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1 Emotions and mass media
An interdisciplinary approach

Katrin Doveling, Christian von Scheve, and Elly A. Konijn

Falling in love with Lara Croft, shedding tears on Jack’s final cry of ‘Never let go,
Rose’ before sinking under icy waters (Titanic, 1997), cheering on Barack Obama’s
election, shouting out loud to soccer player Ronaldo who fails to score, going over
the moon while watching Jackson’s This is it — these examples are all about characters
we almost exclusively know via the media, whom we have never met in real life, yet,
we are clearly moved by them emotionally. In fact, many such characters, events, and
narrations often are fictional constructions. This is considered a most intriguing
phenomenon of today’s mass media — the potential to ‘play’ with our emotions while
in fact nothing ‘real’ needs to be going on. Mass media are technically construed
means to convey messages, yet they do not ‘have’ emotions themselves.

This is — in principle — not a new phenomenon and holds for almost all different
kinds of ‘aesthetic’ emotions — for example, in literature, music, the visual and
performing arts (e.g., Mar and Oatley 2008). What is most striking, however, is that
mass media reach millions of people simultaneously and have at their disposal a
vast array of technical opportunities to portray, broadcast, and potentially elicit
emotions, thus, on an unprecedented large scale. Moreover, the mass media are a
social system in and by itself, serving specific functions and creating a reality by its
own, or as Niklas Luhmann (2000) famously put it: “‘What we know about our
society, or indeed about the world in which we live, we know through the mass
media’ (p. 1).

Today, the mass media have become an integral part of human life — it is almost
impossible to think of a life without television, radio, newspapers, magazines, video
games, and all kinds of internet-based communication media — at least in Western
societies. For many people, a day without email, chat, a digital video game, or watch-
ing television is highly improbable and more often than not leaves a feeling of
having missed something. Contemporary mass media have a wide-reaching and
sometimes even global impact — for example, regarding programs on global health
risks, political elections, royal weddings, armed conflict, financial crises, and natural
or man-made disasters. Hollywood movies are blockbusters not only in the United
States, but also, for example, in Germany, South Africa, or Japan — their release
being tightly synchronized across the world. Corporate commercials of major brands
are increasingly internationalized to reduce costs and serve the tastes of a globalized
world, supposedly persuading and affecting people in Brazil in much the same way
as in, say, Australia. Reports of the assassination of John F. Kennedy, the funeral of
Pope John Paul II, or the memorial service for Princess Diana are broadcast live and
witnessed by a global audience at the very same time.
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These examples provide us with a good picture of mass media’s potential to
arouse and shape emotions — locally as well as globally. In doing so, they have one
thing in common: they not only convey knowledge and information about people,
events, or products — fictional or factual — but they also make us feel frightened, sad,
anxious, angry, or happy about these phenomena. Thus, the rationale behind devel-
oping this Handbook of Emotions and Mass Media might be best grasped by adding a
dimension to the famous Luhmann quote above: how we feel in and about our
society, or indeed about the world in which we live, is affected by our experiencing
this world through the mass media.

While further developing our rationale behind this Handbook of Emotions and Mass
Media, a number of challenges strengthened our belief to adopt an interdisciplinary
approach. First, to cover the broad range of options and perspectives that should
go under the heading of Emotions and Mass Media and to compile them into one
handbook, it required combining the profound expertise of several interrelated
disciplines. Trying to understand the emotions-and-mass-media-nexus solely on a
mono-disciplinary basis would neglect important aspects of this complex relation-
ship. Hence, bringing together neighboring disciplines involved in this intricate rela-
tionship of emotions and mass media research seemed crucial to us. This almost
automatically raised the question of whether this was going to be a handbook on
the mass media with a focus on emotions, or vice versa. We have decided that this
question can in fact be neglected, because taking position for one or the other side
would reinforce disciplinary distinctions rather than making them more permeable —
the latter one being one of our aims with this book.

Second, research on emotion received a huge increase in scholarly attention,
starting in the 1980s with a steep increase in psychological studies and theoretical
analyses of human emotions (Frijda 1986), gradually spreading to related fields such
as sociology, political science, anthropology, communication and cultural studies,
among others (see Lewis et al. 2008). Especially in the emerging field of media psy-
chology, studying the role of emotions in mass media has become an important topic
and gradually increases our more in-depth insights into mediated communication
processes (Nabi and Wirth 2008; Konijn and ten Holt this volume). Furthermore, in
political analyses and sociological perspectives on understanding media’s influence,
studying emotions increasingly plays a vital role (Grossberg et al. 2006; Lull 1995; see
Part III of this volume). Moreover, emotions are increasingly studied by engineers
and computer scientists, not only to design emotionally responsive interfaces (e.g.,
Picard 1997; Prendinger and Ishizuka this volume) but also to model, imitate, and
better understand the human emotion system (e.g., Petta and Gratch 2009; Gratch
this volume). Overall, the amount of research on emotion in the different interre-
lated disciplines is hard to categorize into a coherent framework. Hence, we faced
the task of adequately representing different schools and paradigms of emotion
research. Thus, this handbook covers many of these disciplines, yet, we do not
pretend to provide an exhaustive overview. For similar reasons, we have invited schol-
ars representing the different interrelations of emotions and mass media from all
over the world to contribute to this handbook.

