberg-Galaxis. Tendenzen und Perspektiven des Buches. 1* edition. Bern:
Haupt [Facetten der Medienkultur, Band 7], pp. 25-32. Here: p. 28f.

299 Cf. Giesecke: Mythen der Buchkultur, p. 426.

300 Bookshelfporn collects pictures of book shelves from all around the world. The aesthetic values
of these pictures lies in the depiction of various forms of book collections, quantity and ar-
rangement are central to these pictures. The blog was created by Anthony Dever at the begin-
ning of 2009. http://bookshelfporn.com/, last retrieved March 7"2012.

301 The blog peoplereading.blogspot.com collects pictures of people reading as well as the books
they read, pictures are mostly from the West Coast of the USA. A more classic approach is
taken by the photographers submitting their pictures to the category Menschen lesen at foto-
community.de — here, pictures of the solitary reader dominate.

302 Wegmann, Thomas (2002): »Zwischen Gottesdienst und Rummelplatz. Das Literaturfestival als
Teil der Eventkultur.« In: Lesungslabor.de Available online http://www.lesungslabor.de/html/
modules.php?name=News&file=article&sid=16. Last retrieved May 5"2012.
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litdt an den Tag. Nicht erst seit dem Pisa-Schock gilt ihm das Lesen als Wert an
sich, als giibe es nicht Abertausend schlechte Biicher.«’” Grond supports Freund’s
statement by attesting that the literary field has a tendency to appoint itself as the
warden of enduring values.***

The reader becomes an idealized character, a stereotype that embodies val-
ues and characteristics belonging to a pre-digital era. For some, this is mirrored
in the retro-appeal of reading a book. Reading is not practiced in a solitary seclu-
sion but in public; the book is displayed as an accessory proclaiming the reader
to belong to a certain type: the intellectual. The intellectual elite styles the reader
to be »widerstandsfahig gegen die totalitire Unterhaltungs- und Kriegstechnolo-
gie, gegen Mediendemokratie und Versachlichung.«**

These stereotypes and prejudices are nourished in the ideological debate on
the printed book and its future. Idealized characteristics do not assist the debate
nor do they foster a factual and objective discussion of the consequences of the
digital shift. As has been ascertained by the last chapters, the book and the act of
reading are fraught with a multitude of values, symbolic meanings and thereby,
with a multitude of emotions that make an objective discussion difficult. There is
no such thing as the stereotypical reader. It is certainly true that reading can
foster language abilities supporting critical thinking and a more tolerant approach
to different world views. It depends, however, on what is read. And as Freund
already pointed out with Umberto Eco agreeing in his Afterword to Geoffrey
Nunberg’s The Future of the Book: there are millions of bad books out there that
are printed without care and are only focused on generating a quick profit.**® In
order to assure the beneficial effects of reading postulated by the representatives
of book culture, certainly the act reading itself needs to be promoted. A book,
that is not read, cannot affect. Yet the quality of available books also, and maybe
even more so, matters.

The act of reading does have a future. This has certainly become clear
through the statements of Maryanne Wolf and Patrick Bazin, who claim that
reading, on the one hand, shapes our brain and enlarges our emotional and verbal
repertoire while, on the other hand, has become even more important due to the

303  Freund: Alle Biicher werden Zauberbiicher.

304 Cf. Grond, Walter (2004): »Kein Denkverbot, kein Spielverbot. Uber den angeblichen Verfall
des Lesens.« In: Anja Hill-Zenk; Karin Sousa (Eds.): 7o read or not to read. Von Leseerlebnis-
sen und Leseerfahrungen, Leseforderung und Lesemarketing, Leselust und Lesefrust. Miichen:
iudicum Verlag GmbH (Publications of the Institute of Germanic Studies, 83), pp. 100-107.
Here: p. 104

305 Grond: Kein Denkverbot, kein Spielverbot, p. 100.

306 Eco states: »There are too many books. [...] If the computer network succeeds in reducing the
quantity of published books, this would be paramount cultural improvement.« Eco: Afterword,
p. 301.
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textuality of the internet. How a prospering future for book culture and the act of
reading can be ensured by employing promotional measures shall be explored in
the chapters on Promoting Book Culture.*”’

2.2.4 Institutions of Book Culture

Book culture is, on the one hand, molded by the state and its political choices. On
the other hand, tradition and the historical status of the book influence the charac-
teristics of a given nation’s book culture. Furthermore, the various groups of read-
ers, with their differing tastes and participation in the cultural life revolving
around books, are a factor in the formation of book culture. Lastly, book culture is
also defined by the institutions who offer the possibility to participate in this very
culture — independent from wealth, political intention and interest in profit. The
role of the state and its regulations shall be presented in detail in later chapters, as
well as the book market and its actors. This chapter shall present the institutions
that participate in the creation, dissemination and promotion of books.

The institutions of book culture function on different levels. There is the
state level that encompasses the ministries, which agree on and implement a
cultural policy. A part of this very basic level is also the education system, com-
prised of all institutions that initiate children into the world of books by teaching
them to read. The public library system is an integral element of this level. A
little more than a decade ago, censorship institutions were similarly a part of the
state institutions of book culture in some European countries. The study at hand,
however, focuses on the present book culture. As school education and state
regulations as well as a cultural policy are presented in different contexts within
this study, the public library system was selected as an example of a governmen-
tal institution of book culture.

The second level of the institutions of book culture is made up of non-
governmental organizations. A variety of foundations is active on this sector.
Often, the focus is not primarily on the book or reading promotion but on broad-
er cultural goals. The Society of Swedish Literature in Finland (Svenska Littera-
tursillskapet i Finland)’™, which preserves, develops and mediates the Swedish
cultural heritage in Finland, is an example of a cultural institution that employs
author scholarships and publication aids without focusing on the book primarily.
Two examples shall illustrate the great variety of institutions active on this level.

The third level encompasses those active in the literary scene. Of course,
some of the non-governmental institutions that are active in the promotion of

307 Cf. chapter 4. onwards.
308 Information on the Society of Swedish Literature in Finland is available online http://www.
sls.fi/index.php, last retrieved October 5"2012.



2.2 Describing Book Culture 85

books are also a part of the literary scene. For example, some foundations organ-
ize literary events or are represented on book fairs and festivals, the level of
institutions closest to the reader. The literary scene consists of a variety of actors:
authors, publishers, critics as well as houses of literature, magazines discussing
literature etc. Literature and book culture are inextricably linked. The producers,
distributors, and receptors of literature, therefore, are of equal relevance. The
literary system as a part of book culture envisions its participants to adhere to the

ideals of the autonomous, self-creating and self-governing, property-owning indi-
vidual, universal access to knowledge, and the assurance of cautious public reflec-
tion and debate. What we must determine, then, in the remaking of the literary sys-
tem in the electronic age, in our choice to either challenge or affirm those ideals
through the legal, political, economic, and institutional policies we implement, is
what kind of cultural agents we envision for the future.*”’

Book culture is developed and kept alive by its institutions. Their diversity is
essential, as is the range of approaches they take towards the promotion of books
and reading.

2.2.4.1 Governmental Institutions: The Public Library System

»Libraries [...] exist to serve the public and guarantee free unlimited access by
citizens to the full spectrum of humanity’s recorded knowledge and infor-
mation.«’'?

National libraries are a nation’s window display illustrating its respect for
knowledge and cultural memory. However, it is the public library system with its
unrestricted access that allows each and every inhabitant of a given nation to read
and to expand his or her knowledge by reading books — or at least to be entertained
by them. Public libraries have to fulfill a difficult role description: on the one hand,
they have an education mandate but, on the other hand, they need to cater the
wishes and whims of the public. Otherwise, there would be a decline in visitors.

However, as the »peoples’ universities< and idea stores«< libraries are an es-
sential component in providing access to knowledge and learning which fosters a
creative and democratic society, enabling nations and individual citizens to devel-

309 Hesse: Books in Time, p. 28.
310 IFLA (Ed.) (2010): The IFLA Position on Public Lending Right. Available online http://www.
ifla.org/en/publications/the-ifla-position-on-public-lending-right, last retrieved October 2°42012.
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op.«’'! But there is more to a library than simply storing knowledge. The intercul-

tural work of libraries empowers a multicultural society and its members. How
such libraries can make their existence a success is exemplified by the Internation-
al Youth Library and other European public libraries, which are engaged in integra-
tion projects. Yet libraries do not only focus on the integration of new members of
the society. Sometimes, especially when taking the economic crisis of recent years
into account, there are those members of society who may be left behind, since
they cannot afford an access to education, knowledge and information. It is the
libraries’ task to enable an equal access to information and all services of the in-
formation society, providing everyone with the means to acquire knowledge. Edu-
cation cannot and should not be library’s task. Yet in cooperation with schools,
efforts may be united in order to reap the effects of synergies.

In all these respects, the public library system is one of the integral institu-
tions of book culture. It is not just a venerable luxury for municipalities, but one
of the nodes in the network of information exchange and knowledge generation.
Modern societies do not only need these nodes to function properly, but also to
build a stable social cohesion, from which they are able to draw strength in times
of a crisis.

Along with the digital shift and the sudden availability of information on the
internet, libraries as information brokers have seemed to have lost their legitimi-
zation. The readership has decreased all over Europe and the book has lost its
role as the primary medium — libraries lending books to avid and casual readers
needed to redefine their role in this modern information society. Yet only librar-
ies provided an uncontested access to books for those who could not or would
not buy them: In Finland, »only about one [book] in four had been bought.«’'?
While such a description of the lending versus buying situation may not be ap-
plicable to all European countries — it depends on the infrastructure of the library
system and the history of library usage — it certainly shows how much libraries
had previously relied on their main ability to provide readers with books.

By now, the function of libraries has been changing. This change was nec-
essary to retain their role in society and to adapt to the new demands of their
services. Public libraries now serve as local centers for culture; they have to be

311 IFLA (Ed.) (2005): IFLA and the Access to Knowledge (A2K) Treaty: Statement by [FLA.
Geneva. Available online: http://www.ifla.org/publications/ifla-and-the-access-to-knowledge-
a2k-treaty-statement-by-ifla, last retrieved March 28™2012.

312 Eskola, Katarina (1994): »Reading and Reading Studies in Finland.« In: Stiftung Lesen (Ed.):
Reading. An International Comparison. A Research Report, 2/6. Mainz: Stiftung Lesen. [Stif-
tung Lesen Documents on Reading Promotion and Reading Research, 2], pp. 297-316. Here:
p. 307.
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gateways to access the accumulated cultural and scientific capital, as Hobohm
declares.*"* Mikinen goes even further and claims that

to legitimize their existence, libraries must take part in the mobilization of the peo-
ple in the great international competition of nations, which entails that public librar-
ies must show a respectable and serious image, not being merely >lending libraries
of light novels< but focal points of information retrieval >*

Apart from Mékinen’s almost martial claim to mobilize citizens to an interna-
tional competition of nations, the roles of libraries need to be redefined for the
information society. Discussions of this new role have been carried out in all
publications of librarianship, on conventions and symposia. Of the alternative
roles libraries were advised to take on, three examples of a successful new func-
tion shall be presented.

New Roles of the Public Library in the Information Society:

Community Shop Windows

Public libraries are mostly financed by local communities. As such, the local
community should take advantage of this partnership and turn libraries into »a
local authority’s shop window to the community».’'> While Bundy is to be taken
quite literally on this — he refers to the aesthetic of the buildings and how much a
well-tended building adds to the image of a municipality, there are other mean-
ings that can be attributed to a shop window. A well-stocked library shows an
investment in a well-educated populace; a library used for community meetings,
giving inhabitants the opportunity for civic participation, will allow more social
cohesion and, thereby, improve living conditions: »As community network part-
ners, libraries sometimes serve as physical headquarters, training centers, or
places for housing equipment, and may provide public access terminals (thus
providing access to those who lack it) along with meeting space.«’'®

313 Cf. Hobohm, Hans-Christoph; Busch, Rolf (Eds.) (2005): Finnland. Bibliotheken der Welt. Ed.
by Finnland Institut. Bad Honnef: BOCK + HERCHEN Verlag, p. 10.

314 Mikinen, Ilkka: »The Golden Age of Finnish Public Libraries: institutional, structural and
ideological background since the 1960s.«In: Finnish Public Libraries in the 20" Century, pp.
116-150. Available online http://www.uta.fi/kirjasto/oppimiskeskus/verkkoaineisto/inf/maki
nen.pdf, last retrieved February 18™2008. Here: p. 133.

315 Bundy, Alan (5-6 February 2004): Places of Connection: New Public and Academic Library
Buildings in Australia and New Zealand. A paper for the Library Buildings Conference
Bournemouth UK. Available online www.library.unisa.edu.au/about/papers/default.asp#ab, last
retrieved February 12"2008. Here: p. 15.

316 Pettigrew, Karen E. et al. (1999): »Approaches to Studying Public Library Networked Com-
munity Information Initiatives: A Review of the Literature and Overview of a Current Study.«
In: Library & Information Science Research, Vol. 21, No. 3, pp. 327-360. Here: p. 331.



88 2 A Concept of »Book Culturec

While many mainly perceive libraries as a book provider and a lender of
other media, the libraries’ focus has shifted during the last decade. Pavla Petrova
describes the situation in the Czech Republic: »Libraries have been the engine of
the information society in the field of culture since the mid-1990s.«<’'” As such,
they have been among the first public institutions to embrace the possibilities of
new technologies with the aim of innovating public information services. The
communities depend on public libraries for these services. The role public librar-
ies play in striving to offer all inhabitants an access to all of these services and to
the vast information space of the internet shall be detailed later.

New Roles: Education Enhancement

One of the most important roles libraries have always fulfilled was to offer op-
portunities to foster one’s education. The Bulgarian®'® Chitalishte network, a
mixture of community culture club and public library that is deeply rooted in the
Bulgarian tradition, strives to cooperate with schools: »Public libraries will thus
complement the educational system by helping children and young people ac-
quire basic knowledge and skills of searching for and analysing information.«’"
The eleven regional, 16 municipal and 40 larger Chitalishte libraries are to
»overcome the information inequality among the inhabitants of Bulgaria,«'>
since the »early acquisition of skills of self-learning in libraries will give children
a more complete education and additional skills that will enable them to study
alone as they grow up.«’*!