Third, we faced the challenge that some might say it hardly makes sense to devote
an entire volume to emotions and mass media, because the term emotion is more often
than not used ambiguously and incoherently and in fact only refers to lay-people’s
intuitions about a compound of psychological states — and not to a scientifically viable



Emotions and mass media 3

category (Griffiths 1997; Barrett 2006; Barlett and Gentile this volume; Lang and
Ewoldsen this volume). Even in scientific publications, it is hard to find consensus on
definitional criteria. The question ‘What is an emotion?’ has proven to be almost as
difficult to resolve as the emotions have been to master (Solomon 2008: 3). Be that as
it may, ‘emotions’ have been subject of scientific inquiry for ages, using the term to
cover a broad range of affective phenomena, including moods, feelings, affects, and
related concepts. Likewise, in studying emotion and the mass media, the contributors
to this handbook all deal with a variety of such affectrelated concepts. Throughout
the book, discussions of emotion-related conceptual issues can be found from specific
disciplinary perspectives, each contributing to understanding how mass media convey
messages, how they are understood by audiences, or how they impact the individual
and society.

In part, the difficulties in studying emotion, also in mass media contexts, are due
to the various domains in which major discussions in emotion and emotion-related
research take place. For readers of a Handbook of Emotions and Mass Media, we
believe it is helpful to very briefly sketch some of these major discussions in at least
four domains, which we find to be of particular interest: (1) questions concerning
the ontological status of emotion, (2) the elicitation of emotion, (3) various modes
of emotion expression, and (4) the social and cultural construction of emotion.

(1) Questions concerning the ontological status of emotions are inevitably tied to the
age-old question of what emotions are and how they affect human behavior. This is of
particular importance when it comes to emotions in one or another way portrayed in
the mass media and elicited by being exposed to mass media, or emotions as motiva-
tors for specific media use. Generally, ontological questions most often seem to con-
verge with debates on the issue whether emotions are biological substrates of discrete
and clearly discernable emotions such as anger, fear, disgust, or happiness. The
assumption that emotions are substrates is fueled by evolutionary and animal research
that has identified emotional or ‘affective’ reactions in some animals that seem to
resemble certain emotions in humans (Panksepp 1998). Fear is a case at hand, anger
or rage as well. Throughout the history of research in the field, such emotions have
been named ‘basic emotions’ (Solomon 2002).

This position has been challenged almost since it first emerged. The main argu-
ment against this model of emotions as ‘natural kinds’ or ‘basic’ is simply that the
available evidence seemingly fails to confirm it (Barrett 2006; Ortony and Turner
1990; Russell 2003). The position defended by critics of the basic emotion approach
largely holds that there are no corresponding ‘natural kinds’ to our (lay) psychologi-
cal concepts of emotions. Instead, critics maintain that the available evidence points
to a couple of basic affective processes that are best characterized along, for example,
valence and arousal dimensions. One of the major emotion models in this respect is
Russell’s (2003) model of ‘core affect’ suggesting that what can be universally shown
in all cultures and even some animals are basic affective processes that match the
mentioned criteria but can only hardly be mapped onto everyday conceptions of
‘basic’ emotions. Rather, such basic emotions come into being only as an outcome of
socially and culturally framed processes of attribution and interpretation.

Dealing with ontological perspectives on emotions in a mass media context, the
perspectives taken largely depend on the aims and goals of each of the research
agendas represented in this volume. Several of the following chapters thus employ
different conceptual approaches, focusing on affect, emotion, feeling, mood, or
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related concepts. Barlett and Gentile (this volume), for example, explicitly address
the definitional issue by laying out the differences between these concepts as under-
stood in today’s emotion research before presenting their own stance. Schwab and
Schwender (this volume) address the ontological perspective in considering that
human environments have changed dramatically through the development of media,
while the make-up of human brains has not. In applying the Darwinian framework,
they discuss what constitutes the functional aspects of emotions and mass media.