While public libraries by no means have the resources to substitute a formal
education, they may serve as cooperation partners for schools by providing them
with materials, space and a new input for the teachers and students. As men-
tioned before, this is not an entirely new role for the public libraries. In times of
budget cuts at schools as well as at libraries, making do often means expanding
cooperation, providing for those who are socially underprivileged.

New Roles: Libraries as Integration Helper in a Multicultural Society
Books and reading are universal and can serve in creating social cohesion. Dis-
cussing books in a friendly environment after participating in a language class
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Brussels [Compendium — Cultural Politics and Trends in Europe]. Available online http:/www.
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may just be one of the projects that work best in creating solidarity among new
citizens of a given nation.

The report Frirum til integration (2001) substantiates the fact that the libraries play a
very decisive role in relation to minorities and that their services encourage the inte-
gration process by strengthening the individual’s educational and linguistic compe-
tencies. Something to be proud of indeed. If one compares the achievements of the
public libraries with those of other cultural institutions, the report Kulturinstitution-
ernes bidrag til det kulturelt mangfoldige Danmark (2001) shows that the libraries
can be seen as innovators, able to inspire other cultural institutions.***

Denmark®?, often cited as a model state when describing a public library system,
has recognized the crucial role public libraries play when integrating new Danes.
In consequence, the library system has expanded: »Since 2008, libraries have
had the opportunity to start state financed community centres in areas with a high
degree of new Danish citizens.«***

In her article for the Scandinavian Public Library Quarterly, Dorte Skot-
Hansen also cautions that accepting a quiet role and simply underlining the gov-
ernment’s official policy for multiculturalism cannot be the objective when try-
ing to achieve true diversity. Bringing together different ethnicities is not
enough. Libraries should be

paving the way for a true cosmopolitanism which allows us not only to view be-
tween integration and cultural diversity others as »exotic«, but which also encourages
us to examine ourselves — so that we discover that we ourselves are >others< amongst
others.***

Her case could also be read as directing libraries to facilitate the formation of a
true European community. She suggests to »concentrate more on choice of mate-
rials and a policy for activities and events so that fusions in literature, music, the
visual media and not least youth culture become visible in the library’s mediation
practice.«*°
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Scandinavia is well-known for its innovative public libraries, but there are
good practice examples to be found elsewhere, too. The Czech Republic
launched the European Strategy in Multicultural Education with a project called
Libraries for All in 2002. Partner organizations from Austria, Germany and
Sweden helped to design projects with the objective to adapt local library ser-
vices to effectively help migrants coming to the Czech society.*”” There are other
projects for libraries that are aimed at facilitating immigrants an entrance into
society, too. Among these are the Libraries as Gateways to the Integration of
Immigrants in the EU and the prequel project Diversity in Libraries. Both are
supported by various partners from countries such as Poland, the Netherlands®*®,
Denmark, and the European Commission itself. An older project example is
Vantaa City Library’s Languages Aloud (Kieletddinessd) »in which children and
youth with different native languages gather together for multi-cultural illustra-
tive and story sessions. In combined gatherings, youth have translated Finnish
storybooks into Kurdish and younger children have illustrated them.«’”

With libraries and their integration projects, book culture can become an
agent of social cohesion just as it is an agent for the construction of a national
culture. As such an agent, book culture is extremely valuable for the formation of
an open, tolerant and democratic society. With the help of libraries, their trained
personnel and their opportunity for discovering new worlds and languages and
socializing at the same time, book culture can offer an avenue of integration.
Without doubt, there are other integration projects that work well, too. As it is
society as a whole and not only those in need of integration profit from a well-
developed library infrastructure and well-stocked shelves and databases. The
promotion and maintenance of effective and comprehensive library networks has
to take precedence in cultural policy. Libraries have a social capital and it should
not go unused.

A part of the achievements of social cohesion is also the protection and
promotion of languages. Especially for small nations, the systematic acquisition
and collection of original works is a necessity. Kontiainen explains that in Fin-
land — with a mere five million native speakers — »the public library is the only
place where literature is systematically acquired, collected and kept for the use of
its citizens.«’*” While for private reading purposes the Finnish people tend to buy
original literature from other countries as well as Finnish fiction, it is the public
libraries that focus on the collection and provision of Finnish and Swedish litera-
ture.

327 Cf. Multicultural Center Prague. Available online http://www.mkc.cz/en/libraries-for-all.html,
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For all its importance, integration is not the primary objective of libraries.
Dorte Skot-Hansen aptly points this fact out in her article on the enhancement of
cultural diversity through library projects: »The real challenge will be to find a
balance which will not allow integration, social work and enlightenment to
smother the development of cultural and artistic diversity in the library space.«’*!

New Roles: Libraries as a Gateway for Equal Access to Information

In 1994, the first European library went online — in Finland, one of the most
technology-affine countries in Europe. Since 1994, a lot has changed. Today,
European libraries have developed their role from providing information in
books to providing an access to information within the classic printed media,
audio-visual media, databases and the internet in general. The International Fed-
eration of Library Associations and Institutions (IFLA) formulates the objective
of libraries as the following: »Human beings have a fundamental right to access
to expressions of knowledge, creative thought and intellectual activity.«** The
commitment to an intellectual freedom is a core responsibility for libraries; that
also means to guarantee and to facilitate access while respecting the privacy of
users at the same time. The IFLA further states: »Libraries shall ensure that the
selection and availability of library materials and services is governed by profes-
sional considerations and not by political, moral and religious views.«’**> The
IFLA informs librarians that if they feel there is a conflict of loyalty for them, the
user’s privacy and guaranteed access shall always take precedence.

While the public libraries in many Western European countries are expected
to serve as access points to the internet for those who cannot afford this access at
home, reality is more complex. If there is a public library in any given town in
Western Europe, it will probably provide internet access to its patrons. The quality
of access and the number of patrons who may be served are often limited however.
Additionally, the trend is to close many small town libraries due to budget cuts.

Today, it is the public libraries in other European countries that foster the
equality of access to information. For example, in Portugal®**, the Knowledge
Network in Public Libraries strives to make a fast internet access available to all
patrons. It »includes widespread free broadband access to the Internet in public
libraries, as well as a web portal with access to all the resources, technical infor-
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mation and catalogues of those libraries«.*** Bulgaria is supported in providing
its public libraries with access points by the project Glob@! Libraries Bulgaria.
The nationwide project is financed in part by the Bill & Melinda Gates Founda-
tion (with 15 million US-Dollar), a software donation from Microsoft Corp., and
contributions from central and local government agencies matching the dona-
tions. It is designed to »facilitate access to information, knowledge, communica-
tion, e-contents and community services through the public library network.«**°
The project will ensure a free internet use and necessary equipment for 900 pub-
lic libraries in Bulgaria. There are plans to mobilize funds for equipping an addi-
tional 700 libraries and »approximately 3,000 library workers from 1,600+ li-
braries will be trained in IT skills, provision of modern library services and li-
brary management.«**’

Once the public library networks in all European countries are equipped to
allow their patrons a broadband internet access and are able to afford an access to
other databases too, the public library may well function as a gateway to an equal
access to information for all citizens. »In any case the public library has retained
its image as an oasis of freedom«’*® and the library can provide its patrons an
access to knowledge and culture, thereby helping along the integration of these
into a democratic process. Karen Pettigrew puts it as the following: »In a world
characterized by the use of rapidly advancing technology, public libraries are
championing the rights of the individual to equitable public access to information
provided over the Internet.«’>’ In addition, libraries and their trained staff may
help to navigate the vast amount of information accessible. Hobohm describes
libraries as pearl-fishers who build ways to different sources of information and
function as a filter or screen for relevant information.**’

In order to justify their continued existence and to introduce the range of
services they are able to provide, libraries need to reach out to communities. Due
to recent budget cuts and the political intent to minimize a state involvement,
most public libraries are struggling to fulfill their classic role: providing a sensi-
ble selection of books and other media to their patrons. The following chapter
will focus on the current situation of public libraries all over Europe and present
Denmark and its model public library network as an example. For even in Den-
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mark, where communities are obliged by law to supply their inhabitants with a
public library, the situation has deteriorated.

Public Libraries throughout Europe

The European public libraries have experienced a diverse set of problems based
on economic difficulties, construction or administration reforms, and a decrease
in users. A few examples shall be introduced to present a kaleidoscopic picture
of the European public library systems and their current situation. While Latvia
is currently fulfilling its populace an old promise by ruining the state’s cultural
budget in building a new national library, there are other countries which have to
establish a national library yet. Among those is Slovenia, where the national
library project has been stopped in its infancy in 1999, due to political quarrels
and an exploding budget.**' Yet the Latvian example shows, how the establish-
ment of a national library can evoke emotions and a feeling of unification.

Public libraries are financed in most European Member states with a state
cultural budget. There are special allocations for national institutions and the
major scientific libraries. The local public libraries are mostly financed by indi-
vidual municipalities. One of the examples for this system is the Netherlands,
where public libraries are entirely within the financial responsibility of the mu-
nicipality. »Central government only supports libraries by funding an expertise
centre.«’* The expertise center organizes conferences and seminars, provides
library information services, such as the Netherlands Bibliography Weekly Out
Now, and offers assistance with issues of digitalization and preservation.’

In most European Member states the number of public libraries is decreas-
ing due to budget cuts or municipality reforms, but there are other states which
strive to develop their library infrastructure. With the Librarianship Act of 2001,
Slovenia formulated objectives based on an obligation to all municipalities to
provide a library access for their citizens. Municipalities may either obtain this
access by establishing their own library or by founding a branch on a contract
basis with the nearest library. If an independent library is established, it is re-
quired to provide a capacity for at least 10000 inhabitants. The act also aims to
regulate a stable funding with the help of the municipalities involved and to
establish a uniform system with a professional service. In addition to building a
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basic infrastructure, the national bibliographic service COBISS needs to be de-
veloped further.***

Closing branch libraries is a method that has been debated on in many states
that have experienced a decrease in usage. Visiting numbers of libraries have — in
accordance with overall reading trends — decreased during the last decade. How-
ever, trends show that this is not true for all member states. While there has been
a significant decrease in Slovakia®”, Spain, and Lithuania®*, the decrease has
only been slight in other states. On the contrary, the visitor numbers have mostly
remained steady over the last five years or have even shown a slight increase
such as in Austria, Hungary®*’, and Slovenia.**® There was no comprehensive
data available for Portugal, but Maria Joao Lima feels it is possible

to note an increase in the numbers of those that use libraries. This is undoubtedly
due to the dynamism generated by the National Public Library Network (RNBP) and
the Readership Promotion Program (integrated with the National Reading Plan in
2007).%%

Since the regular survey on library usage was suspended in 2004, there is no cur-
rent data to support this statement. However, the Portuguese Association of Librar-
ians, Archivists and Document Professionals (APBAD) have been struggling to
maintain this trend by countering the European directive that calls for a mandatory
payment of dues on the loan of works from public libraries. They argue that dues
would »undermine the vitality of public libraries in Portugal, which are struggling
with severe economic constraints in order to fulfill their social function.«**’
Economic constraints, either due to the economic crisis or new focal points
in cultural funding, are the main reason for problems within the European public
library systems. In search for an adequate funding for the libraries and their ac-
quisition budgets, new projects have been launched. Among them is the /n Aid
Of Libraries program of the National Book Center in Bulgaria. It was launched
in 2004 when it became evident that most of Bulgaria’s public libraries had not
purchased books the previous ten years due to the limited budget allocated by the
state. »The programme enables libraries to select books they would like to ac-
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quire, but covers only half the cost necessary for their purchase — the other half
they should source themselves.«**' Unfortunately, there was no data available on
the results of the program. It is to be expected that the sourcing of the required
other half of the funds — possibly through private and company sponsoring — had
met some difficulty.

The smaller nations and Eastern European states are no longer the only ones
experiencing difficulties in maintaining and properly equipping their public li-
braries. In a comparatively wealthy state like Germany, only one third of munic-
ipalities with up to 10,000 inhabitants provide their citizens with a public library.
Generally, there are public libraries in municipalities of more than 50,000 inhab-
itants; however, these have experienced the consequences of the budget cuts of
recent years. According to Spreckelsen, a quarter of these institutions may have
spent less than one euro per inhabitant on annual acquisition.”**

Denmark — A Model Library System?

The first state to come to mind when asked to name the best public library sys-
tem is usually Denmark. It is considered to be among the best equipped and best
organized. At first glance and also with a second, more scrutinizing look, the
Danish public library system seems exemplary, and even ideal. Danish legisla-
tion is similar to the legislation of Sweden, where »since the introduction of
general library legislation in January 1997, (Bibliotekslagen, Swedish Code of
Statutes 1996:1596) municipalities have been obliged by law to maintain a pub-
lic library and to refrain from levying any direct charge for its loans to members
of the public.«’> The principle of at least one public library in each of the 275
municipalities has been much admired. Since 2000, all Danish libraries are obli-
gated to enable the patrons’ access to the internet from within the library.**

The Danish government feels that libraries will play a crucial role in making
published information available in the future when electronic papers may replace
books and magazines. A conclusion to that effect was already drawn in 1994
with the publication of a report called Info-Society 2000; in consequence, the
government established that libraries should fulfill a central mediation function
to support a free access to information.’™> Legislative work was undertaken and,
in 2000, the Library Act was passed that created »the frames for the national
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strategy: the libraries are hybrids. [...] The national search and order facility,
bibliotek.dk, is the backbone of the hybrid library — and must continue to devel-
op.«’”® Tt included the obligation to offer an access to musical recordings, the
internet and digital multimedia.*’

While the loans, even interlibrary loans, are required to be free of charge, li-
braries may charge for special services »such as instruction, courses and other
learning activities, more extensive information searches and news surveillance.«**®

To ensure the best service for users, the libraries have cooperated in order to
create synergies. There is also a support program for librarians. Apart from the
general further education and special training in the new technologies there are
also study visits and the possibility to visit international conferences so to remain
up to date with current developments.’”