(2) Issues concerning the elicitation of emotion are a major area of investigation
in many of the contributions to this volume. Media analyses for quite some time
mainly focused on cognitive aspects such as recall, learning, thoughts, and cultiva-
tion, and only recently included emotion as a major area of study (Zillmann 2003).
However, in reviewing recent decades of emotion research, dissent is mainly found
over the question to what extent cognition is involved in the elicitation of emotion.
Some have argued that ‘preferences need no inferences’ (Zajonc 1980), that is, that
affect is elicited without the involvement of (higher) cognitions and, thus, is prima-
rily a physiological process. Others have stated that there are no emotions without
cognitions, ‘even if simple ones’ (Frijda 1994). The former position is usually
mounted to support the ‘natural kind’ view, in that it assumes more or less fixed,
universal links between certain stimuli and emotions. The latter, however, claims
that only by accounting for cognitions can the tremendous social and cultural varia-
tions in emotions be explained. This — mainly semantic — controversy has in recent
years dissolved in favor of conceptual ‘component’” models of emotion and
‘appraisal’ processes of emotion elicitation (cf. Moors 2009; Scherer 2001).

In view of appraisal theories, emotions are defined as comprising several distinct
components. Most of the approaches today agree on the involvement of cognitions
and feelings as well as motivational, physiological, and motor components (cf. Moors
2009; Frijda 2007). Furthermore, there is increasing consensus that, in one way or
another, appraisal processes are key in eliciting emotions. Appraisal theory assumes
that, in essence, emotion elicitation is the outcome of some sort of evaluation of an
internal or external stimulus event in view of one’s personal motives, concerns, or
coping potential (Frijda 1986; Lazarus 1991). These evaluations — ‘appraisals’ — refer
to different stimulus properties and properties of the appraising agent, making it an
‘inherently relational’ process (Smith and Kirby 2001: 124). The appraisal perspective
on emotion elicitation is reflected in varying degrees throughout this Handbook of
Emotions and Mass Media. For example, some of the contributions highlight the
involuntary dimensions of emotion elicitation (e.g., Buck and Powers this volume;
Detenber and Lang this volume), whereas others focus on cognitive and reflective
components (e.g., Cupchik this volume). Zillmann (this volume) analyzes how various
modes of media entertainment elicit mechanisms of emotional reactivity. Konijn and
ten Holt (this volume) discuss how recent developments in psychological emotion
research support studying how emotions are key in processing information from
media messages. Oliver and Woolley (this volume) argue that appraisal processes play
a key role in understanding why we appreciate tragic and poignant emotions in media
fare, while Raney (this volume) illustrates the role of moral evaluations in media
entertainment.

(3) The actual experience of an emotion should be discerned from how emo-
tions are elicited as well as from how emotions are expressed. Human emotion is
expressed in a wide variety of modalities — for example through language, vocal
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intonation, gestures, body posture, physiological reactions such as sweating or
blushing, or through facial expression — which all are relevant for analyzing
emotion expression in a mass media context. Ever since Charles Darwin’s (1872)
seminal work on The Expression of the Emotions in Man and Animals, the expressive
component has been a vital area of research. In particular with regard to the
‘natural kind’ approaches to emotion, the idea that internal affective states are
unambiguously expressed to other people in social interaction has been and still is a
matter of debate (e.g., Manstead et al. 1999; Déveling and Sommer 2008; Fridlund
1997). In view of the different modalities of expression, the question is whether spe-
cific emotions have corresponding discrete and unique patterns of expression
modalities that make emotional states easily identifiable in social interactions. This
is of particular importance when investigating emotions and the mass media, both
from the portrayal and from a reception side.

Evidence for unique and universal components of emotional expressivity is
mainly associated with facial expressions and the work of Paul Ekman (1972, 2003).
His cross-cultural research indicates that specific patterns of facial expression can be
universally recognized and attributed to specific discrete emotions across many
different cultures. Ekman has taken this as evidence not only for fixed links between
the experience and the expression of emotions, but also for the universality of basic
emotions (Matsumoto et al. 2008).

Critics counter that the available data hardly warrant the conclusions drawn by the
proponents of the ‘universality’ position. First, existing studies mainly target the
decoding of emotion expressions — studies decidedly aiming at the encoding of
expression are surprisingly rare (Russell et al. 2003). Second, they mount contrasting
evidence suggesting that facial expressions are highly dependent on cultural, social,
and situational factors (Zaalberg et al. 2004; Hess and Thibault 2009; Elfenbein et al.
2007). Alternative models rather suggest that certain components of facial expres-
sions, for example a smile or lowered eyebrows, may be sufficient to infer certain
dimensions of emotion, in particular valence and arousal. Inference of discrete
emotion categories, however, presupposes familiarity with the social and cultural
background and the current situation. A clear concept in view of adapting facial
expressions to specific socio-cultural settings is that of ‘display rules’ (Hochschild
1983). Display rules refer to (implicit) social norms notifying what kind of facial
expressions are appropriate in which circumstances, thus regulating emotional
expressions in almost any social interaction.