Duelund describes the public library system as the »jewel of Danish cultural
policy since the end of the absolutist monarchy in the 1848 constitution.«** How-
ever, the system is not without its problems. A definite decline in the visits to the
public libraries has been noted since 1984: »From 1983 to 2006, lending rates
dropped from 87.9 million to 48.6 million books. In the same period, budget for
book acquisitions were cut by nearly 40%.«’®' In 2000, the statistics of the Danish
Public Library Authority still maintain an average of 14 media units loaned per
inhabitant annually. However drastic the decline of the last two decades is for
Denmark, it still has one of the highest lending rates in Europe. The Danish cul-
tural habits survey of 2004 discovered that as much as 66 % of Danes had visited
a public library at least once the previous year. More encouraging: »Non-ethnic
Danes used public libraries more than ethnic Danes. Thus, 9% of ethnic Danes
used libraries almost every week, 20% of immigrants with a western background
were weekly users, while 37% of immigrants with a non-western background
used public libraries weekly.«*® It seems that the potential role as an integration
helper has been admirably fulfilled by the Danish libraries and their staff.

There are other problems apart from the decline in lending and visiting
rates. A reform of the municipalities has resulted in the close-down of 240 librar-
ies.*™ Budget cuts compel the remaining libraries to cooperate, on the purchase
of material to supplement each other for example. Cooperation is a necessity and
one of the strengths of the Danish library system.’** There are a number of pro-
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jects which could not be maintained by an individual library: the electronic ask-
a-librarian service, internet guides, virtual libraries, an author encyclopedia and,
last but not least, the special services provided for immigrants, which make the
Danish libraries so attractive for new Danish citizens.

New Roles for European Libraries

The overall objective for a public library strategy has to be to »integrate the li-
brary’s culture and information offers more closely into the everyday lives of pro-
fessional information users as well as citizens.«’® Concerted information politics
on which services are available to users represents an integral part of this strategy.
It is especially important now, since the internet has taken over the role as a first
consultant for all informational needs and »libraries exist as only one among many
distinct access points through which individuals might obtain CI [digital infor-
mation].«’*® How the public library can help to navigate and filter the relevant
information needs to be communicated in order to be retrieved by patrons.

There are challenges other than raising public awareness of the services of-
fered by libraries. One of the most challenging present and future battlefields is
the electronic media and copyright matters that are concerned with it.**” The
importance of copyright and electronic media has increased in importance since,
today, the collections and services of a library are no longer restricted to its phys-
ical space.’®®

The public library system is a vital institution for book culture. In order to
strengthen its infrastructure and its position within society, combined efforts are
needed. Three of the manifold tasks of the public library system have been pre-
sented in this chapter. All three are essential to book culture, but are even more
so essential to a functioning and healthy society. Social cohesion is based on
integration as much as understanding; both are fostered by a solid education.
Promoting each aspect is within the ability of a well-equipped and well-staffed
public library. However, the public library system in most European countries
struggle with budget cuts, closing branches and the legal implications of the
digital shift. Promoting the public library system has to be one of the priorities of
book politics and overall cultural politics.
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2.2.4.2 Independent and Non-Governmental Organizations

When the governments of Europe reduce their efforts to promote the book and
book culture, non-governmental organizations such as the German Stiftung Lesen
try to fill the void. Their commitment to books and literature may come from
different directions and be expressed in a variety of projects. These range from
financial support projects, such as publication aids, to public awareness cam-
paigns, such as the Reading Aloud Day (Vorlesetag)*®. Fortunately, these efforts
have become widespread and so diverse in range that it is impossible to provide a
detailed picture within the context of this study. One initiative shall be presented
to serve as an example.

The International Board on Books for Young People — IBBY

IBBY is an international network, which promotes an international understand-
ing with children’s books and a universal access to quality books. Its work is by
no means limited to Europe, on the contrary.

The International Board on Books for Young People was established and
registered as a non-profit organization in Zurich, Switzerland, in October 1953.
The founding congress held at the Swiss Federal Institute for Technology
(ETHZ) assembled famous participants such as the authors Erich Késtner and
Astrid Lindgren, illustrators Alois Carigiet and Hans Fischer, publishers Hans
Sauerldnder and Bettina Hiirlimann and the research specialist Richard Bam-
berger. They followed an idea presented to them by Jella Lepman, a journalist,
who had immigrated to London and was naturalized as a British citizen. She had
previously committed herself to the provision of books to children in post-war
Germany to foster an international understanding and peace. To Lepman, chil-
dren’s books with a high literary and artistic standard were essential to encourage
a child to become an enthusiastic, informed and critical reader. Her vision and
commitment led to the founding of the International Youth Library and, conse-
quently, the International Board on Books for Young People.’’® The profession-
alization of IBBY continued through the 1970s when it became evident that the
organization could no longer entirely rely on voluntary work. Only in 1974, a
permanent office in Basel was established, the IBBY Secretariat. Today, there
are seventy national sections.

369 The term is awkward to translate; on a nationwide basis book shops, schools, libraries as well as
other institutions cooperate in propagating parents’ reading to their children. Since studies have
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One of IBBY's most prominent projects is the International Children’s Book
Day, which has been organized since 1967. It is held on April 2", the birthday of
author Hans Christian Andersen and is celebrated as »to inspire a love of reading
and to call attention to children’s books.«*”" Themes are set; and renowned au-
thors and illustrators, from the IBBY National Section to sponsor the day of that
year, are asked to design a poster and create the motto of the day to be distribut-
ed. Events are held in all countries in cooperation with libraries or book shops.

To foster children’s books especially by supporting research effects in that
field, IBBY publishes the Journal of International Children’s Literature. There
are also other events such as workshops and the biennale congresses that aim for
professional exchange. IBBY awards the Jella Lepman Medal for a lasting contri-
bution to children’s literature and the Hans Christian Andersen Award, which is
given biennially to authors and illustrators for an outstanding work in children’s
literature. The first award for writing was received by Eleanor Farjeon in 1956;
the most recent receivers are Jiirg Schubiger (2008, Switzerland), David Almond
(2010, United Kingdom), and Maria Teresa Andruetto (2012, Argentina). Illustra-
tors who received the award in recent years were Roberto Innocenti (2008, Ita-
ly’”), Jutta Bauer (2010, Germany), and Petr Sis (2012, Czech Republic).

The members of IBBY view the book as a vehicle to promote understanding
and peace among young people — thereby working for a better future. Book cul-
ture is not among their first priorities, but its promotion is at the core of IBBY's
work.

2.2.4.3 The Literary Scene — Agents and Promoters of Book Culture

Apart from the presented initiative, there are countless other projects, programs
and institutions which promote book culture through their work. The literary
scene is created by the interaction of authors, publishers, critics and readers and
the media communicating about literature. Institutions such as literary houses
and other foundations are also a part of the literary scene. In recent years, literary
agents have increased their influence on the literary scene and the book mar-
ket.’”* Festivals and fairs serve as shop windows to the literary scene. As such,
they function as meeting places for the actors of the literary scene and, at the
same time, as nodes of generating a public awareness.
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Literature or book festivals as well as the regular book fairs are institutions
of book culture. As such, they allow an intimate encounter with both authors and
newly published books. They are supposed to quicken the appetite of potential
readers. Meeting one’s favorite author may be one of the arguments to visit a
fair; listening to readings of yet unknown books as well as the communal experi-
ence of books may be others.

Book festivals and fairs offer a meeting point, a space for discussing books
and book culture. When strolling over the great book fairs of the world, book
culture comes alive. It is surprising: each year, the book festivals and fairs pro-
claim new records in attendance. Was book culture not supposed to be on the
decline? On the contrary, institutions such as these community events make book
culture adaptable to the public.

Book Fairs as Shop Windows of the Literary Scene

Storytellers make their magic. Writers clear their throats. Tall tales and short stories
dance to the music. Booksellers adjust Babar’s pose [protagonist of a children’s
book] while costumed characters queue up for hugs. Publishers host literary treasure
hunts. Panelists debate the future of the printed word and people hold sausage sand-
wiches while munching on poetry. From highrise and from hinterland, they come:
pint-sized bookworms, unabashed bibliophiles, closet romantics, linguists and litera-
ti communing with books. They come to make a fuss. And in the midst of all the
rumpus is the unmistakable sound of a reader turning a page.”’*

Bernadine Clark’s lively description of book fairs may seem clichéd. Accurately
enough, however, she describes the emotion at the base of the entire rumpus:
book culture seems to be nowhere more alive than in the halls of a book fair.
There are thousands of visitors pushing through the aisles to get a look at their
favorite author and the newly published works.

There are different kinds of book fairs. Looking for Clark’s kind of book
fair in Bologna, visitors would feel lost, for example. The world’s biggest chil-
dren’s book fair is for professionals of the business only. The masses in Bologna
consist of publishers, booksellers, agents and authors.’”® Even though most book
fairs derive from this professional trade show background, many are now open to
the public at least part-time.

Book fairs are described as a boost for reading and book culture — a way to
take pride in celebrating the book and step outside the solitary experience of

374 Clark: Fanfare for Words, p. 7.

375 The admission to the Bologna Children’s Book Fair is restricted to professionals only. For
more information see: Book Fair Bologna. Available online http://www.bookfair.bolognafiere
.it/en/visitatori/, last retrieved May 30"2012.
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reading. These public displays of affection for books no longer fit the stereotype
since »static book displays and exhibitors hawking titles not only doesn’t begin
to describe the phenomenon [of book fairs], in some cases distorts it.«’"® Buying
and selling licenses at professional shows or selling books at the public shows
are not the major means of profit for participating publishers. Local, regional and
even a lot of national fairs — such as the Helsinki Book Fair — are fairs with a less
professional outfit, as they focus on the average reading population. These are
»tailored by local sponsors to meet local needs, such celebrations re one of the
most effective ways to promote reading and the idea that books make a differ-
ence — to individuals and society.«’”’

An increasing number of school book fairs are used by textbook and chil-
dren’s book publishers to target their customer audience directly. The UK pub-
lishing house Scholastic Ltd even offers whole book fair packages including tips
for running a fair for schools and teachers. To coerce teachers into holding such
a fair, Scholastic offers a reward for every book sold at the event.””® The objec-
tive, of course, is to provide teachers »with the very best books to sell to your
pupils to help them develop a life-long-love of reading.«’” Textbook publishers
have discovered the importance of a direct customer acquisition and retention.

The diversity of existing fairs reflects the appeal of books: fairs as such and,
consequently, their offerings take what Clark calls the »mixed salad approach«’™.
The juxtaposition of bestselling authors, high quality literature versus smaller
names and books versus events, such as cooking shows, is intended. Some of the
book fair organizers that Clark interviewed regard this juxtaposition as the charm
and chance of a book fair. And however crowded, the book fairs are able to reach
out to individuals thereby supporting the grassroots appeal of book culture.

As mentioned before, it is neither the rights trade nor the book sales that
make it worthwhile for publishers to participate in a book fair. Criticism has been
voiced, describing book fairs as »little more than fan occasions for best-selling
authors and lightweight titles, where >real¢ literature rarely sees the light of
day.«®®" Statements like this stand for the still present conviction that book cul-
ture is some form of an elitist culture. Book fairs as such, however, give evi-
dence of the opposite: Fairs do generate some worth for publishers and for book
culture in general. During fairs, synergies are created with newspapers running

376 Clark: Fanfare for Words, p. 8.

377 Cole, John Y. (1993): »Preface.« In: Clark, Bernadine. Fanfare for Words. Bookfairs and Book
Festivals in North America. Derby, PA: Diane Publishing, p. 5.

378 Scholastic Ltd. Available online http://bookfairs.scholastic.co.uk/, last retrieved May 5"2012.

379  What is a Scholastic Book Fair? In: Scholastic Ltd. Available online http://bookfairs.scholastic
.co.uk/what_is?nt=t, last retrieved May 5"2012.

380 Clark: Fanfare for Words, p. 12.

381 Clark: Fanfare for Words, p. 12.
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supplements, TV shows on site, interviews and documentaries. This additional
public awareness generates gigantic marketing possibilities with TV and radio
spots, leaflets, posters and free giveaways. Holger Ehling claims that at the
world’s largest and most famous book fair in Frankfurt »the media also make
their mark at the event, with more media professionals on hand than at either the
Olympic Games or the soccer World Cup.«**

In Germany, the book fairs in Frankfurt and Leipzig are the highlights in the
calendar of readers. Extensive newspaper inserts, radio shows and television
coverage carry literature to the majority of the population. The annual presenta-
tion of the renowned Peace Prize of the German Book Trade (Friedenspreis des
Deutschen Buchhandels’) is one of the institutions of German book culture that
honors traditions but also establishes new trends. The opportunity to present
book culture as positive is invaluable.

Literature Festivals — Meeting Places with Potential

Literature festivals are complementary to book fairs in the literary marketing mix
and, as such, in the marketing of book culture. Sometimes it is difficult to differ-
entiate between the two, as book fairs have increasingly developed an encom-
passing program of signings, readings and other events. At least the festivals on
the other hand tend to offer the books of participating authors for viewing and
buying. Certainly, large professional book fairs are different from festivals just,
as they are different from fairs intended for the public only — the latter two, how-
ever, have developed into a similar direction while at the same time differentiat-
ing themselves into specialized events which focus on certain topics.

Organizers of both festivals and fairs hope for an economic boost and claim
to have opened new ways for authors and books to find readers. Festivals are
advertised as being able to offer literature that is set in a modern context and as
able to blur the lines between solitary reading, entertainment, education and
social interaction. The classic public reading has experienced a transition into an
event, a festival. An individual writer with his work has been substituted by a
flurry of readings, signings and performances. Sometimes the line between book,
content, reality and fantasy starts to blur as well, for example with cosplayers —
people dressing up in the costumes of the favorite manga character. This group
represents one extreme of the shared reading experience.

382 Ehling, Holger (2011): Frankfurt — The mother of all book fairs. In: dw.de Available online
http://www.dw.de/dw/article/0,,15449502,00.html, last retrieved May 5"2012.

383 A comprehensive overview on the influence of the Peace Prize has been published by Stephan
Fissel (Ed.) (2009): Widerreden: 60 Jahre Friedenspreis des Deutschen Buchhandels. Frank-
furt am Main: Marketing- und Verl.-Service des Buchhandels. In addition, the Bérsenblatt, also
published by Marketing- und Verl.-Service des Buchhandels, annually features a special insert
on the prize.
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According to Thomas Wegmann, the oldest form of a public reading may be
found in the liturgical tradition of the catholic mass.** He acknowledges, how-
ever, that the liturgical reading does not fulfill the same function as the modern
concept of a reading: in a liturgical context, there is no author attendant to pre-
sent his or her text, neither is the text new for the audience. Instead, Wegman
identifies that to be a part of the audience as the most important aspect.’® Cer-
tainly, the liturgical reading is a long standing ritual. The public reading or, more
appropriate, the declamation of a text can be traced to the classical Antiquity.
While the issue is in debate, there is a widely acknowledged standard view that
literature of ancient Greece and Rome was meant to be declaimed and listened to
instead of being read in silence.”®

Wegmann regards the origins of the reading festival as having derived more
in the tradition of markets and fairs than in church rituals. He compares the festi-
vals with its fixed location and time to a market and the ideal visitor of such a
festival to the market visitor: similar to a kid on a fair, dazzled by the display of
sweets and treats and the carousel rides. Literature festivals, in his opinion, serve
the same purpose by confronting the visitor with the diversity of literature leav-
ing him dazzled and with only a vague memory of the texts he has listened to; an

Andsthetikum gegeniiber einer boomenden Literatur, an der Besucher von Literatur-
festivals in kleinen Dosen partizipieren konnen, ohne selbst simtliche saisonale Ho-
hepunkte lesen zu miissen, von denen die meisten in der nichsten Saison doch wie-
der vergessen sind. Das Literaturfestival ist somit ein kultiviertes Autodafé einer an
Literatur interessierten und gleichzeitig von Literatur iiberlasteten Gesellschaft.**’

The dazzling characteristics of a literature festival become evident in one of the
most famous and biggest festivals in Europe: the Edinburgh International Book
Festival. Each year, more than 750 events take place within a time span of two
weeks. Readers are given the opportunity to meet writers, illustrators and other
participants of the creation of books. The book festival is complemented by a
number of parallel festivals of film, music and arts, thereby, increasing the mar-
ket atmosphere for the more than 200,000 visitors.*®

384 More information on the book in a religious context was presented in chapter 2.2.3.

385 Cf. Wegmann: Zwischen Gottesdienst und Rummelplatz.

386 Gavrilov, A.K. (1997): »Techniques of Reading in Classical Antiquity.« In: The Classical
Quarterly. New Series, Vol. 47, No. 1, pp. 56-73. Available online: http://www.jstor.org/stable
/639597, last retrieved May 7" 2012. Here: p. 56.

387 Wegmann: Zwischen Gottesdienst und Rummelplatz.

388 Sutton, Frances (27" August 2012): Edinburgh International Book Festival Reports an Excep-
tionally Successful Year. Press Release by the Edinburgh International Book Festival. Availa-
ble online: http://www.edbookfest.co.uk/uploads/pressreleases/2012/Edinburgh _International
Book_Festival Reports_Exceptionally Successful Year.pdf, last retrieved September 9"2012.
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A second function of the literature festival is its volatility, which stands in a
stark contrast to the proclaimed timelessness of literature and the book. The
ensuing tension especially exists in the immediacy of presentation, which allows
a more direct connection with modern culture than the pursuit of values that is
attested to literature.®® This immediacy also creates the success of literature
festivals and readings in general: visitors should feel as if they are missing out on
something if they do not participate. The example of the Edinburgh International
Book Festival proves the point: no visitor is able to attend all of the 750 events
during the 17 days of the festival. A selection needs to be made, thereby height-
ening the sense of missing out and creating the wish to return in the following
year. The concept is developed, for example, with regards to a trend of even
more spectacular and extraordinary settings that are loudly announced when the
event is marketed. Within the context of festivals, readings are held at places
which are not ordinarily associated with literature. Circuses, zoos, hairdressers,
or the tram are examples of such settings.**

As part of the literary marketing mix, book festivals [...] offer publishers the oppor-
tunity to promote their authors and sell their products. Such locations also provide
physical and sociological spaces in which readers encounter writers and literature, and
become book consumers. Book festivals/towns have clear links to regional economies,
and are heavily used in the promotion of tourist destinations [...]. As part of this pro-
cess, concepts of cultural identity®®' are forged and commodified, conjoining literature
to cultural heritage, the creative industries and political ideology.*”

Contrary to this assessment of literary festivals, critics proclaim festivals are
often only seen as a means to boost a city’s image by proclaiming it to be a book
town or literature city. According to Bernadette Quinn, it is the social dimension
of festivals that should be emphasized: they celebrate diversity and art, while at

389 Cf. Kohl, Katrin (2007): »Festival, Performance, Wettstreit: deutsche Gegenwartsliteratur als
Ereignis.« In: Saul, Nicholas; Schmidt, Ricarda (Eds.): Literarische Wertung und Kanonbil-
dung. Wiirzburg: Konigshausen & Neumann GmbH, pp. 173-190. Here: p. 184.

390 Cf. Wegmann: Zwischen Gottesdienst und Rummelplatz.

391 The link between books and the formation of a cultural identity will be presented in chapter
2.3.1.

392 Project on Literature Festivals and their impact, the focus is on the mother of all literature
festivals in Scotland and other British and Scottish festivals. The objectives are to »analyze the
physical and sociological spaces in which audiences and consumers encounter literature, books
and authors; assess the contribution and impact of book festivals/towns to/on regional and na-
tional economies, specifically in terms of tourism and retail; interrogate the commodification
of literature and narratives of cultural and political identity enacted by book festivals/towns;«
Available online http://www.bookcultures.stir.ac.uk/sample-page/, last retrieved May 5"2012.
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the same time animating communities and improving the quality of life.*”> The
different assessments agree on the focus that literature festivals provide, whatev-
er the outcome in real sales may be: a festival provides a focus for the attention
of an audience, the press and potential sponsors.

For book culture, a literature festival functions as a public manifestation, a
public commitment to books, literature and culture with benefits for all interested
parties. As for book fairs, literature festivals allow a public display the reader,
thereby accommodating the desire for publicizing one’s tastes and actions. For
authors, on the other hand, the festival as well as the fair allow an encounter with
his or her readers and the development of the public’s knowledge of the author’s
work — only if the author is adept at cultivating his image. Book culture in gen-
eral profits from the synergies that can be created: a raised public awareness and
a focus of the media. As a consequence, the development of diversity is fostered
by specialization and the new festivals that have begun to appear due to the suc-
cess of others.

As the discussion on an absolute definition of book culture is moot, a valid
point has to be awarded to Ilczuk’s statement: »In reality, the problem is not the
definition of culture, but the scope of state responsibilities for culture [...]J«***
While his statement was supposed to be applied to culture in general, it may be
applied to book culture, too. One of the most important points in the discussion
on book culture is the question whether it is to be supported and promoted by the
state. In consequence, it has to be determined how such a promotion might be
justified or whether there is support for such an intervention within the society of
a given nation. Political intent is not the determining factor of book culture. As
important as state support can be for the development for book culture, the socie-
tal environment and the attitude towards book culture are the crucial points in
determining book promotion. In order to judge this topic, a more in-depth under-
standing of the role of the book in our society is needed.

2.3 Why We Need Book Culture — The Role of Book Culture in Society

»Buchkultur und die damit verbundene Wahrnehmungs-, Denk-, Priasentations-
und Verstindigungsprozesse konnen die Informationsgesellschaft nicht addquat
beschreiben, prigen aber unsere Gesellschaft seit der Frithen Neuzeit.«’” Ac-

393 Cf. Quinn, Bernadette (2005): »Arts Festivals and the City.« In: Urban Studies, Vol. 42 No. 5—
6, pp. 927-943.

394 Ilczuk, Dorota et al. (2010): Country Profile Poland. Ed. by Council of Europe. Brussels
[Compendium — Cultural Politics and Trends in Europe]. Available online http://www.cultural
policies.net, last retrieved June 8"2011. Here: p. 6.

395  Giesecke: Von den Mythen der Buchkultur, p. 19.
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cording to Giesecke, our society has been influenced by book culture ever since
the Early Modern Period. Yet he criticizes the retaining of outmoded values and
traditional objectives as impeding the transition into a new system dominated by
the new, digital media.””® He is contradicted by Cristina Mussinelli who fears
wthe risk of a general impoverishment in the use of technologies, which will
become a pure instrument and not a possible medium to enrich our life as well as
stimulus for creativity and innovation in all areas of social life, public and private
life«®®” — if we lose the abilities taught by the book and its usage.

These two statements reflect the positions in the ongoing debate on the book.
The arguments on both sides have become highly emotional. An impartial collec-
tion seems almost impossible, because the debate has become charged ideologi-
cally. Those already proclaiming the end of book culture are offset by Miha Ko-
vaé. He identifies the main asset that distinguishes the book from the new media:
the book is free of advertisement.””® He considers the low production costs of a
book (due to digital printing) to be a real chance for the book as a medium of
entertainment— especially when compared with movies. The common denomina-
tor, which has to be found in order to make an entertainment product profitable
and able to attract a mass audience, does not have to be as small for a book as for
a movie. Kova¢ concludes: »The abundance of books clearly indicates that book
audiences — with the exception of readers of bestsellers — differ from mass media
audiences.«’” Kovaé&’s declaration that a book audience differs from a mass audi-
ence, only with the exception of the readers of bestsellers, is mirrored in the de-
velopments of the market. The trend in all the European book markets has been
pointing towards a more internationally marketable bestseller that, by definition,
needs the lowest common denominator in order to be successful.

Duguid adds that a claim to a supersession — either of the book by the e-book
reader or the e-book reader by the multitalented pad or tablets — are no more than a
»marketing ploy«.*” The rapid evolution of technology is reality; and the superses-
sion of formats, memory capacity and computing power cumulates into one fact:
we always have to buy a new device. And all older formats, gadgets etc. have im-
mediately become worthless in terms of prestige if not of usability.

That the book is a commercial-free respite in the advertising infested world
of online information is indisputable. Other characteristics that claim the book to
be essential to our society are harder to corroborate. For example, Kovac re-

396 Ibid, p. 40.

397 Mussinelli, Cristina (2009): »Digital Generation: Overview of Cultural and Entertainment Content
Usage in Italy.« In: Publishing Research Quarterly (25), pp. 94-100. Available online http:/
www.springerlink.com/content/k451460377n21748/, last retrieved January 7"2011. Here: p. 100.

398 Kovac: Never Mind the Web, p. 131.

399 Ibid, p. 131.

400 Duguid: Material Matters, p. 68.
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counts Stephen King’s first attempt at publishing one of his books on the internet
only. During the 1990s, the experiment did not prove as successful as King had
expected. Kovac sees the reason for the failure

[...] in trying to do away with the communication circuit of the book, King signifi-
cantly reduced the sales potential of his book because along the way he reduced the
number of sales channels and eliminated all those gate-keeping mechanisms that
help his book to navigate successfully through a large sea of other titles and find
their way to the readers.*"!

Meanwhile, the role of the classic gate-keeping mechanisms of the book market
has been diminished. In today’s reality, Stephen King’s book would probably
realize all its sales potential due to promotional help either by Amazon or simply
by his reputation. Although, the dread of e-book-publishers remains: the copying
pirate, who would probably make the book available for free within hours of its
first release.

Another statement difficult to corroborate is the claim that books are para-
mount to diversity, the freedom of expression and indispensable for public and
political debate. Contributions such as these are hard to substantiate and are
incomparable neither for an individual state nor for a group of nations. Natascha
Just defines these as the boundaries of the media-economic analysis.*”* The con-
tribution of books to a public debate may not be quantifiable in statistics, but
there are means to trace the effects of a specific book. There are more than a few
examples of those books which still have an impact today — either as the initia-
tors of a debate®; as the distilled essence of a debate or as being responsible for
the feelings of a whole segment of society; or as fueling a recent debate with
more information. In the case of Stéphane Hessel’s essay Indignez-vous!, the
book sold more than a million copies within the first six months. Hessel’s essay
on the endangered values of civilization stroke a chord within highly fragmented
protest movements such as Occupy Wall Street and in regular citizens who felt
threatened by the economic crisis and political decisions that are well beyond
their grasp. The pamphlet distilled the feelings of a scattered movement, thereby

401 Kovac: Never Mind the Web, p. 51.

402 Cf. Just, Natascha; Latzer, Michael (2009): »Okonomische Theorien der Medien.« In: Stefan
Weber (Ed.): Theorien der Medien. Von der Kulturkritik bis zum Konstruktivismus. 2™ edition.
Konstanz: UVK Verl.-Ges., pp. 81-107. Here: p. 97.

403 The function of the book as a medium of debate was a central topic of a conference held by the
Institute for Book Studies at the University of Mainz in 2008. More information on talks and the
discussion are available online: http:/freunde.buchwissenschaft.uni-mainz.de/aktuellesfreunde/
detail/datum/2008/01/25/xiii-mainzer-kolloquium-das-buch-als-debattenmedium.html, last re-
trieved May 30"2012.
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broadening the debate by taking it from the internet and the streets to the realm
of a cultural debate.

Other books have a similar effect, however; a book that can start a debate
has become rare. Books have rather the potential to provide the reader either with
concise background information for one side of an argument or they serve as a
platform for the opinion of a single actor in the debate.