Several contributions in this Handbook of Emotions and Mass Media reflect how
emotions are engendered through mass media — for instance Cantor (this volume)
in studying fear reactions in response to the mass media. The expressive compo-
nents of emotion in relation to their individual and social functions are analyzed by,
for example, Bucy (this volume) from a political perspective and by Turner (this
volume) from a persuasion perspective. Knowledge of the precise nature of
emotion expressions, either verbal or non-verbal, fosters an understanding also of
the functions (and dysfunctions) that are associated with emotions in a mass media
context, as is expressed in Miiller and Kappas (this volume). Detenber and Lang
(this volume) and Unz (this volume) describe how specific modes and features of
mass media’s presentations may affect emotional responses. How facial expressions
can be analyzed automatically is discussed by Ahn, Bailenson, Fox, and Jabon (this
volume).
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(4) The fourth domain of analysis addresses questions concerning the social and
cultural construction of emotion, which is clearly intertwined with debates on the onto-
logical status, the elicitation of emotion, and their expression. Scholars dealing
explicitly with the socio-cultural construction of emotion have been apt to stress the
inherently social nature of emotion; their elicitation in terms of social objects,
norms, interactions, and social structure; and their expression as guided by socializa-
tion and internalized norms of expression and experience (Hochschild 1983).
Earlier social constructivist approaches held that emotions bear almost no physiolog-
ical underpinnings and are the sole outcome of interpretative cognitive processes
(Armon-Jones 1986). More current approaches seem to have recognized the impor-
tance of physiological and psychological processes in emotion and have developed
emotion theories explaining how social and cultural dimensions impact and shape
these processes, in specific situations as well as in ontogenesis and during socializa-
tion. Appraisal theories of emotion have been extended to cover processes of social
and cultural appraisal on different dimensions (Scherer 1997). A vast amount of
research has investigated the social and cultural construction of emotion expression,
indicating that processes of facial mimicry, audience and in-group effects, and social
norms all play a decisive role in expressing emotions (e.g., Zaalberg et al. 2004;
Elfenbein et al. 2007).

The issue of cultural constructionism points, amongst others, to the question of
whether experience and functions of emotions can be assumed to be universal across
different media and different audiences. Knowledge of audience and in-group effects,
of emotion norms, and other socio-cultural practices that have an impact on emotions
is important in view of the role of mass media as a facilitator of the social and cultural
construction of emotions. Several contributions in this volume address these issues
from different points of view. For example, Bucy (this volume) highlights the mallea-
bility of emotion with respect to the individual reception situation, while Buck and
Powers (this volume) focus on the role of the media in shaping and constructing
emotion on a national or even global scale. Nabi, So, and Prestin (this volume)
discuss how social influences may play a role in media consumption, while Oliver and
Woolley (this volume) introduce the concept of meaningfulness as a central gratifica-
tion in explaining how we come to enjoy ‘negative’ emotions such as sadness in sad
and tragic media fare, as for example in the case of ‘tear jerkers.’” Altheide (this
volume) shows how political regimes may employ different communicative strategies
to elicit specific emotions in a population in order to achieve political goals.

The four conceptual domains described above only reflect a small subset of the
theoretical issues in more general emotion research that are relevant for investigat-
ing emotions in a mass media context. Other perspectives are equally important
and will be encountered in the following chapters, such as issues relating to the
subjective experience of emotions, to their social and individual functions, their
cognitive and psychophysiological consequences, or to their influence on action
and behavior. The four domains we have highlighted most profoundly reflect the
various layers on which the discussions and research into the role of emotions
within a mass media context seem to take place. They should thus form a suitable
theoretical framework in which the chapters of this handbook can be placed. The
theoretical issues and debates summarized here are recurrent themes in emotion
research in a general sense as well as in the various strands of research on emotions
within the context of the mass media.
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For a coherent organization of the more than twenty chapters in this handbook,
however, we opted for a different guiding principle. We focused on established fields
of research within communication and media research, in which the various theoreti-
cal issues are discussed throughout. The chapters are therefore organized into five
sections, each of them reflecting current research in the respective areas of communi-
cation studies and neighboring disciplines. Part I reflects broad perspectives on
emotions and the mass media from evolutionary, theoretical, and methodological
standpoints, while Part II more specifically focuses on entertainment experiences
engendered through media. Part III centers on news media, political and persuasive
messages, while Part IV elucidates various perspectives on the effectiveness of different
message features. Finally, Part V focuses on new media technology.

Part I. Emotions and mass media: from motives and
consequences to meanings and measurements

Part I represents work laying down evolutionary, ontological, psychological, and meth-
odological foundations for an understanding of emotions in a mass media context.
Frank Schwab and Clemens Schwender first offer a conceptual analysis of the charac-
teristics of mediated emotions. They focus on evolutionary thinking in emotion
research, discuss current challenges, problems, and merits and highlight recurring
ambiguities. Following their analysis, Elly Konijn and Jelte ten Holt discuss how the
role of emotions in mass media research has changed from being considered ‘noise’
in the reception of mediated messages to one of the nuclei of current media research.
They illustrate how recent developments in psychological emotion theories match
recent advances in communication and media research. Then, Christopher Barlett
and Douglas Gentile describe how mass media may influence viewers’ emotional
experiences, drawing on evidence from primary research and theory. They address
definitional issues of global and specific affective states, discuss differences between
emotions, moods, and affects, and present evidence on the emotional consequences
of playing violent video games, highlighting several key issues in the debate on media
violence effects. Finally, Annie Lang and David Ewoldsen discuss emotions prevailing
as a content feature in media messages as well as residing in media users. As there has
been remarkably little standardization of concepts or measurement in the field, they
review methodological issues involved with both assessing emotion as a content
feature and measuring emotion as a response to media messages. Strengths and limi-
tations of various approaches are discussed.

Part II. The entertaining experiences of emotions through
mass media

Part II proceeds to examine emotional experiences in relation to media entertain-
ment, a vast and growing area of research. First, Dolf Zillmann addresses the question
why real emotions can be evoked by events that are known to be unreal. In doing so,
he touches on the untenability of the identification concept and introduces a new
conceptualization of emotional reactivity. Herein, empathy serves as an essential
emotion-eliciting mechanism including counter-empathic hostile emotions and
moral appraisals. Furthermore, Zillmann addresses emotional intensity and persisting
uncertainties in our understanding of emotional reactivity to media environments.
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Next, in examining the emotional benefits and pitfalls of media consumption, Robin
Nabi, Jiyeon So, and Abby Prestin introduce the concept of media-based emotional
coping. They argue that media messages serve not simply as stimuli for arousing or
regulating emotion. Based on extant research, they show that emotional depictions in
the media have the potential to contribute to the socialization of emotional
responses, the ability to cope with negative emotions, the likelihood of experiencing
the benefits of more positive mental states, and the formation of more cohesive social
relationships. They also address potential pitfalls within each of these domains. In
what follows, Mary Beth Oliver and Julia Woolley consider various explanations for
the appeal of ‘sad’ or ‘tragic’ entertainment media. Several of such explanations
seem consistent with hedonic concerns. In addition, they discuss ‘meaningfulness’ as
a dimension of gratifications that individuals may experience. The authors also
provide an overview of the phenomenology of meaningfulness in relation to media
enjoyment. Joanne Cantor then provides an in-depth examination of fear responses
to the mass media and elucidates how fear effects are studied. She explicates the
frequency with which fright effects to media are experienced and how intense and
enduring these reactions can become. Furthermore, she lays out developmental
differences in what frightens children but also what attracts them in frightening
media. She then addresses which coping strategies are most effective and highlights
findings in neuroscience to help explain some of the longer-term effects. Finally,
Arthur Raney examines the role emotions play in the formation of dispositions
toward media characters. He explains how moral judgment forms these affiliations
and examines the ways in which subjectively held systems of moral judgment influ-
ence the formation and maintenance of emotional affiliations with media characters.
Moreover, he reveals how such affiliations influence media enjoyment.