The information society which determines our reality at the moment is
knowledge-based. Knowledge creates wealth and competitiveness. Miha Kovac
has identified the book as a motor of this competitiveness and innovation. He
concluded in his analysis Never Mind the Web that reading and book usage are
more prevalent in a competitive environment. He interprets his findings as the
evidence a still important role of the book in the dissemination of information
and in the generation of knowledge.*™ Generating knowledge from the infor-
mation provided is the key to innovation and progress. Umberto Eco adds that
»books will remain indispensable not only for literature, but for any circum-
stance in which one needs to read carefully, not only to receive information but
also to speculate and to reflect about it.«*”” Eco’s and Kova¢’s point of view is
shared by the Iltalian Publishers Association who is delighted to pronounce a rise
in book sales especially during a time of economic and political difficulty:

It must be noted that books — especially in a picture of greater economic difficulty —
are often a good alternative as a gift. Moreover, in a social context (domestic and in-
ternational) marked by uncertainty, books represent a response to a demand for
knowledge and more in-depth investigation into the news, events, and issues pro-
posed by the daily press or television.*®

Nunberg agrees with this assessment and adds that the reading experience on the
internet especially of informational genres can never be the same as one has to
attend to the participants of the production of the text to judge its reliability.*"’
Both statements are illustrated by the developments in the Italian book market.
During Silvio Berlusconi’s reign as prime minister, small publishers achieved a
standing in the market through investigative books, although or because Ber-
lusconi controlled national television, newspapers and the biggest publishing
houses. Media pluralism, and the pluralism of opinions necessary for the func-
tioning of a democratic society, were maintained by books.

404 Kovac: Never Mind the Web, p. 93.

405 Eco: Afterword, p. 300.

406 Associazione Italiana Editori (Ed.) (2005): The Italian Book Market. Report 2005. AIE. Available
online http://www.mcu.es/libro/docs/MC/CD/Italian_ Book Market 2005.pdf, last retrieved June
23"2010. Here: p. 30.

407 Nunberg: Farewell to the Information Age, p. 127f.
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The opinions presented above all agree that the book is still needed to ac-
quire an in-depth knowledge and to understand of complex issues. The values of
authority, the veracity attributed to the book and the structured — that is linear —
form of presenting information may account for this assessment. For digital im-
migrants, these values and the linear structure represent a familiarity and, there-
fore, an environment that facilitates learning. Digital natives, however, do not
rely on the linear structure of information presentation. They are not as suscepti-
ble for the partly idealistic images conveyed of the book. Hence, it stands to
reason that the position currently taken by scholars will change with the next
generation. Publishing in the sciences has already migrated to the internet. In-
formation is still presented in articles that are orientated along a linear structure
and a classic argumentation line. But the new possibilities of cross-referencing
and linking to other information sources have been adopted and may improve the
reading and learning experience. Using the book to effectively learn and dissem-
inate trusted information may soon become a characteristic of an anachronistic
generation.

2.3.1 Contribution to National Culture

Whereas knowledge dissemination, scholarly discourse and authorized infor-
mation distribution soon may no longer rely on the book as the primary medium,
there is one aspect of book culture that remains in focus: In European history, the
states, their national identities and their development were linked with the book
in varying degrees of intensity.*”® Miha Kova¢ places the book at the center of
the development of concepts like a »national community, democracy, tolerance
and pluralism.«**” He claims that the prophesied death of the printed book due to
the digital change »could only happen if national, cultural and political identities
and social institutions as we know them today go through significant modifica-
tions.«*' This role of the book, in fact,is one of the pillars of cultural policy that
all European Member states agree upon. The argument is used as a justification
of state intervention within the book market either by the regulation of competi-
tion or by other means of promotion.

»Newspapers, books, and, to a lesser degree, magazines, are considered as
core media serving the freedom of expression and the democratic — and cultural —
exchange of information, ideas, and views in an open society.«*'' The exchange of

408 Giesecke: Die Mythen der Buchkultur, p. 227.

409 Kovac: Never Mind the Web, p. 38.

410 Ibid, p. 38.

411 Turku School of Economics et al.: Publishing Market Watch. Final Report, p. 116.
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information and opinion as well as a public discourse on planned reforms or eco-
nomic crises, they all play an essential part for any society to function. This infor-
mation exchange is even more important for current information societies, as these
depend on the availability, access to and discussion about information to generate
the knowledge on which their economies are based.

Furthermore, the book is essential to these nations, as it is one of the keepers
of national identity and culture — in addition to contributing to a national pres-
tige.*'? Literature and famous authors are used when marketing a nation’s image
in order to create an appeal for tourists as well as for its own people. Without
books, there is no memory of history, no tradition of cultural values, no systemat-
ic processing of the present and no in-depth communication on the future. The
Swiss book lobby organization summarizes: without books, there is no conscious-
ness of society as a whole.*"> Bshme assesses reading and the encyclopedic stor-
age of knowledge (as in libraries) to be, in addition to critical thinking and conse-
quentially the ability to analyze, the pillars which continue to sustain the hope of
democratizing society and a relativizing socio-cultural differences in education.*'*
Less emotional and more scientific is the evaluation by Gabrielle Hogan-Brun:
She argues that the availability of and adequate access to mass media — printed as
electronic — is a significant factor for the support of language and culture of ethnic
communities.*"” In this statement, she includes printed as well as electronic media
and, thereby, anticipates a trend in Europe: while McLuhan’s global village is
becoming reality for more and more people, regional and local identities take on a
new importance in establishing an individual’s identity.

Locality and national identity have become focal points in a more and more
globalized world where national boundaries are less important than they used to
be, especially in the context of economy and, to a certain degree, in politics. In
order to create and construct an identity for the individual, but also on a societal
level, national culture has become increasingly important. A defined or, at least,
describable common national identity and culture are essential for the integration
of people from other cultural or societal backgrounds and, therefore, for the na-
tional social cohesion. European Member states have become aware of that.
Cultural policy, with a regard to books but also to other aspects, has been imple-
mented on the political agenda of all states. That is especially evident in the
Eastern European states, who struggle to establish an independent national iden-

412 Cf. Canoy et al.: The Economics of Books, p. 11

413 Cf. Buchlobby Schweiz (Ed.) (2008): Verlagsforderung fiir die Schweiz. Stand: Januar 2008.
Ziirich: Buchlobby Schweiz. Available online http://www.buchlobby.ch/pdf/Verlagsfoerderung
_Konzept_2008-01-13.pdf, last retrieved January 7" 2011. Here: p. 4.

414 Cf. Bohme: Schule am Ende der Buchkultur, p. 67.

415 Cf. Hogan-Brun; Ramoniené: Emerging Language and Education Policies in Lithuania, p. 40.
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tity at the same time as adapting to the demands and regulations of being a
Member State of the European Union. Poland, for example, has relied on the film
industry by supporting script writing, production and distribution, thereby creat-
ing new conditions for funding. With the ascension of Waldemar Dabrowski as
minister of culture in 2002, the focus broadened. In her overview on cultural
policy in Poland, Dorota Ilczuk mentions »promoting books and reading espe-
cially among children; emphasizing the role of reading in the cultural formation
of society; supporting cultural periodicals and literature [...]; highlighting the
mission of the public media and its contribution to national culture [...].«*'®

Even though culture is identified as an important aspect of national identity,
it is, at the same time, an important aspect of the economy, too. Cultural life is a
part of an economic process and cultural autonomy is an expensive affair accord-
ing to Friedrich Krotz.*'” Yet investing into the cultural economy does have
some advantages. The Media Group from the Turku School of Economics in
Finland identifies creativity as being at the basis of this potential:

Paradoxically, whereas creativity constitutes a response to some of the economic
challenges raised by globalisation, it requires initiative and organisation at a local
level. To put it another way, creativity is both global and local — hence the term
»glocality«. This feature of localisation is a positive aspect of creativity; not only
does creativity nurture economic competitiveness but it helps to retain talent (and
corresponding jobs) locally.*'®

While the film industry, as in the case of Poland, has been the sector of the cul-
tural industries receiving the major part of public funding throughout the last
years, the publishing industry is the biggest sector of the European cultural in-
dustries.*"” Even in countries where the book industry is not as large or as well
established and connected as in the United Kingdom or Germany its relevance is
recognized: »The book industry may not be large but a free, vibrant and com-
mercially healthy book sector is not only one of the best guarantees of written
national cultural identity, it is essential for a nation committed to social, political
and economic reform.«*** David Kingham’s arguments are only one justification
of state intervention within the book industry. The Swiss organization Buchlobby

416 Ilczuk et al.: Country Profile Poland, p. 3.

417 Cf. Krotz, Friedrich (2006): »Konnektivitit der Medien: Konzepte, Bedingungen und Konsequen-
zen.« In: Andreas Hepp et al. (Eds.): Konnektivitit, Netzwerk und Fluss. Konzepte gegenwdrtiger
Medien-, Kommunikations- und Kulturtheorie. Wiesbaden: VS Verlag fiir Sozialwissenschaften |
GWYV Fachverlage GmbH Wiesbaden (Springer-11776 /Dig. Serial]), pp. 21-41. Here: p. 37.

418 KEA European Affairs et al.: The Economy of Culture in Europe, p. 38.

419  For detailed facts and figures of the cultural industries in Europe, Cf. eurostat: Cultural Statistics.

420 Kingham: Bulgaria.
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calls for the support of publishing houses, calling it an integral part of book pro-
motion. And book promotion is justified by the specific attributes of the different
book groups: non-fiction books present a topic so accurately and in much detail
which other media, such as television, are not able to achieve; literary books are
the embodiment of the cultural accomplishment of the author; children’s books
and books for the youth represent steps in creating a personality.*'

The arguments presented by the Buchlobby represent an idealized view of
the attributes and achievements of the book. Their view is expected, since it is
expressed by a lobby organization. What was to be established was the contribu-
tion of the book to the construction of national identity and culture. The book’s
role in the construction is substantial; even though it may diminish or develop
differently during the upcoming years. Hence, book promotion cannot be regard-
ed as an established system and remain unchanged for the next decades. Any
book promotion scheme that is justified by the contribution of books to a nation-
al culture has to be subjected to a regular review and to the adjustment of promo-
tion according to the current situation and contribution of books and literature for
a national culture.

2.3.2 Other Perceived Assets of the Book

There are several assets claimed to be lost once the book has been substituted
completely. Wulf D. von Lucius argues that the direct interaction of the author
and the reader/user, possible on the internet, is no more than a utopic assumption
of web enthusiasts. With the loss of the editor and other instances of publishing
and book selling, there will be no quality assurance, no consistency checks, no
accumulation of metadata and no long term availability.*”> Miha Kova¢ lists
other aspects of book culture he feels would be lost:

clarity and transparency of intellectual debates; responsibility for the public word;
culture/market dichotomy in the character of the book that [...] formed the backbone
of the gatekeeping role of publishers, booksellers and librarians; and a standardized
framework for discussion.*?

421 Cf. Buchlobby Schweiz: Verlagsforderung fiir die Schweiz, p. 4.

422 Cf. von Lucius, Wulf D. von (2008): »Bericht eines Verlegers aus der Gutenberg-Galaxis.« In:
Werner Wunderlich, Beat Schmid (Eds.): Die Zukunft der Gutenberg-Galaxis. Tendenzen und
Perspektiven des Buches. 1% edition. Bern: Haupt [Facetten der Medienkultur, Band 7],
pp. 119-129. Here: p. 124.

423 Kovaé: Never Mind the Web, p. 168f.
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The expected loss of authority is both attributed to the integral anonymity of the
internet as well as to the constant changeability of texts, which thereby lose the
ability to be critically received. That, however, is not necessarily a fixed conse-
quence of the digital revolution. In accepting the rules of the internet and not
trying to change them essentially, new forms of authority may develop. New
forms of criticism have already developed. While forums and newsgroups have
come into disrepute for irrelevant discussions and caustic manners, websites like
Wikipedia ideally depict the discussion and criticism on a subject that only hap-
pens in the background (i.e. invisible within the article), while at the same time
presenting an article to the average user. Wikipedia’s model is not perfect, but it
represents a way of taking a public discourse on the internet, even if new rules
have to be established. And it is hard for some to forgo the familiar terrain of
articles and monographs and their presumed structure. These specific characteris-
tics of the book — authority, structure, and the medium of a public (and civilized)
debate —are usually listed when promoting and protecting the book. Von Lucius
adds that the book should not mimic characteristics of the internet but rather
should emphasize its own uniqueness.*** Here, Lucius and Kovag both agree on
the subject, as Kovac states: »But until then, if it were not for the printed book,
the Internet civilisation would simply have to invent it. At least for those rare
occasions on which it wished to say something serious.«**’

In addition to authority, veracity, and structure, Margit Bock names indi-
viduality and flexibility as two of the assets that make the book indispensable.**®
According to her, the great diversity of titles allows individual choices. Marc
Baruch and Richard Jean relate this statement by declaring that the book distin-
guishes itself »by the wide variety of forms, as testified by the considerable
number of titles published in most European countries.«*’ These arguments,
however, are grounded on the assumption that there is a great diversity of titles,
thus ignoring the potential of the internet to individualizing titles even more. For
example, personalization can be achieved by the use of vanity publishing or
companies that offer to substitute character names for the ones chosen by the
customer.” A diversity threatened by concentration and internationalization is
one of the major problems of the book market.

424 Cf. von Lucius: Bericht eines Verlegers aus der Gutenberg-Galaxis, p. 129.

425 Kovac: Never Mind the Web, p. 169.

426 Cf. Bock, Margit (1999): »Leselust — Lesefrust. Die neuesten Untersuchungen zum Thema
Lesen.« In: Tobias Hierl (Ed.): Gutenbergs Zukunft. Buch und Lesen im 21. Jahrhundert.
Wien: Buchkultur, pp. 48-55. Here: p. 53.

427 Baruch; Richard: The Book Sector and the State, p. 1.

428 A vanity press is a publishing house which is paid by authors themselves to publish their
works. Vanity publishers are, for example the American Biographical Institute and Xlibris. Ti-
tles published with such houses do not aim at making a profit but have to be regarded as more
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The second aspect of the reception being flexible does certainly hold true for
paperback books, which can easily be transported, and it is also for the e-book.
Baruch and Jean add that the book has a universal nature: »its ability to reflect a
municipality of opinions, attitudes and expressions and therefore its capacity to
become a fundamental vehicle for the promotion of cultural diversity.«**

Giesecke disagrees to declare the book as the only reliable medium in dis-
course. He regards the book as a standardized and logical form of perceiving and
experiencing information, a form that can easily be substituted by technology.***
There are aspects, however, that contradict Giesecke’s forecast and speak for a
survival of book culture. Reading books has, as discussed before, become a form
of distinction. Peter Burke quotes Pierre Bourdieu on this: with a distinctive
habit of through consummation, individuals try to distinguish themselves from
other persons, groups or social classes.*’

While the act of reading functions as a classifier of a certain social group,
book culture may function as a distinguishing marker on a national or regional
level. Andreas Hepp describes modern media cultures as focused on territory,
even though the territory does not necessarily represent actual yhome territory< in
the sense of real space.”” Instead, a territory becomes a disembodied entity that
may include home and other places as well as other aspects of interest that have
become incorporated within a constructed concept. According to Hepp, book
culture may either survive as a strongly territorialized, national media culture, or
it may develop into a trans-local media culture, which centers on common as-
pects. A possible example would be book culture centering on a specific asset of
the book or on a specific type of book. Media cultures like these already exist,
those who focus on collecting books for example.