Part ITII. Mass media, politics, persuasion, and
public emotions

Part IIT grasps the role of mass media and public emotions, either in general, in
political evaluations, disaster news, or persuasion and risk communication. In the
first chapter, Ross Buck and Stacie Renfro Powers relate research in emotion com-
munication to Marshall McLuhan’s classic analysis of media. They discuss the thesis
that the kinds of holistic perceptual or cognitive processing strategies that McLuhan
had identified with electronic media do not stem from vague changes in sense
ratios, but rather from a lessened relative role of symbolic communication and an
expanded role of spontaneous emotional communication that electronic media
afford. Next, Erik Bucy argues how the emotional appropriateness of presidential
communications can be an important determinant of political support. He reveals
how televised nonverbal behaviors of political leaders, especially visual depictions
omnipresent in broadcast news, offer a reliable basis on which candidates are evalu-
ated beyond the substance of their policies, pronouncements, or issue positions.
Bucy further theorizes how nonverbal displays function as efficient carriers of
emotional states and communicative traits that require little conscious effort and
expertise to effectively integrate into global assessments and long-term memory.
Subsequently, Mervi Pantti examines how the media, in particular news journalism,
contribute to the emotionalization of public life by investigating the reporting
of ‘man-made’ national disasters in British newspapers. In employing a cultural
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approach to mediated emotions, in particular compassion and anger, she shows
how these emotions have been mobilized in British disaster coverage over a period
of seventy years and how they are used as a means to establish social solidarity and
express criticism toward political authorities. In the next chapter, Monique Turner
addresses research on the role of emotion and persuasion in mass media. She
argues that while people try to make ‘rational’ decisions, they are subject to
emotion-oriented influences that exert an impact on decision-making processes.
Turner illuminates the impact that emotions may have on persuasion through
message-irrelevant and message-relevant emotions as well as through incidental and
integral emotions. Finally, David Altheide analyzes how fear is routinely used in the
mass media and what consequences this usage has for public policy. He argues that
the use of the word ‘fear’ has increased in news reports and popular culture, which
is due to the widespread use of an organizational entertainment format for present-
ing information. Altheide examines a ‘discourse of fear,” that is, the communica-
tion, awareness, and expectation that danger and risk are central features of
everyday life. He holds that this discourse links emotions of everyday life to organi-
zational control and surveillance, and that political leaders rely on the politics of
fear in order to achieve certain goals.

Part IV. Emotions beyond the message: features, forms,
and functions

Part IV considers features and forms of the mass media with respect to emotions as
they in fact are constructed beyond the message, such as in form features, visuals,
presentation attributes, and editing principles, among others. Benjamin Detenber
and Annie Lang raise the question of how noncontent features of media independ-
ently influence media message processing. They argue that the influence of such
media features can be distinguished from those elicited solely by media content,
although conflicting research findings are reported. Likewise, they discuss various
theoretical mechanisms regarding independent influences of structure and content
on information processing, amongst others the limited capacity model of motivated
mediated message processing (LC4MP). Next, Dagmar Unz focuses on presentation
features and changes in camera work that can affect the emotional framing and
processing of TV news. Unz highlights the interaction of content and presentation
and reveals that presentation modes and editing may serve as cues for emotional
processing and trigger appraisal processes in the sense of ‘emotional framing’ or ‘fine
tuning.” Following her analysis, Marion Muller and Arvid Kappas explore the complex
relationship of emotions and visuals from the disciplinary perspectives of emotion psy-
chology and visual communication research. They present overviews on research
from both fields, exploring how emotions are elicited, how the psychological theory
of appraisal is related to meaning-attribution processes, and what role visuals play in
these processes. Furthermore, they examine findings about emotional depictions in
art and mass media suggesting that certain emotional ‘depiction rules’ influence
visual communication processes. Finally, Gerald Cupchik distinguishes two different
modes of aesthetic engagement: a reactive and a reflective mode. In a reactive mode,
viewers select programs which resolve needs and alter mood states. In a reflective
mode, viewers become deeply engaged in programs that relate to personal life experi-
ences in accordance with the principle of ‘emotional elaboration.” Cupchik addresses
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the complementary roles played by action and experience accounts of emotion in
general as well as in relation to mass media. He discusses a minimal set of concepts
and principles sufficient to account for these complementary processes.

Part V. Emotions and next generation media

Part V brings together the most recent perspectives on emotions and new media in
electronic environments and future media. First, Sun Joo Ahn, Jeremy Bailenson,
Jesse Fox, and Maria Jabon propose a model for automatically detecting and
analyzing facial expressions of emotion. They highlight several advantages of using
computers to classify emotions and to predict behavior based on raw facial feature
data. They propose an original methodology of coupling automated facial
expression analysis and machine learning to automatically detect emotion in facial
behavior and predict specific behaviors. Following their analysis, Jonathan Gratch
reviews recent technological advances that are creating the building blocks for a
transformation in mass communication, enabling computers to recognize, under-
stand, synthesize, and respond to human emotions. He illustrates implications with
a focus on re-envisioning how we teach, entertain, and communicate in the twenty-
first century and discusses the possible consequences of this ‘emotional revolution.’
In the final contribution, Helmut Prendinger and Mitsuru Ishizuka introduce
research on virtual interface agents, that is, computer-generated anthropomorphic
characters that emulate several aspects of human face-to-face communication. They
highlight a physiology-based approach to evaluating affective interactions with these
life-like agents and argue for several advantages in using human physiological
responses in this respect.

In concluding, we believe that with this volume we have compiled an exciting
overview of a broad diversity of perspectives on emotions and mass media, while not
pretending to be exhaustive. Each chapter presents a unique point of view that
complements other views. We are delighted that so many contributors from such a
broad range of disciplinary fields and different perspectives were willing to share
their newly developed thoughts, insights and authentic scholarship with us and the
readers of this handbook. We hope the reader is equally delighted in finding so
many perspectives cross-fertilizing one another in a single volume, enriching the
reader’s horizon on the many ways to emotion-related research in mass media. This
Handbook of Emotions and Mass Media clearly expresses the challenges that lie ahead
in increasing interdisciplinary and multidisciplinary research efforts to further
explore and understand the key role emotions play in conveying messages via the
mass media. Therefore, we expect this handbook to serve as an inspiring source and
reference manual for anyone interested in studying emotions in a mass media
context.

Acknowledgments

As editors, we found the work on this handbook a true pleasure and it has certainly
broadened our scope and understanding of other viewpoints. However, this project
would not have been possible without the help of many people towards whom we
would like to express our sincere gratitude. Clearly, this volume is the result of



Emotions and mass media 11

combined efforts of many scholars, universities, and editors. We are especially
thankful to all authors who so generously have put a lot of time and effort in writing
and revising their manuscripts and who were willing to cross disciplinary bounda-
ries. In particular, we would like to thank our editor, Gerhard Boomgaarden, for his
initial confidence in the project and for his continued support. The efforts, cooper-
ation, and patience of our editorial team at Routledge made this a most enjoyable
endeavor, thank you Jennifer Dodd and Miranda Thirkettle.

Each chapter in this handbook received at least two peer reviews accompanied by
an editorial review. Most of the contributing authors to this handbook also served as
reviewers for other chapters, complemented with the support of a number of col-
leagues in reviewing, copy-editing, and proofreading. Therefore, we are very grate-
ful to (in alphabetical order): Cornelia Bergner, Helena Bilandzic, Cornelia
Colsman, Wilco van Dijk, Volker Gehrau, Lutz Hagen, Tilo Hartmann, Christina
Holtz-Bacha, Johan Hoorn, Barbara Krahé, Marie Louise Mares, Sascha Martinovic,
Juliette Walma van der Molen, Thomas Petersen, Paolo Petta, Barry Richards, Peter
Roelofsma, and Monika Suckfiill. Last but not least, we would like to thank
‘Freunde der Publizistik, e.V.,” Berlin, for their financial support.

References

Armon-Jones, C. (1986) ‘The thesis of constructionism’, in R. Harré (ed.) The Social Construction
of Emotions (pp. 57-82), Oxford: Blackwell.

Barrett, L.F. (2006) ‘Are emotions natural kinds?’, Perspectives on Psychological Science, 1(1):
28-58.

Darwin, C. (1872). The Expression of the Emotions in Man and Animals. London: John Murray.

Doveling, K. and Sommer D. (2008) ‘Social Appraisal in der dynamischen Transaktion:
Emotionale Aushandlungsprozesse und ihre komplexe Dynamik [Social Appraisal in
Dynamic Transaction: Emotional exchange processes and their complex dynamic]’, in
C. Wiansch, W. Frith and V. Gehrau (eds) Integrative Modelle in der Rezeptions-und Wirkungs-
Jorschung: Dynamische und transaktionale Perspektiven (pp. 173-96), Munchen: Fischer.

Ekman, P. (1972) ‘Universals and cultural differences in facial expressions of emotion’, in
J. Cole (ed.) Nebraska Symposium on Motivation. 1971 (pp. 207-82), vol. 19, Lincoln, NE:
University of Nebraska Press.

Ekman, P. (2003) Emotions Revealed, New York: Holt.

Elfenbein, H.A., Beaupré, M.G., Levesque, M. and Hess, U. (2007) ‘Toward a dialect theory:
Cultural differences in the expression and recognition of posed facial expressions’,
Emotion, 7: 131-46.

Fridlund, A.J. (1997) ‘The new ethology of human facial expressions’, in J.A. Russell and
J-M. Fernandez-Dols (eds) The Psychology of Facial Expression (pp. 103-29), Cambridge:
Cambridge University Press.

Frijda, N.H. (1986) The Emotions, Cambridge: Cambridge University Press.

Frijda, N.H. (1994) ‘Emotions require cognitions, even if simple ones’, in P. Ekman and
RJ. Davidson (eds) The Nature of Emotion (pp. 197-202), New York: Oxford University Press.
Frijda, N.H. (2007) ‘What emotions might be? Comments on the comments’, Social Science

Information, 46(3): 433—43.