As has been argued before, the act reading and the book are supposed to
convey an elemental media competence by demanding critical thought and an
active analysis of the information of a text. If there is no alternative established
to teach media competence, »we will face the risk of a general impoverishment
in the use of technologies, which will become a pure instrument and not a possi-
ble medium to enrich our life as well as stimulus for creativity and innovation in
all areas of social life, public and private life.«*”> Musselini also concludes from

of an indulgence or a hobby — even though authors may feel differently. Companies such as
The Book Company offer services from customizing books such as individual covers or the in-
sertion of promo pages (http://www.thebookco.com/customizing.cfm). Personalnovel allows
for choosing customized character names (http://www.personalnovel.de/romane/).
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her own studies of Italian media habits that people who read regularly have a
more profound understanding of culture and the media. She continues:

If it is true that the people with more cultural knowledge are the ones which make a
better, creative, conscious and more advanced use of the technologies, then it is nec-
essary to trigger a virtuous circle, in which families, schools, universities and in all
the places where training is provided, need to promote a correct and integrated use
of the technologies.**

She especially refers here to the concept of a conscious and successful interac-
tion with the internet and its possibilities.

The objective, therefore, may not only be to promote the act of reading and
books but rather to promote a conscious and critical approach to any media and its
content, allowing users to weigh authority, veracity and information content them-
selves without favoring one medium. However, book reading is not simply a cul-
tural technique. Geoffrey Nunberg argues: »Social practice has turned the physical
properties of the book — its bulk, its palpable inscription in space, its materially
discrete pagination, its covers — into both interpretive and social resources. In fact,
[...] the book may have a long life left in it.«*> And Miha Kova¢ adds that people
have produced and traded information and new ideas in the format of a book for a
long time. He claims that these practices have developed into traditions and, there-
fore, have become deeply embedded in the different cultural patterns. In conse-
quence, the book is a part of the different identities of European nations.***

In regard of these statements, Ursula Rautenberg concludes: »Es steht aber
auBler Frage, dass es der Buchbranche wie kaum einem anderen Wirtschaftszweig
bisher gelungen ist, im &ffentlichen BewuBtsein und medial prisent zu sein.«*’ At
least for the German book industry where events such as the Frankfurt Book Fair
generate a large public awareness, her statement can be acknowledged to be valid.
In other countries the situation is rather different. The book industry cannot gener-
ate as much public attention due to the lack of funds and other reasons.

The question still remains whether the book is really essential for our cul-
ture and necessary to comprehending and working responsibly with all types of
media. If this is so, book politics need to counter the developments that are cur-
rently challenging book culture. The objectives of book politics, therefore,
should entail the promotion of reading, the promotion of books (literature and
especially a great diversity of titles) and an extensive network of booksellers, as

434 Ibid, p. 100.

435 Nunberg: Introduction, p. 15.

436 Kovac: Never Mind the Web, p. 55.

437 Rautenberg: Das Buch in der Alltagskultur, p. 490.
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is necessary for the promotion of book culture in some countries.**® What has to
be kept in mind, while discussing what is essential for the promotion of the book,
is the fact that the status quo of book culture is not only essentially influenced by
a historical tradition but also by current social factors. These factors affect the
real and potential size of book markets and, thereby, determine which environ-
ments can be book-friendly. Miha Kova¢ identifies these social factors as »the
level of education of a population and the effectiveness of educational systems,
competiveness and the role of other media.«**’ Since Kova¢ has identified book
reading as being an essential determining factor for competiveness, a competitive
nation has to be book friendly in order to keep its position within the world trade.
If a consensus is reached on the necessity and irreplaceability of book culture,
politics as well as the institutions of book culture have to face the current chal-
lenges and deal with the problems that have arisen.

2.4 Current Challenges and Problems

Scholars such as Michael Giesecke predict the substitution of the printed book and
the end of book culture. He states that the end of the industrial society will bring an
end to its main medium, the book, and the culture evolving around it**° He claims
that the book can no longer fulfill the role of constructing identities for the modern
information society. Instead, this task is allotted to the paraphernalia of the com-
puter generation such as screens and chips.**' This substitution is an example for
the rapidly evolving environment of the information society — an environment in
which the book has held its ground so far. Helene Karmasin, however, supports
Giesecke in stating that the products created for a given society always mirror the
ideals of this society: she proclaims that other products are considered useful for
the information society than they were for the industrial society.**

For some, there is no doubt that the book has lost its role as the primary
medium. It is one of the central challenges for book culture: new functions and
new roles have to be created for the book, while old habits and values are being
substituted. The values associated with book culture have been discussed before;
among them were the values of veracity, authority, linearity and structure as well

438 Cf. Appelman; Canoy: Horses for Courses, p. 584.

439 Kovag, Never Mind the Web, p. 6 and van der Weel: Covergence and its Discontents, p. 149.

440 Giesecke: Mythen der Buchkultur, p. 12f.

441 Cf. Ibid, p. 205.

442 Cf. Karmasin, Helene (2003): »Merchants of Meaning. Der Beitrag von Kommunikations- und
Kulturwissenschaften im Bereich des Marktes.« In: Matthias Karmasin, Carsten Winter (Eds.):
Kulturwissenschaft als Kommunikationswissenschaft. Projekte, Probleme und Perspektiven. 1%
edition. Wiesbaden: Westdt. Verl., pp. 81-105. Here: p. 87.
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as the aspects of a public accessibility and a generality that allows for under-
standing detailed information on a worldwide basis. The information society,
however, has established a set of additional new values. Among them is the pos-
sibility of an instant update of information.

2.4.1 Substitution of the Book as Primary Medium

The readiness, with which new technologies are embraced, depends in part on
the age of the people involved. That was true for the people of the sixteenth cen-
tury and the »readiness of many people to accept and use the new medium of
printing.«** Tt is still true in regards to the new media of the digital era. Symp-
tomatic for the situation is the evoked conflict between digital natives, digital
immigrants and those who were hopelessly left behind. The last group is com-
prised of those who are of the opinion that the internet cannot be allowed to
become a lawless space.

Instead of elaborating on a partly ideological debate or describing the con-
sequences of readily embracing new media, a more detailed look at the origins
and the implications of the so-called digital revolution needs to be taken. During
the course of this revolution, the book needed to relinquish its role as the primary
medium of society. It has been substituted by the computer and the internet as its
main communication mode — although only in part. In retrospect, some claim to
have announced the decline of the book with the advent of the radio and televi-
sion. These types of media were regarded as having replaced the book as the
primary mass medium.** Others have identified the beginning of the end at an
even earlier point than that: Pias, for example, claims that the introduction of
photography marked the end of the era of the book.**® The computer began to
play an expanding role in an everyday life already by the 1980s**, but only by
the end of the 1990s the digital text was seen as an alternative to the book.

Different than other revolutions in media of earlier times, the content of a
book can detach itself from its primary medium — from paper.*’ Even though the
book still can be described as the medium that carries or introduces major de-
bates, there is no doubt that debates themselves will be no longer centered on the

443  Cole: The Reformation Pamphlet and Communication Processes, p. 141.
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techniken. Eine Analyse der Substitutionsbeziehungen. Wiesbaden: Harrassowitz, p. 13.
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book. Freund states: »So unverdrossen das Buch auch weiterhin Themen setzt —
dass es noch ein Leitmedium sei, behaupten nur unverbesserliche Optimisten.«***

There are several problems presenting themselves when considering the
shift from the printed book to the digital text or to the internet. It has become
obvious that there is a relocation of focus from the author of a text or a piece of
information to the user, who consumes and interacts with a text respectively.**
Whoever has produced the data is to become less important — however, this as-
pect not only questions the concept of authority but it challenges this authority in
terms of veracity and reliability of data at the same time. Once it is no longer
evident who the author of a specific piece of information is and on which
knowledge his information is based or from which perspective he/she is writing,
there is no reliability of the correctness of information except for the meta-
reliability of the website, on which the information was found.

Another problem is the intensifying mediatization of society. With an in-
creasing communication and media consumption, the media system is becoming
more and more complex. At the same time, the potentials of the new media lead
to a change in the function of old media, such as the book. For society, in gen-
eral, and for each individual, the relevance and importance of media has expand-
ed. As Krotz explains, new media brings about the development of new commu-
nication forms and, thereby, changes human relations. Thereby, the everyday life
has changed, as the structure of society and of cohabitation has altered. This also
has an impact on the construction of an identity, of a society and culture.*’
Giesecke sees cause and effect as interchangeable. He argues that the societal
structures have changed within the last decades. These changes demand a new
culture of communication.”' Detlef Bluhm quotes Manfred Schneider on the
same topic and declares that the book has been forced into the shadow of certain
new gods: Speed, timeliness and multimedia.**> His opinion is supported by
Giesecke, who analyzes how the book has lost its appeal as a medium for con-
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2.4 Current Challenges and Problems 119

structing an identity. This role has been adopted by the accessories of the infor-
mation society: screens, touchpads, and smartphones.*>

As a direct consequence of a changing communication culture and the loss
of its role as the primary medium, the book is heavily affected by the change in
extreme complexity. While, on the one hand, the media world is becoming more
and more complex with expanding information channels and the overall abun-
dance of information, the messages and information conveyed by the new media,
on the other hand, are constructed of simple bites. Mazenauer diagnoses: »In an
era of information overload there is a limit to how much people can truly absorb
and process, and the dynamics of this >attention economy« mean that it is often
crude sensationalism and simplistic messages which attract the most atten-
tion.«*** He concludes that the problem of the book is in part a problem of form
of content: most literary texts try to avoid simplistic messages and, thereby, often
lose the competition for attention.

However pessimistic Mazenauer’s outlook for the book as a medium may
be, reading as a cultural technique will gain more importance. Hierl describes
reading as the basic competence of the information society and states that there is
a development of an independent reading culture.*”> Although, one has to keep in
mind that Hierl is a journalist and not an expert on medial development. Howev-
er, new forms of a reading culture may certainly be an interesting subject for
further research. The changes in the reading habits of Europeans that have al-
ready taken place will be discussed as one of the challenges of book culture.

The substitution of the book as the primary medium has led to a series of
subsequent problems. The political focus has shifted in terms of legislation and
funding. Other problems experienced by book culture have thereby increased. A
selection of these problems — some of them well known, and some have only
developed recently — shall be presented in the following chapters. One of the
liveliest and most persistent discussions revolves around the question whether
the book is to be considered a cultural or an economic good.

453 Cf. Giesecke: Mythen der Buchkultur, p. 218.

454 Mazenauer, Beat; Biamonte, Francesco (2010): »Learning from the Swiss. A tiny land with
many languages: Switzerland demonstrates how a common culture does not have to be haled
back by language boundaries. What is the best way to promote multilingual literature?« In: In-
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120 2 A Concept of »Book Culturec

2.4.2 Double Nature of the Book and the Legitimization of State Intervention

At the basis of all the debate on the advantages or advisability of state interven-
tion within the book market, there is always the question of whether the book
should be regarded as product or as cultural good. Especially in view of the pos-
sibilities that new technologies allow the distribution of content, the question of
whether the printed book has a special status as cultural good is important.

As the difficulty of defining what a book constitutes has already been ad-
dressed, this section shall only serve as a brief reminder that there are issues
concerning the book that have gone unresolved for a long time. At the moment,
these issues impede an open discussion on copyright legislation and question
how far state intervention may be used to regulate the book market. It is the na-
ture of the public good that is associated with the cultural value of the book, such
as the construction of national identity, the support of social cohesion, the gener-
ation of national prestige and the development of criticism and experiments, to
justify state intervention: As Marcel Canoy states: »None of these values are
(fully) reflected in the price, so that indeed the total value of books is higher than
the sum of its prices.«*°

Apart from the question whether the book is to be awarded a special status
and, in consequence, accept state intervention in order to allow a diversified
book culture, there is a more basic problem: the assumption that a cultural Eu-
rope needs to be sponsored and promoted. Ulrike Draesner states:

[...] flawed thinking underlies the idea of a cultural Europe so long as this Europe is
thought of in terms of the predominantly economic and political organizational unit of
the same name. In this sense, >cultural Europe< was only ever meant to exist in order to
glamorize this political and economic unit behind a modest veil of culture.*’

Her statement is basic to one of the major problems of book promotion: there is
yet no cultural unit of that can be called »Europe« — instead there is a plethora of
individual cultures and approaches to a cultural promotion that depends on the
historical and political views. An individual chapter will address this problem
and will attempt to define a typology of book cultures that may allow a concerted
approach to book promotion.

456 Canoy et al.: The Economics of Books, p. 12.
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2.4.3 Internationalization and Concentration

The globalization of the international markets has been passed on to the book
market. Notwithstanding, book markets are still considered to be language mar-
kets. The potential of a title to sell equally as well in each individual national
market used to be considered to be little. However, reality has bypassed theory.
National publishing houses have been acquired either by internationally active
media companies, which also own television channels and magazines, or by
conglomerates, for which publishing is only a part of an extensive portfolio that
could as well include oil and automotive parts. André Schiffrin has elaborated on
these developments for the North-American book market in his work 7he Busi-
ness of Books of the year 2000 and later in Words and Money. One has to con-
clude that the processes of a market consolidation by mergers and buyouts, as he
had described the situation in North America, have already taken place in the
European markets, too. Among the markets that have been mostly affected by
these developments are the Italian and the British publishing market; but
France®®, Germany and Spain have also experienced the same problems: estab-
lished publishing houses have become imprints of bigger houses and then, as in
the case of Pantheon as described by Schiffrin, they lose their individual pro-
grammatic signature and are either eventually assimilated to the general compa-
ny profile or discontinued.
For the Italian book market, Gaffeo noted that

the publishing industry is notoriously highly concentrated, in terms of market shares
of both publishing firms and titles. Just 220 publishers issued more than 50 titles in
2003, four large publishing groups (Mondadori, Rizzoli, De Agostini, Messaggerie
Italiane), plus 50 middle size publishers covered around 90% of the whole market if
measured by total book sales.*”

In 2010, Carla Bodo has concluded that »concentration seems to be less appalling
but quite noteworthy also for the publishing industry.«*® Her concerns, however,
center mostly on newspaper and periodical publishing when she points out that
»the publishing of newspapers and periodicals is mainly in the hands of an indus-
trial oligopoly, and that the largest publishing company of books and periodicals in
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the country, Mondadori — as well as Einaudi, Electa, etc. — belongs, like Mediaset
to Fininvest, the holding owned by Italy’s Prime Minister.«*"'

The development of the Italian market is not an isolated one within Europe.
Mateo states that Spain is a highly concentrated market dominated by foreign
firms since, of 2,000 publishing houses, 25 % belong to main conglomerates.*"
Foreign ownership is recognized as a problem in Poland, where »little systematic
research on media concentration is published«'®. However, by 1998, forty-one
of the ninety leading publishing houses »were controlled wholly or partly by
foreign owners (of these, fifteen had exclusively foreign owners).«*** Since
Mateo and Jakubowicz reported about their respective national markets in 2004,
the consolidation can be expected to have continued and the concentration to
have intensified.

The Scandinavian countries, often pronounced as being a model of library
usage, reading and the overall book culture, have struggled with a continuing
concentration of their book markets. Hultén reports for Sweden that there are no
more medium sized publishing firms: There are four big companies and a num-
ber of small publishers.465 The same is true for Finland and, as Mortensen states,
for Denmark: The three dominant publishing groups Bonnier, Gyldendahl and
Egmont already controlled 80 % of the market in 2004.*%

In the Eastern European states of Hungary and Bulgaria, the situation is even
more drastic. Péter Inkei and Janos Szabd describe the concentration tendencies in
publishing as being of a much smaller degree than in any other country. There is a
greater concentration among book shops where the » Alexandra chain is increasing-
ly dominant.«**’ Laszl6 Simon states that, with media conglomerates owning book
shops, publishers and the warehouses of the distribution system at the same time,
the market has become »so distorted [...] that cultural publicity in Hungary is at

461 Bodo; Bodo: Country Profile Italy, p. 29.

462 Mateo, Rosario de (2004): »Spain.« In: Mary Kelly et al. (Eds.): The Media in Europe. The
Euromedia Research Group [The Euromedia Handbook]. 3™ edition. London: SAGE Publ.,
pp- 225-236. Here: p. 228.

463 Jakubowicz, Karol (2004): »Poland.« In: Mary Kelly et al. (Eds.): The Media in Europe. The
Euromedia Research Group [The Euromedia Handbook]. 3™ edition. London: SAGE Publ.,
pp. 169-179. Here: p. 170.

464  Jakubowicz: Poland, p. 170.

465 Hultén, Olof (2004): »Sweden.« In: Mary Kelly et al. (Eds.): The Media in Europe. The Euro-
media Research Group [The Euromedia Handbook]. 3™ edition. London: SAGE Publ.,
pp. 237-248. Here: p. 241.

466 Mortensen, Frands (2004): »Denmark.« In: Mary Kelly et al. (Eds.): The Media in Europe. The
Euromedia Research Group [The Euromedia Handbook]. 3 edition. London: SAGE Publ.,
pp. 43-53. Here: p. 45.

467 Inkei, Péter; Z. Szabd, Janos (2010): Country Profile Hungary. Ed. by Council of Europe.
Brussels [Compendium — Cultural Politics and Trends in Europe]. Available online http://
www.culturalpolicies.net/web/hungary.php, last retrieved May 23" 2011. Here: p. 14.
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risk.«**® This development in combination with the newly introduced media legis-

lation by Victor Orban makes the outlook for Hungarian cultural diversity seem
dismal. For the Bulgarian market, Diana Andreeya and Bilyana Tomoya note that
an assessment of the degree of concentration is made difficult due to the fact that
there is no public register for the ownership of companies, making the Bulgarian
book market absolutely not transparent.*®

The continuing internationalization through consolidation is yet another de-
velopment. Smaller European nations such as Slovenia, Slovakia, Latvia or Es-
tonia, who have only established a privatized book market in the 1990s, have
experienced a buyout of the more profitable indigenous companies when first
economic difficulties became evident. This occurrence has resulted in fewer
investments into the regional infrastructure, in a dominance of translated titles
and in a loss of trust, especially for the press, which was now owned — as in the
case of Estonia — by the Swedish media company Bonnier. Miha Kovac de-
scribes the similar effect of a foreign dominance in small markets in his work
Never Mind the Web: »By the end of the 20th century, English became the glob-
ally dominant language of business and scientific communication. Throughout
this process, Anglo-Saxon book industries became globally dominant and as
such heavily effect small language communities in East Europe.«*’® That is espe-
cially true for the textbook and academic book markets, but affects the fiction
and non-fiction segments as well. Riidiger Wischenbart has analyzed a number
of book markets according to their bestseller lists for his Diversity Report.*”" He
tried to discover whether the purported dominance of Anglo-Saxon translations
is mirrored in bestseller rankings. Wischenbart detected that in most markets
there is a healthy balance between imported and indigenous titles — however, the
bestseller lists depict only one aspect of the market and do not allow a general
overview of the title range. For Hungary, Laszl6 Simon has experienced that the
balance between foreign and original fiction is severely uprooted:

Works by foreign authors are taking up more and more shelf space in bookstores.
More than half the titles last year were foreign and made up 75 percent of sales.
While the book market may be decreasing overall, the market share of Hungarian
authors is shrinking disproportionately.*”>

468 Simon, Laszl6 L. (2010): »A Delayed Intellectual System Change.« In: Institut fiir Auslands-
beziehungen et al. (Eds.): Europe Reads — Literature in Europe. Stuttgart: ifa [Culture Report
Progress Europe, 3], pp. 96-99. Here: p. 98.

469 Cf. Tomova; Andreeva: Country Profile Bulgaria, p. 26.

470 Kovac: Never Mind the Web, p. 279.

471 Cf. Wischenbart: Diversity Report 2008.

472 Simon: A Delayed Intellectual System Change, p. 98.
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There is, of course, only a certain degree to which concentration is possible, and
indeed lawful. Since 1988, Austria, for example, has employed the Austrian
Cartel Act, which states that mergers between media companies may be forbid-
den if the media diversity is threatened by them.*”> However, there is no defini-
tion of the media diversity given by the Act. In fact, mergers of media companies
have not often been discussed in public; only the attempted merger between
Reed Elsevier and Wolters Kluwer in 1998 was received in the press for the
impact and consequences it would have had on scientific publishing.*”* In Ger-
many, the antitrust division (Bundeskartellamt) intervened in the acquisition of
Wilhelm Heyne Verlag GmbH by the publishing group Random House GmbH, a
Bertelsmann subsidiary. Originally, the acquisition of the complete Ullstein
Heyne List publishing group was intended. After the Bundeskartellamt voiced its
concerns regarding plurality, »Random House refrained from acquiring large
parts of Ullstein Heyne List making up around 40 per cent of the original project
and withdrew all parts of its notification other than the acquisition of Heyne.«'"
The Media Group of the Turku School of Economics, however, sees an obvious
link between diversity and healthy competition on the book market:

Regulators intervened against mergers or takeovers that would have resulted in pre-
dominance of specific market segments (e.g. paperback, or local newspaper advertising
markets) or in the vertical integration of a sectorial market (e.g. by combining book
publishing, distribution and retail). These decisions were influenced by the need to en-
sure diversity as well as competition, demonstrating the link between the two.*’®

A loss of competition may, therefore, result in a loss of diversity, but the debate
is still undecided if a gain in scale (that is concentration) necessarily brings about
a loss of creativity and diversity. The authors of the Publishing Market Watch
have reported to execute caution against jumping to conclusions, especially when
regarding the threats of concentration. Regardless, internationalization and con-
solidation of the book market are perceived as being among the major threats to a
diversified and living book culture. One of the consequences of the formation of
monopolies is its potential for nurturing censorship. Censorship in Europe today

473 Cf. Ratzenbock: Country Profile Austria, p. 24.

474 For more information on the propsed merger and its consequences see Hannay, William
(2001): »The Publishing Merger That Failed.« In: The Acquisitions Librarian, Vol. 13, No. 26.
Available online http://www.tandfonline.com/doi/abs/10.1300/J101v13n26_11?journalCode=w
zz€20, last retrieved October 4%"2012.

475 Bundeskartellamt (Ed.) (2003): Random House’s acquisition of Heyne cleared after partial
withdrawal of the original notification. Available online http://www.bundeskartellamt.de/w
Englisch/News/Archiv/ArchivNews2003/2003 11 25.php, last retrieved October 42012,

476 Turku School of Economics et al.: Publishing Market Watch, p. 119.
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is not as blatant as the Index Librorum Prohibitorum®” or as it may be under
different regimes around the world. It has taken on a more subtle coloring.

2.4.4 Corporate Censorship

Internationalization and concentration has indirectly led to a more subtle but still
existent danger for book culture. How endangered the diversity and freedom of
book culture already is, apart from program and staff cuts due to economic is-
sues, becomes clear when taking a look at the e-book market. Amazon’s Kindle
is high on the list of sold e-book readers. However, some users underestimate the
difficulties of accepting the business terms and conditions along with their new
reading device.

Telepolis author Peter Kollner was ready to bid farewell to his collection of
printed books and to welcome his new Kindle. He duly registered it with Ama-
zon.com and obtained a number of books and subscriptions to magazines. Discov-
ering that a great number of books available on Amazon.de and Amazon.es were
not available to customers registered to Amazon.com, he proceeded to re-register
with one of the previous. Amazon then kindly informed him that he would lose his
subscriptions, previous issues and all his books. His experiences with corporate
censorship in its easiest, maybe even accidental form, led to an outraged essay in
the magazine Telepolis and his vow to return to buying printed books.*”®

Kollner has described a form of corporate censorship that is employed when
titles are actively withheld. There are more subtle effects that have led to a lim-
ited variety of books. They consist of simple economic instruments. For exam-
ple, the big book shop chains with their great buying power are able to negotiate
far more profitable deals with the great publishing companies than small inde-
pendent booksellers are able to. In addition, the big chains will no longer take on
books from independent publishers, since no profit can be expected and their
shelf space is much too valuable. A third component is added to the mix: the big
chains charge publishers for a prominent display of their books in shop windows
or next to the cashier. The Italian market leader Feltrinelli charges up to 10,000
EUR for displaying one title in the shop window of every chain store.”” As a
consequence of this environment, the selection of books in big chain stores is

477 The Index Librorum Prohibitorum was the catalogue of books prohibited by the Catholic
Church. Its first edition was published in 1559. Due to an agreement by the Second Vatican
Council it was abolished in 1966.

478 Kollner, Peter (2012) »Adieu Kindle.« In: Telepolis. Available online: http://www.heise.de/
tp/artikel/36/36328/1.html, last retrieved February 2™2012.

479  Cf. Schiffrin: Words and Money, p. 10.
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limited to those from publishers, who could negotiate favorable trading condi-
tions. At the same time, independent booksellers may be forced out of business,
thereby limiting the range of available titles even more.

On the level of publishing conglomerates, further action against diversity is
taken in the form of corporate censorship. Schiffrin explains that within publish-
ing houses, the situation has changed:

the pressure is to produce fewer books, concentrating on those with the highest sales
potential, eliminating vast areas that used to be the hallmark of many of these hous-
es. In the past I have joked that publishers progressed from infanticide, neglecting
the new books that show no sales promise, to abortion, canceling existing contracts
of books no longer thought to be financially worthwhile. The goal now is contracep-
tion, preventing such titles from ever entering the process at all.**

Miha Kova¢ agrees in general with Schiffrin when he states that »without a
touch of cynicism, one could say that prior to the digital era, in democratic and
market societies, all books that were fit to print were published and only insignif-
icant ones were doomed not to appear in public.«**' However, Kova&’s descrip-
tion of the publishing situation in the pre-digital era seems rather idealized — to
conclude that only insignificant works remained unpublished is a free assump-
tion, even though it is made for the sake of debate. Apart from the fact that cen-
sorship is and was enacted by publishing companies, due to their internal and
maybe even irreproducible aesthetic and economic guidelines, there is a positive
effect to it: »limited shelf space and high fixed cost as cultural filters had their
own corrective in the form of publishers’ ambitions to look for new market nich-
es with unconventional titles that would generate extra profit.«*® Indeed, this
corrective has provided a diversified title range. Today’s digital publishing, with
the options of book on demand, the services of countless vanity publishers and
the possibility to merely self-publish an e-book version of a text, contrasts
Schiffrin’s perception of a market governed by a publisher’s rigid contraception
method. The selection of texts available on a distributer’s website, on the other
hand, reminds one of the potential for corporate censorship and Peter Kdllner’s
experience with Amazon’s business practice. Slaatta and Renning have warned
their readers about the potential of monopolies that are not created by publishing
houses but by a limited number of distributors, especially in the online market.**’
Van der Weel adds that the enormous number of titles available online represents

480  Schiffrin, Words and Money, p. 6.
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»an embarrassment of choice.«** The web is vast and in order to effectively find

books outside the influence of large distributors we need guidance — independ-
ent, tailored to our tastes and at best at no charge — is this illusion?

2.4.5 The Copyright Discussion

Undoubtedly the technological progress, both represented by the internet and
digital technology as a whole, calls for an adjustment of current copyright provi-
sions. Old copyright agreements, such as those represented in the chapter on
legal provisions for the book trade in Europe, no longer suffice to protect the
writers when considering the changes brought by e-commerce and, last but not
least, the e-book.