Griffiths, P.E. (1997) What Emotions Really Are, Chicago: University of Chicago Press.

Grossberg, L., Wartella, E., Whitney, D.C. and Wise, ].M. (2006) Media Making. Mass Media in
a Popular Culture, 2nd edn, Thousand Oaks, CA: Sage.

Hess, U. and Thibault, P. (2009) ‘Darwin and emotion expression’, American Psychologist,
64: 120-28.



12 K. Déveling et al.

Hochschild, A.R. (1983) The Managed Heart, Berkeley, CA: University of California Press.

Lazarus, R.S. (1991) Emotion and Adaptation, New York: Oxford University Press.

Lewis, M., Haviland-Jones, .M. and Barrett, L.F. (eds) (2008) Handbook of Emotions, 3rd edn,
New York: Guilford.

Luhmann, N. (2000) The Reality of the Mass Media, Stanford, CA: Stanford University Press.

Lull, J. (1995) Media, Communication, Culture. A Global Approach, Cambridge: Polity.

Manstead, A.S.R., Fischer, A. and Jacobs, E.B. (1999) ‘The social and emotional functions
of facial displays’, in P. Phillipot, R.S. Feldman and E.J. Coats (eds) The Social Context of
Nonverbal Behavior (pp. 287-316), Cambridge: Cambridge University Press.

Mar, R.A. and Oatley, K. (2008) ‘The function of fiction is the abstraction and simulation of
social experience’, Perspectives on Psychological Science, 3: 173-92.

Matsumoto, D., Keltner, D., Shiota, M., Frank, M. and O’Sullivan, M. (2008) ‘Facial expressions
of emotion’, in M. Lewis, J.M. Haviland-Jones, and L.F.Barrett (eds) Handbook of Emotions
(pp- 211-34), 3rd edn, New York: Guilford.

Moors, A. (2009) ‘Theories of emotion causation. A review’, Cognition and Emotion, 23(4):
625-62.

Nabi, R. and Wirth, W. (2008) ‘Exploring the role of emotion in media effects: An introduction
to the special issue’, Media Psychology, 11(1): 1-6.

Ortony, A. and Turner, T.J. (1990) ‘What’s basic about basic emotions?’, Psychological Review,
97(3): 315-31.

Panksepp, J. (1998) Affective Neuroscience: The Foundations of Human and Animal Emotions,
Oxford: Oxford University Press.

Petta, P. and Gratch, J. (2009) ‘Computational models’, in D. Sander and K.R. Scherer (eds)
The Oxford Companion to Emotion and the Affective Sciences (pp. 94-5), New York: Oxford
University Press.

Picard, RW. (1997) Affective Computing, Cambridge, MA: MIT Press.

Russell, J.A. (2003) ‘Core affect and the psychological construction of emotion’, Psychological
Review, 110(1): 145-72.

Russell, J.A., Bachorowski, J.-A. and Fernandez-Dols, J.-M. (2003) ‘Facial and vocal expres-
sions of emotion’, Annual Review of Psychology, 54: 329-49.

Scherer, KR. (1997) ‘The role of culture in emotion-antecedent appraisal’, Journal of
Personality and Social Psychology, 73(5): 902-22.

Scherer, K.R. (2001) ‘Appraisal Considered as a Process of Multi-level Sequential Checking’, in
K.R. Scherer, A. Schorr and T. Johnstone (eds) Appraisal Processes in Emotion (pp. 92-120),
New York: Oxford University Press.

Solomon, R.C. (2002) ‘Back to basics: On the very idea of “basic emotions” ’, Journal for the
Theory of Social Behaviour, 32(2): 115-44.

Solomon, R.C. (2008) ‘The philosophy of emotions’, in M. Lewis, ].M. Haviland-Jones and
L.F. Barrett (eds) Handbook of Emotions (pp. 3-16), 3rd edn, New York: Guilford.

Smith, C.A. and Kirby, L.D. (2001) ‘Toward delivering on the promise of appraisal theory’, in
K.R. Scherer, A. Schorr and T. Johnstone (eds) Appraisal Processes in Emotion (pp. 121-38),
New York: Oxford University Press

Zaalberg, R., Manstead, A.S.R. and Fischer, A.H. (2004) ‘Relations between emotions, display
rules, social motives, and facial behavior’, Cognition and Emotion, 18(2): 183-207.

Zajonc, R. (1980) ‘Feeling and thinking: Preferences need no inferences’, American Psychologis,
35(2): 151-75.

Zillmann, D. (2003) ‘The