Emotions rose high in 2011/12 with the propositions of the Anti-Counter-
feiting Trade Agreement (ACTA), a trade treaty which was aimed at establishing
an international legal framework to abolish counterfeit goods. While it was pri-
marily directed toward the illegitimate copies of purses, T-shirts or pharmaceuti-
cals, it would also have affected the copying of digital goods such as music,
movies and books. Activists felt that data protection and, ultimately, their right to
access the internet (in case of a conviction of product pirating) was threatened.
They also criticized the secret nature of the negotiations, which excluded devel-
oping countries, non-governmental organizations and the general public. Due to
worldwide street protests, several European countries refrained from signing the
ACTA and decided to postpone any further action until a decision has been made
by the European Parliament.**’

Not only on the streets has the debate on copyright become emotional.
Some of the involved people have been protesting the vocabulary that was not
only used by the protesters but also by the press and politicians as well. Kilian
Kissling, a publisher of Argon audio books, has claimed that the vocabulary and
phrases used in the debate, such as content industry, content mafia, book indus-
try, exploitation of rights industry, has presented a wrong take on the situation.
He claims that apart from multinational media conglomerates the term >industry«
does not adequately describe how publishers work — he denies to have been ex-
ploiting the granted copyrights but stresses the fact that publishing has been

484 van der Weel: Covergence and its Discontents, p. 152.

485 The official wording of the agreement may be found on the website of the European Commis-
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enhancing works.**® Before turning to the further current discussions, a brief
description of what the copyright encompasses and from where the present prob-
lems have arisen will be presented.

The definition of copyright may be reduced to

the cornerstones of the exclusive rights of the copyright holder are the right to de-
cide about making a copy, in other words, copying, either altered by any technology
or unaltered, as well as the right to make the work available to the public by distrib-
uting copies among the public or displaying it publicly.*’

The objective of copyright is not to protect ideas but the manifest of these ideas
in a material form. For example, a literary work is protected by copyright 70
years after the death of an author, even though the copyright is often no longer
held by the author him/herself but has been sold to, for example, a publishing
company or has been transferred to another person. The long period favors the
interests of the rights holder above public access.

Copyright legislation needs to carefully balance very differing interests. The
monetary as well as philosophical interests of the author, publisher and reader
are to be taken into consideration. The author naturally wishes to earn an ade-
quate profit to finance his or her life and to be able to finish his next creative
project. The publisher wishes to recover his investment and preferably to profit
on some extra return. The reader wishes to buy an affordable book that he may
resell in case he or she does not like it. Maybe he or she would like to share its
content with friends. For printed books the current legislation may seem ade-
quate. Without taking the digital possibilities into account, copying of an entire
book would only occur rarely; except in the context of libraries or other centers
of education. Provisions were made for this exception. The situation is very dif-
ferent for e-books that have already been digitized.

How impossible the current legislation is for some becomes clear when one
considers the situation of libraries as presented in chapter 2.2.4: Since there are
no standard contracts for licensing e-books, libraries have been forced to negoti-
ate individual contracts with each publishing house. Great differences in terms
and pricing have been the consequence since the bargaining power of smaller

486 Cf. Kissling, Kilian (2012): Wir sind keine Verwerter und erst recht keine Industrie. Argon Verlag
Website. Available online http://www.argon-verlag.de/2012/04/keine-verwerter-industrie-urheber
recht-verlag/, last retrieved May 7"2012.
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ries, 70]. Available online http://www.jyu.fi/nykykulttuuri/Kirja2010/book2010.pdf, last re-
trieved October 4™ 2012. Here: p. 85.
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libraries is quite limited.**® Owners of e-book readers feel similarly abandoned

when encountering difficulties with the individual terms and conditions of busi-
ness of the various distribution platforms.**

Unresolved issues include the terms and conditions for private copies, for
example for data safe-keeping and lending. Other issues include the vast availa-
bility of pirated copies on internet platforms. Also a reformed differentiation
between commercial and non-commercial use of a work is being debated. The
often cited fuir use doctrine®’ or the habits of collecting societies may in part
serve as models for how a solution to these questions could look like. Open Ac-
cess may be a solution for scientific works and studies initially funded by the
state — the scientific publisher would, at least in some variations of the model,
cease to exist.

Philosophical Concept and a Short History of Copyright
When talking about the copyright law and its implications, a distinction has to be
made. Copyright is just one of a set of exclusive rights that are granted to an owner
of intellectual property. Intellectual property also includes trademarks, patents, and
industrial design rights. In the current discussion on copyright, the concept of intel-
lectual property is not entirely the focus of attention. Rather, it is the concept of
copyright and its actual implementation that is the center of this discussion.
Copyright as an aspect of intellectual property law, covers every copy and
the dissemination of these copies. Philosophically, there are two possible justifi-
cations for having a copyright and adhering to it. On the one hand, there is the
deontological view, which considers copyright to be a matter of right and duty. It
is considered to be morally correct to adhere to a copyright and grant the owner
of the intellectual property his natural right.*' On the other hand, there is the
consequentialist view, which is based on the desired effect of the protection of
intellectual property through copyright. For example, in protecting intellectual
property through copyright, the owner of the said property may profit from its
distribution — this serves as an incentive for the creation of more works.*”> How-

488 The situation libraries face is professionally explained and analyzed by Eric Steinhauer in his
essay on copyright in digitized libraries. Steinhauer, Eric W. (2011): »Das Urheberrecht als
Benutzungsrecht der digitalisierten Bibliothek.« In:Christiane Haug; Vincent Kaufmann (Eds.):
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schaft 1,2011. Wiesbaden: Harrassowitz Verlag, pp. 103—-115.
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not intended for commercial use.

491 The concept of natural rights is based on John Locke’s philosophy of natural rights, which
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492 Cf. Dutfield, Graham; Suthersanen, Uma (2008): Global Intellectual Property Law. Chelten-
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ever, consequentialists also hold the belief that laws should not produce the best
result for an individual but for society in general; aspects of copyright that do not
directly benefit the owner of intellectual property but society as a whole would
therefore be acceptable. The concept of copyright as we know it has only sur-
faced with the emancipation of artists during the 19" century.

This philosophical view is mirrored by the position economists hold. They
believe that without copyright various intangible assets would be under-produced
for the lack of incentives. Without the prospect of profit, commercial organiza-
tions would not produce intangible assets such as music. Supposedly, a strong
copyright is successful in creating a wide variety of products, especially with
regard to works which require significant labor and capital.*” Some countries
have recognized the use of a fair use doctrine, which allows works such as pho-
tographs to be copied if these copies are not intended for commercial use. The
same applies to the private copy allowed for purchasers of a music CD.

Current Problems and Discussions

Rainer Kuhlen identifies a shift of balance as the main problem of copyright.
While copyright was originally designed to balance the rights and needs of the
author and user, it has degenerated into a trade law.*** Court decisions that have
favored major intellectual property owners, such as the film industry, have creat-
ed the perception of copyright being unjustified. Copyright is perceived as »be-
ing gradually extended from the protection of creative work to the protection of
investments.«*”” Technological developments, such as the quick availability of
content able to be downloaded from the internet in an instant, have increased
pressure to adapt copyright legislation to current conditions. In addition to the
availability of content on the internet, there is also the internationality of the
network environment and, consequently, the difficulty to monitor rights in such
an internationalized environment that needs to be taken into account.”® As the
business practice has shown, domains offering pirated copies tend to move to
servers physically standing in countries were copyright is not liable to be en-
forced, or any other legislation, for that matter.
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The advent of the information society and its key medium, the internet, has
necessitated a development of copyright legislation, especially with regards to
the e-book. Saarinen states that »current problems are mostly connected to the
digital technology, the internationality of the net environment and the difficulty
monitoring these rights.«*’” Within this context, there is also the problem of
publishing houses that have yet to find a profitable and realizable business model
for the internet. While advertising may have been a short term solution for online
editions of newspapers, it is by no means a solution that presents itself for fiction
publishers — at least not in the form that is undertaken at the moment. However,
scientific publishers are in part quite content with the success of their internet
platforms, where customers may purchase installments of magazines, single
issues or individual articles. This business model concedes with Saarinen’s
statement that »information society networks environment gives the copyright
holders an opportunity to exploit the work, which was earlier »sold« as a whole,
in small slices and efficiently control their use.«*”*

This kind of usage is seen as problematic by users and some institutions,
such as the International Foundation of Library Associations and Institutions
(IFLA), who have skeptically received court decisions in favor of the copyright
owners: »The monopolisation of information via restrictive intellectual property
rules in both the print and digital environments.«*’ Saarinen’s visions of future
content sales through user licenses fulfill the IFLA’s concerns:

In future, most of the information commodities like newspapers, magazines, books,
music, films and computer programs will be licensed directly to the users. Thus, the
legal relationship between the copyright holders and consumers will be arranged, for
the central parts, with the help of agreements. If the consumer will not accept the
terms of the agreement, his access to the services will be blocked by technical pro-
tection mechanisms.

The IFLA recognizes this situation as an imbalance »in favor of rights holders
and to the detriment of users.«’"'

Some expect a boost to the industry through a stronger protection of intel-
lectual property »by establishing technological solutions to protect content from

497 Ibid, p. 92.
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being freely distributed. Namely digital rights management (DRM).«*”> DRM,
however, has been criticized as being too restrictive, limiting the usability of
legally purchased content as is for example known for CDs that cannot be played
on computers. For e-books, the restriction so far is applied by proprictary data
formats, which can only be read on readers purchased from the same distributor.
That is true for Amazon, Barnes & Noble as well as for Apple. There are efforts
to introduce a common data format such as epub to allow users to choose freely
from where they can purchase their books.

Of course, there is more to the current discussion and debate on reforming
the copyright and other intellectual property rights. As there is a flurry of devel-
opments, there is no up-to-date picture to be presented within the context of this
work. Yet the traditional manifestation of book culture, which is focused on the
printed book as the primary medium, is only peripherally affected by the debate
on a copyright reform. To underestimate the debate and the necessity of a reform
of copyright would, however, be a mistake. Libraries were described as vital
institutions of book culture. If the current precarious situation continues, forcing
libraries to spend major shares of their acquisition budgets on obtaining digital
rights and binding a high count of personnel in such negotiations, libraries will
not be able to provide an excellent service to their customers. A weakened li-
brary system is a threat to the vitality of book culture. Similarly, as publishers are
forced to find new business models to survive in the digital environments, diver-
sity and the self-sufficient market book culture is relying on are in danger. A
comprehensive reform of the copyright legislations would provide a certain secu-
rity and a stable business environment. Book culture and its development could
only profit.

2.4.6 Changing Reading Habits

One of the major issues in the debate about the end of the book — or its future — is
the state of affairs of people’s reading habits. During the last decades, the peo-
ple’s reading habits in all European Member states have supposedly changed or
have shown a steady decline. For instance, the time spent reading printed media
decreased from 4.6 hours per week in 1995 to 3.8 hours in 2005 in the Nether-
lands.”” Some countries have recorded a more significant decrease; reading
habits have stagnated in others. There also are a few startling examples of posi-
tive developments within some groups of readers. While it will not be possible to

502 European Commission (Ed.) (2007): The Publishing Industry. Brussels. Available online http:/
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describe the reading habits of every nation of the European Union in detail, there
shall be examples given to illustrate the general trends. A table at the end of this
chapter will include more data on the numbers of readers and the so-called avid
readers for all countries, in order to give an overview.

Before turning to the changes of the absolute numbers of readers, it needs to
be observed that the environment of reading has also changed. As has been men-
tioned in the chapter on reading as main action of book culture, more than ever
the act of reading has become a symbol which conveys a certain set of values.
There have been developments influencing the reading situation as well. In the
discussion on book culture, these changes tend to be overrated; especially when
participants claim a deterioration of the reading situation, due to reading on
screens for example. Van der Weel claims that »the appeal of conventional book
reading for its own sake is diminishing.«’™* Yet Hintermeier correctly points out
that the act of reading has been in a constant development over the centuries and
has ever since been affected by fundamental changes— a fact that tends to be
overlooked in the heat of the debate. He quotes Frithwald and states

dass der Akt des Lesens sich abermals verdndere: Habe man frither Folio-Ausgaben
im Stehen lesen missen, sei man durch die Einfiihrung der Quartformate im acht-
zehnten Jahrhundert zum Sitzen {ibergegangen. Frithwald: ,Gelesen wird jetzt im
Sitzen oder sogar — Sie wissen es — im Liegen.”®

The need for an evaluation of the situation should not be colored by an ideologi-
cal debate. Changes of reading habits have frequently occurred and are not by
default negative.

However, there have been developments in the individual nation’s reading
habits, which cannot be described as positive at all. For example, Lepik states
how the vulnerability of reading traditions is revealed when regarding the recent
developments in Estonia.’® Evidently, Estonia used to be proud to describe itself
as the nation with the highest book per capita rate in the European Union,”” but
has since experienced a development towards the negative. In the past two dec-
ades, reading has undergone profound changes: During the Soviet regime, read-
ing was considered as a form of resistance and a support of an Estonian national
identity. After the independence of Estonia and its subsequent accession to the

504 van der Weel: Convergence and its Discontents, p. 151.

505 Hintermeier, Hannes (2010): »Mehr scannen, weniger lesen. Zukunft des Buches.« In: Frank-
furter Allgemeine Zeitung (Online Edition). Available online http://www.faz.net/, last retrieved
May 27"2010.

506 Lepik, Aira (1995): »Reading and Readers in Changing Estonia.« In: International Information
and Library Review (27), pp. 25-36. Here: p. 36.

507 Turku School of Economics et al.: Publishing Market Watch. Sectoral Report 2, p. 37.
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European Union, reading became a form of »catching up«. Non-fiction books and
professional literature were to pave the way for education and economic devel-
opment, making it possible to obtain a similar status of living as the Western
European nations. When this objective seemed to have been achieved — Estonia
is now a fully-fledged member of the EU as well as the Euro — reading under-
went a change again. It has become a recreational activity and, subsequently, had
to compete with other leisure activities such as television and the internet. This
change may not only be observed in the overall readership numbers, but also in
the change of the nation’s title range. Fiction titles now dominate, especially
imported and translated fiction, and are read as a light form of entertainment.
One has to consi